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Advertiser's 
Weekly 


THE ORGAN OF BRITISH ADVERTISING 


* 
Remember that this 
great weekly sale 
is exclusively feminine 
and influences 
the purchases of 
over a quarter 
of Britain’s womenfolk. 


 britains 
(ireatest Force 


for selling 
(0 women 


MEMBER A.B.C. 


PHILIP EMANUEL, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98, LONG scRE, 
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ADVERTISER'S WEEKLY 


MECHANISED 


SCREEN PRINTERS 


TO THE 


LETTERS 


EDITOR 


Advertisement 
Censorship 


Sin,-1 was interested to read 
the comments of my old colleague 

Mr. Spratt---on the censoring of 
advertisements (June 8, page 448) 

Editorials are not alone in in 
fluencing public opimion, Adver 
tisements also have some effect 
] As the fear of libel is one of th 
| news editor's troubles, so censor 
] ship of advertisements is One oi 
the “headaches” of the advertise 
ment Manager 

In determining what is admis 
sible, however, one should mov 
with the times. Standards have 
iltered For example, compare 
the ladies’ bathing costumes of 
Victorian days with the almost 
complete absence of any costume 
which is accepted as a common 
place to-day 


severely criticised for publishing 
the “Skegness is so bracing 
poster for the old Great Northern 
Ratiway. | was told such face 
tiousness was altogether below 
: the dignity of a great company 
/ To-day the “Old Salt” is regarded 
. almost as a classic and 1s still 
used. Anyway it “brought home 


Skegness was concerned 

In fixing standards public com 
ment has some usefulness, but 
my experience was that the crits 
cisms cancelled each other out 
ind to pay too much attention 
was to put oneself in the pos: 
tion of the old man with the 
donkey in one of A’sop’s Fables 


| ee we SD ag 


ban anything in the nature of an 
ittack on somebody or something 


else, eg. vegetarians could extol 
the value of nuts, but would not 
be permitted to attack butche 
meat as unhygiene and harmful 
Political advertisements are in 
vdvisable for large public under 


nationalised 
Transport Exccutive. 1 did, how 


Over 40 years ago | was 


the bacon” so far as travel to 


One of my principles was to 


takings or specially tho 
ke the London 


ever, accept advertisements giving 
details of meetings and speakers 
but without any political propa 
ganda 

Any offence against decency or 
public taste was of course cen 
sored, but here again the modern 
trend had to be recognised and 
copy accepted for corsets and 
underwear which would have 
shocked our grandmothers 

Some municipalities ban drink 
advertisements on thew vehicles 
A futile policy, I consider. Even 
if the primary object is not to 
carn revenue such a c 
no effect, because the money can 
be spent on other media. It ts 
like the case of my local wine 
merchant who cannot sell me a 
bottle of beer in the evening 
before 6 p.m. although his shop 
open-—thereby irritating and no 
help to the teetotal cause 


Pools and betting advertise 
ments are rather a problen it 
may be that too much of the 
national effort and carning 1s 
wasted on gambling. But as with 
drink, the State takes a big “rake 
of” which is imeconsistent with 


censoring the idvertisements 
Also the whole position with 
regard to gambling is illogical 
when people are fined tor taking 


bets on the streets 

This would appear to be a 
matter for the State to clarify, and 
in the meantime I feel no good 
purpose would be served by the 
banning of those advertisements on 
London buses or any other medium 
which i In a minority by com 
parison with the whole field m 
which advertising can be placed 

A point which should be borne 
in mind in censoring 1s that it may 
easily become the finest form of 
publicity 

Some years ago | refused on 
the Tubes a nude figure advertis 


ing a photographic exhibition 
For this | was pilloried in the 
Press and reproductions of the 
banned poster were printed, fo 

lowed by letters condemning and 


ipproving of my action in about 


equal numbers The result was 
that the exhibition got immense 
publicity and was a great success 
ft os well known that to ban a 
novel 18 a sure Way to create a 


Serves 


Wholesale and Expe 


the London Post 


1644 Re: 


Apply 


for particulars to Advertisement Manager, 


Finally, | would say no hard and 


for QUALITY 
MULTIPLE 
SALES AIDS 


66 ACRE LANE BRIXTON. G.w.2 


PROOVCES aF 
SarxTom wie PACT wet 


not referring to the 


loop-hole of dismissing the matter 


Formerly Commercia 


London Passenger 


Compulsory Sales 
Certificates ? 


ing circulation data for the trade 


an honest publisher 


gives fictitious figur 
agents sometimes seem to take at 


journals started under 
rule when paper ration 


ind four thousand 


solution—it should be compul 


“Let The Client Do 
His Own PLR.” 


UNDERWEAR & STOCKINGS, 47 Hertford Street, Mayfair, London, W.! 


on editorial publicity, and am also 

nterested to learn that Mr. David 
Grant will put the case for the 
idvertising agency (This issue, 
page 506.) 

There 1s, of course, a_ third 
case, where editorial publicity 1 
conducted solely and wholly by 
the “chent.” As publicity mana- 
gcr to 4@ group of companies, an 
ex-journalist and P.R.O., | am of 
the opinion that the last method 
is the best and. while advantages 
do no doubt accrue from the em 
ployment of an agency or “pri 
vate” practitioner (which are 
largely one and the same), neither 
can serve either the Press or their 
organisation as can the staff 
P.R.O 

As a member of the Institu’e 
of Public Relations from its in 
ception two years ago. | am also 
of the opinion that the efforts of 
this body and of the individual 
members will result in the pro 
gressive raising of the standards 
of news presentation by industry 
and the eventual elimination 
through redundancy, of many 
private practitioners whether 
agency-tied or independent 

G. A. T. BURDETT 
7 Emiyn’s Street, 
Stamford, Lincs 


~ Jyllands-Posten ” 


Sirn,—In your article “Scandin 
avia—Land of Promise for U.K 
Exporters,” by John Westover 
(June 1), you do not mention 
under Denmark Jvilands-Posten 
though our paper is the third 
largest morning daily in Den 

irk and the largest newspaper 
outside Copenhagen, with a cir 
culation of 69,000 on week-days 
ind 102,500 on Sundays As 
leading advertising agents in 
England will tell you, our paper 
has to be included in every adver 
tising campaign if the advertiser 
wishes to cover the whole of 
Denmark 

J. GLASIUS, 
Director, Jyllands-Posten 
Denmark 


on Underwear & Stockings | 


Tel.; REG 75578 
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You can run a national campaign 
in JOHN BULL alone or you can 
build one around it. You must 
have the basic coverage of : 
Britain's mass market families } 
which JOHN BULL so surely ; 
provides every week in more than : 
a million homes—the biggest home ; 
delivered family magazine sale ; 
in the country. 
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the more you need 


JOHN BULLS 


MEMBER A.B. 


over a million families 


PHILIP EMANUEL, 4DVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98, LONG ACRE, LONDON, W.C.2. ALL-~ROUND VALUE AND A SQUABB roR aA ua & 
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The 
Aristocrat of Monthly Journals 


for Women 


THERE’S NOTHING LIKE If FOR Di NATING THE QUALITY MARKET! 


WOMAN’S JOURNAL is unique, always attractive, | groups, who turn instinctively to the lead it gives 
distinctive. It offers woman everything she desires— | on Fashion, Beauty, The Home, Art, Culture, Enter- 
its brilliant editorial, its up-to-the-minute | tainment —and every other topic of feminine interest. 
news and views make every page a “feature” | Chas. E. Mander, Advertisement Director, 


page. Today it enjoys tremendous prestige The Amalgamated Press Limited, 


among women in the higher-income The Fleetway House, London, E.C.4. 


SALES 
NOW EXCEED 


550,000 


TWO SHILLINGS MONTHLY RATE £300 PER PAGE 
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AGRICULTURE 
has its LEADERS 


COUNTRY 
REACHES THEM 
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The Organ of British Advertising 


Vol. 148 No. 1,932 


the answer is simple: 


ILLUSTRATED 
LONDON 


THURSDAY, JUNE 


15, 1950 


q NEWS 


af 


This was the danger stressed 
by Mr. F. P. Bishop, M_-P., 
general manager, Newsprint 
Supply Company, immediately 
on his return from Canada, 
where he has been trying to place 
orders for the 25,000 tons of 
newsprint that the Government 
had authorised him to purchase 
for the remainder of 1950 


Might Draw 

From Stocks 

“If the situation remains as it 
is, I don't think we could possibly 
hope to get even half of the 
25,000 tons,” he said. “But if 
the Government will agree to fix 
a quota for twelve months, 
instead of six, the Canadian mil!s 
would deliver the whole tonnage 
that we are entitled to ask for 
under the contracts. Most of it 
would come in the first half of 
next year, but if we knew we 
could rely on this, we shouid 
probably be safe in drawing 
further on our stocks That 
appears to be the only hope of 
maintaining the six-page basis for 
the rest of this year.” With the 
situation as at present, it was 
dangerous in extreme” to make 
decisions at six-month intervals 

Mr. Bishop agreed with Lord 
Rothermere’s estimate that the 
price of newsprint was bound to 
rise. “Pulp has risen,” he said; 
‘we are right back on the sellers’ 
market; and Australia and other 
countries are offering prices far 
beyond what we are paying under 
contracts now.” 

He soon found, he said, that 
there was very little chance of 
getting the 25,000 tons for the 
second half of this year at such 


Govt. Should Permit 12-Months 


Canadian Contract 


ONLY WAY TO MAINTAIN SIX-PAGE 
PAPERS, SAYS BISHOP 


Unless the Government agrees without delay to allow the 
Newsprint Supply Company to place a 12-months’ contract with the 
Canadian mills extending to June 30th, 1951, British newspapers 
will be unable to maintain a six-page basis for the rest of this ycar. 


° Public Inquiry 


At Blackburn 


FESTIVAL YEAR 
PAPERS SMALLER, 
UNLEss— 

“Unless we are allowed to 
import at least 50,000 tons 
of Canadian newsprint dur- 
ing 1951, the year of the 
great exhibition will witness 
smaller, not larger, news- 
papers.” 


LORD ROTHERMERE, in 
his annual statement as chair- 
man of Associated 
papers Lad. 


a late date. The Canadian pub- 
lishers were under tremendous 
pressure primarily from the 
American publishers. Consump- 
tion of newsprint in the U.S. was 


News- 


A Ministry of Town and 
Country Planning public inquiry 
is to be held at Blackburn Town 
Hall on July 25 into an applica- 
tion by Blackburn Town Council 
for a proposed area of special 
control under the Control of Ad- 
vertisements Regulations (1948) 
covering two areas in the city, 
north and south of the industrial 
area. Objections to the proposed 
order were lodged some time ago 
by the Outdoor Advertising In- 
dustry Advisory Committee. 


Factory Information 
Talk Next Week 


said to be 9 per cent higher than 


A meeting is to take place next 


at this time last year and was still 
increasing. That meant an 
increase of about half a million 
tons in the year—about equal to 
the total consumption of the 
British Press 

He had computed that last 
Sunday's edition of the New and 
York Times consisted of 266 full- ‘ 
size pages, plus two magazine Pie 
sections of a total of 112 half- 
size pages. Of the full-size pages 
about 163 consisted of advertise- 
ments and of the tabloid pages 
55 were advertisements : 
whole edition contained more 
pages than a British Sunday paper 
could publish in six months 

It was impossible to get more 
paper from Scandinavia than was 
allowed under present contracts, 
and the home mills were at 
maximum production. 

pracnnnce 


Newspaper Society 
Renews Demands 


suburban weekly 


Trade, soon. 


Board of Trade, and submitted a 


page provincial dailies, and 12- 
page weeklies. 


The next meeting of the Club 
Development Committee will be 
at Manchester from July 15-16. 


The Newspaper Society has 
prepared a second case, calling 
for more newsprint for provincial 
news- 
pers, which it is to put to Mr. 
rvey Rhodes, at the Board of 


This is a development of the 
meeting late last month when the 
Society sent a deputation to the 


memorandum calling for eight- 


Tuesday between delegates of the 
Incorporated Advertising Mana- 
gers’ Association and the Insti- 
tute of Prrsonne! Management, 
which will discuss a proposal, 
first made by Mr. Clive Barwell, 
that the Association should advise 
the Institute on factory informa- 
tion services. 


” 
“Express” Reaches 
Record Figure 
Average sale of the Daily 
Express during May was 
4,146,873, the highest figure ever 
attained by that newspaper. 
Announcing this last week the 
Express commented: “The Daily 


Express believes that competition 
brings out the best in men and 
newspapers. It hopes that compe- 
tition among the newspapers will 
grow steadily more intense.” 
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Americans To Form 195] 
Conference Committee, 


Reports Bishop 


A voluntary committee repre- 
sentative of American advertis- 
ing men is to be set up to help 
in organising the visit of the 
Americans who will come to the 


1951 Conference, in response io 
the invitation extended by Mr 
F. P. Bishop, M.P., chairman of 


the Advertising Association 
Executive, when he addressed 
delegates to the 46th Annual 
Convention of the Advertising 
Federation of America at Detrot 

The invitation to young people 
in the American § § advertisinz 
business to visit the Conference 
was most favourably received 
Mr. Bishop stated on Tuesday 
The A.F.A. are proposing to send 
out a message to all affiliated 
clubs urging them to take 
idvantage of the invitation 

A plan put forward by the 
British delegation was that if the 
Americans, probably through 
their club movement, would 
sponsor and pay for a certain 
number of their young people 
to come over, the British club 
movement would take charge of 
from the moment they 
landed in this country and would 
he responsible for them as hosts 
ind for all their expenses 

In this connection Mr. Bishop 
said that the sum raised for the 


them 


Conference had already exceeded 
expectations and was likely to be 
st least twice as much as the 
£20,000 £25,000 originally 


suggested 

Mr. Bishop expressed himself 
as most pleased at the reception 
aceorded to the British delegation, 
which comprised himself, Mr 
Norman Moore, Mr. lan Harvey, 
MP ind) =Mr Drummond 


Armstrong 


Already a considerable number 
of inquiries have been made by 
Americans anxious to attend the 


1951 Conference, and Mr. Bishop 
stated that a similar interest was 


shown in Canada as a result of 
invitations extended by the British 
delegation to advertising clubs 
when they visited Montreal and 


Toronto 

He did not, however, anticipate 
an influx on the scale of 
Wembley 1924, when some 
2.500 Americans came over, for 
at that time they were attending 
their own convention 

Mr. Bishop emphasised that his 
statement was in the nature of 
a preliminary comment pending 
the delegation’s official report on 
their visit 

Mr. Norman Moore returned 
with him; Mr. lan Harvey was 
due back yesterday (Wednesday) 


and Mr. Armstrong, who has been 
“tying up loose ends” with Mr 
Elon Borton, his “opposite num- 


ber” on the A.PF.A., should be 
back at the end of this week 


Planning The 

Appropriation 
Planning the appropria- 
tion will be the subject of a 
special section in next week's 

ADVERTISER'S WEEKLY. 

“How Much Should One 
Spend?” will be discussed 
in an opening article by 
Mr. E. L. Fletcher, advisor 
on sales and advertising, 
John Mackintosh & Sons 
Ltd. 

Other articles will cover 
problems of planning under 
present-day conditions from 
the point of view of the 
advertising agent and of the 
large and small advertiser. 


Tea Photos On Show 


Main purpose of the “Tea in 
Pictures” photographic exhibi- 
tion, which opened at the Tea 
Centre, Regent Street, on Mon- 
day, until June 24, is to introduce 
the facilities of the Tea Bureau's 
photographic library to aft 
editors and advertising agencies 


Ad. Tied Up With Big 
Fight Result 


An advertisement timed to co- 
incide with the result of the 
Woodcock-Savold fight, inserted 
by Mather & Crowther Ltd. for 
Ronson lighters, appeared in last 
Wednesday's Daily Mail 

Illustration was of Raymond 
Glendenning and W. Barrington 
Dalby at the ringside, one light- 
ing a cigarette with a Ronson 
lighter 


At the opening of the Kodak Graphic Arts Centre: J. Shand. editor, 


“Process Engravers Monthly’; 


R. B. Fishenden, 


editor, “Penrose 


Annual”; F. H. Smith, London School of Photo Engraving; Dr. D. A. 
Spencer, of Kodak Ltd. 


KODAK OPEN GRAPHIC ART CENTRE 


Kodak Ltd. have opened a 
graphic arts centre at Kodak 
House, Kingsway, London, where 
members of the trade can discuss 
technical photographic matters 
with the Kodak sales staff, and 
see demonstrations of new tech- 
niques and processes. 

The studio is equipped with an 
automatic focussing vertical 
camera, made by S. R. Littlejoho 
& Co., Ltd., fitted with a Baldwin 
light integrating meter and cold 
cathode tube lighting for copying 
transparencies The associated 
darkrooms and workrooms are 
equipped with the latest type of 
apparatus, emphasis being laid 
on the importance of standard- 
isation 

On the walls are hung framed 
examples of some of the finest 
printing now being done in this 
country—reproductions of old 
and modern paintings, book and 
magazine illustrations and ad 
vertising material. Credit titles 


MILHADO APPOINTED 
Albert Milhado & Co., Ltd., 
have taken over the advertising 
department of  Eppac Ltd 
(European Periodicals, Publicity 
& Advertising) who hold the sole 
rights for Europe of some leading 
German technical papers. 


are attached to these specimens 
(which are to be changed from 
time to time). The ethibits will 
thus act as a “shop window” for 
British printers, since they will 
be seen by many overseas visitors 
as well as by British industrialists 


Composite Pages 
For Health Week 


During the week ended June 9 
composite pages in connection 
with National Foot Health Week 
were carried in the papers of 
London Counties Newspapers. In 
the Westminster & Pimlico News 
an advertisement appeared for 
J. Prouse & Sons Ltd., who, 
during their 150 years in business 
had never previously advertised 


Novel Ad. Feature In 
“Sunderland Echo” 


Last Friday's issue of the 
Sunderland Echo contained a 
novel advertising feature, a three 
Page picture spread titled “Adver 
tisers’ Picture Parade.” The spread 
presented pictures with captions 
in news style, each showing a pro 
duct or the premises of the adver- 
tiser, with the sales message in 
the caption 


Printers Await Arbitration Result 


Hearing of the dispute between 
the London Master Printers 
Association and the London 


Society of Compositers by the 
National Arbitration Tribunal 
took place on Monday The 


findings are expected to be made 
known this week. 

Mr. John Hubbard, chairman 
of the Labour Committee, British 
Federation of Master Printers 
and Mr. Robert Willis, Secretary, 
L.S.C., spoke for the employers 
and the union respectively 

The Tribunal has been asked 
to give a ruling both on the wages 
question and on that of admission 
of additional apprentices 

Mr. Willis challenged the em- 
ployers’ point of view on these 


questions, but maintained that as 
the union claim has been 
withdrawn there was no case in 
which to arbitrate 

No further developments are 
expected before the L.S.C. dele- 
gate meeting on July 6. In the 
meantime it is the intention of the 
L.S.C. to maintain the overtime 


ban 
The time-lapse between the 
arbitration and the delegate 


meeting is explained by Mr 
Willis as being necessary so that 
members can consider the deci- 
sion and his Committee can meet 
to decide its recommendation 

On the eve of Monday's 
Tribunal, the master printers 
were informed of the success of 


their application for another 
Tribunal to deal with a dispute 
with the lithographic printers. 

The union had made wage 
claims (nominally withdrawn) 
which the employers could not av 
cept, and had cancelled thei 
wages agreement and a further 
agreement for meeting the labour 
shortage which is at present hold 
ing up production. But the union 
rejected the findings of the J.1.(€ 
conciliation committee and made 
no response to the employers’ ap- 
proach through the Ministry's 
Conciliation officers 


Morgan Brothers (Publishers) 
profit for year ended March 31, 
£75,467. Last year £76,573. 
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CONVENTION-IN- PRINT PREVIEW 


“What More Can The Press Do To Help 


Advertisers ?” 


THIS, AND 1951 CONFERENCE, WILL BE 
THEMES OF TWO FURTHER SESSIONS 


What more can the Press do to help advertisers? This will be 
the theme of the third session of ADVERTISER'S WEEKLY 
Convention-in-Print, and reports of the discussion (already held) 
show that some of the answers given are likely to prove 


The report will be published 
in our second Convention-in- 
Print Number on July 13 


In the same number will be the 
report of the fourth session, at 
which the 1951 International 
Advertising Conference will be 
discussed. 

A preview of the first two 
sessions, to appear on July 6, was 
published last week 

Points covered in the session 
on Advertisers and the Press will 
include the difference of view 
between those who favour, under 
present conditions, large adver- 
tisement spaces in newspapers, 
and those who would rather have 
a greater number of smaller 
spaces; the value of colour in 
newspaper advertisements; «and 
the vexed question of readership 
surveys. The need for more cir 
culation data, from newspapers, 
magazines and trade and technical 
journals, will be stressed from the 
advertiser-agent side 

Those taking part are 

Ronald Browne, joint managing 
director, T. B. Browne Ltd 

Roland Dangerfield, chairman 
and managing director, Tempic 
Press Ltd.; chairman, Council of 
the Trade & Technical Press 

W. Faux, advertisement direc 
tor, Associated Newspapers Ltd 

Norman Kark, editor, Norman 
Kark Publications 

Cc. D. Notley, chairman 
D. Notley Advertising Ltd 

_ é Rose, advertising mana 
r, Scott & Bowne Ltd 
L. P. Scott, chairman, Manches 
ter Guardian and Evening News 


Cecil 


ee 


Lindley Sparkes, advertisement 
director, Everybody's 


The objective and theme of the 
International Advertising Confer- 
ence to be held in London in 
1951 are the subject of what 
proved (when it was held in May) 
an unexpectedly controversial 
debate, that covered also the or 
ganisation of the Conference 
While there was unanimous agree 
ment that the Conference is a 
magnificent opportunity for ad- 
vertising, and worthy of every 
support, strong differences of 
opinion were revealed, especially 
as regards the aims outlined by 
Lord Mackintosh in his address 


to the 
luncheon 


Advertising Association 


Participants in this session are 

W. R. Balch, director, W. H 
Gollings & Associates Ltd. 

Kenneth G. Barton, manager, 
South African Morning News 
papers Ltd. 

L. D. Husband, assistant Lon- 
don manager, Australian Consoli 
dated Press Ltd. 

M. Masius, chairman and 


* REVEILLE 


the trade for 
Reveille for the Weekend \ast 
week exceeded 2,000,000 — an 
increase of a million in 50 weeks, 
representing an average weekly 
expansion of 20,000 copies 

W. H. Smith & Son's Trade 
Circular describes this as “A 
remarkable achievement, proba 
bly a world’s record.” 


Orders from 


When the Mirror group bought 
Reveille in 1947 its circulation 
was pegged at 80,000 In 
January, 1949, when circulations 
were freed, there was a four 
weeks’ advertising campaign 
based mainly on the Daily 
Mirror, and in six weeks the sales 
figure reached 500,000 There 
were two more short campaigns 
in May and August last year, and 
24 weeks from the release » 
circulations Reveille recorded a 
sale of a million. Apart from the 
use of one outdoor site, in 
Holborn, there has been no other 
advertising for Reveille 

The expansion recorded in the 
past year is consistent, and is 
continuing. Commenting on this 
week's figure, Mr. W. G. Pyatt, 
circulation manager, said, “As 
soon as we reach one milestone, 
we look forward to the next.” 


The file of the “Weekend 
Opportunity” advertisement pages 
reflects the present pulling 
power of this paper. Mr. 
T. B. Mullings, advertisement 
manager, who started with the 
assistance of one girl in 1947, 
began this feature with three 
columns, and at times had diffi 
culty in filling two columns 
When sales were freed the pulling 


managing director, Masius 
Fergusson Ltd 

Nicholas, managing 
director, Rumble, Crowther & 
Nicholas Ltd 


Harold my director, } 
Walter Thompson Ltd. 


George Warden, managing 
director, Armstrong-Warden Ltd 
This session was in itself in the 
nature of a minor international 
conference, for both Mr. Masius 
and Mr. Stansbury are Americans 
Mr. Barton a South African, 
and Mr. Husband an Australian 
Chairman at this and the pre- 
vious session was C. D. Rant, 
editor, ADVERTISER'S WEEPKLY. 
Advance details of the third 
Convention-in-Print Number (July 
20), which will in the main be 
devoted to technical sessions, will 
be given in a subsequent issue. 


A self-contained mobile exhi 
bition of Hoover electrical 
appliances, housed in two large 
caravan trailers towed by 2-ton 
trucks, leaves on a round-Britain 
tour next month. 


power of the paper increased, and 
very soon he had full pages each 
week. Now he is running nine 
columns on this feature, and 
there is a time lag of about two 
months for insertion 

“At first,” he said, “we had 
great difficulty in persiiading 
space buyers to come in. There 
was so much prejudice against 
going into a ‘new’ journal-——and 
some still exists-—-but not nearly 
so much now. In fact my job 
these days is te find space for all 


Torquay Wins 


The Tattersall Trophy for the 
most attractive advertising poster 
awarded annually by the Associa 
tion of Heakth and Pleasure 
Resorts, goes this year to 
Torquay 

Weymouth, as host town of the 
conference, was debarred entry, 
and according to custom provided 
the judges. 

The poster, illus- 
trating a 12-metre 
yacht in harbour 
with the town of 
Torquay in the 
background, repr-- 
sents a collabor.- 
tion of ideas on 
the part of Mr 
Berkeley Hollyer. 
the town's publi 
city officer, and 
Mr. Frank Woot 
ton, the artist 
responsible for the 
drawing, through 
Astral Arts Group 

At the luncheon 


eee ee, 


ADVERTISER'S WEEKLY 


Rothermere’s 
Claim 


“The care and thought taken 
with our newspapers has con- 
tnued to reflect itself in the 
demand for space in our adver- 
tising columns; so much so that 
we have been unable, at any time 
during the year, to meet the de- 
mand,” states Lord Rothermere 
in his annual report on Associ- 
ated Newspapers Lid. for the 
year ended March 31. 1950 

Associated Newspapers Lid 
alone among groups publishing 
national morning, evening, and 
Sunday newspapers, has been 
able, with the support of the 
advertising world, to absorb 
the whole of its newsprint 
allocation.” 


A.P. PAYS 20 PER CENT 

Amalgamated Press Ltd. have 
recommended a final dividend of 
1S per cent, making, with the § 
per cent interim dividend, 20 per 
cent for the year ended February 
28, 1950, on the ordinary capital 
of £1,800,000 (as compared with 
22 per cent on £1,200,000 last 
year), Group profit after «il 
charges, including taxation, 
£1,987,130 (£1,634,665). 


” RISE A WORLD RECORD ? 


the advertisements that come in 
And with the size of the paper 
being reduced in July (to 16 and 
20 pages alternately) that job will 
be progressively harder 

“One advertiser recently took 
one 6 in. d/c space for Tutorial 
Art School, placed through 
London Press Exchange The 
advertisement pulled 2,000 
replies, including 1,500 sketches 

It now takes two days to print 
Reveille, using the Daily Mirror 


presses 


Poster Trophy 


held 
with the summer meeting of the 


at Weymouth in connection 


Association of Health and Plea 
sure Resorts, the president, Wing 
Cmdr. J. Roland Robinson, M_P., 
handed the trophy to Ald. F. 1 
March, ex-Mayor of Torquay and 
present chairman of the town's 
publicity committee 
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ADVERTISER'S WEEKLY 


Yet another advertising battiec 
appears to be brewing, this time 
between manufacturers of 
watches. Keen competition is 
likely, and it is becoming evident 
that appropriations may be con- 
siderably increased 

This is the outoome of a move 
initiated soon after the war to 
establish a British watch-making 
industry on a more substantial 
«ale 

British firms are taking advan 
tage of several factors that have 
enabled them to expand produc 
tion. One is a Treasury grant of 
{1 million, as yet only partly 
spent Another is the fact that 
devaluation and currency regula 
tions prevent the British market 
being swamped by Swiss watches 

A third is an arrangement by 
which specialised Swiss machinery 
has been made available to British 
firms. Shortly after the war 4 
delegation representing British 
watch manufacturers negotiated 
the hire from Switzerland of cer 
tain machines which were not 
available anywhere but in 
Switzerland, and on which there 
had been a complete export ban 
The agreement is a 10-year one 
and stipulates that all projecis 
must be submitted to the Swiss 
and must be subject to Swiss 
approval 

As a result of thes agreement 
Louis Newmark recently launched 
an merpensive watch through 
Everetts Advertising Ltd., and a 
new company Anglo - Celtic 
Watch Co... was formed jointly by 


Smiths’ English Clocks Ltd 
Ingersoll Ltd and Vickers 
Armstrong Ltd Marketing «| 


the production at this firm's 
Wales factory (aimed, it is under 
stood, at 2.000.000 a year) ts 
shared equally by Ingersoll Ltd 
who recently launched the 
Triumph pocket watch through 
Spottiswoode, Dixon & Hunting 
Lid., and Smiths The latter 
firm (which also manufactures at 
their Cheltenham factory) has no 
extensive advertising plans for the 
moment as, it « stated, there 
already « very large demand 
These two are understood to be 


“Miss Australia” Will 
Publicise Ball Pen 


Miss Austraha™ (Miss 
Margaret Hughes) was photo 
graphed, using a Comet Ball Pen 
in the offices of the manufac 
turers, Hamilton Trading Co 
Ltd. Park Lane, on Monday 
Miss Hughes's picture will prob 
ably be used on showeards and 
in advertisements 

Present were Mr. A. Stewart 
managing director, and Mr. G. f 
Hoey, space buyer of Napper 
Stinton, Woolley Ltd., advertising 
agents. 


4K 


Ad. War Is Brewing Between British 


Watchmakers 
BIGGER APPROPRIATIONS LIKELY 


the only concerns which have 
been able to take advantage of the 
Anglo-Swiss arrangement. Other 
firms are, however, entering the 
market with extended advertising 
cal™paigns. A new campaign for 
J. W. Benson Ltd. (who announce 
appointment of Colman, Prentis 
and Varley Ltd. as their agents 
recently) is expected to. start 
shortly This firm's Ludgate 
watch ts made to their specifica- 
tion by Smiths 

U.K. Time Ltd. whose adver 
tising was confined to trade Press 
in 1949. are to use general intere it 
Magazines this year Agents are 
Graham & Gillies Ltd. This firm 
is a Subsidiary of the US. Time 
Corporation who owns — the 
Ingersoll trade mark in U.S.A 
but is not connected” with 
Ingersoll Lid 

A scheme for Accurist is also 
in operation 


Colour Ad. Story 
Is Told 


Ihe promotion department of 
Kemsley Newspapers Lid has 
produced a striking eight-page 
brochure to describe the full 
colour advertising carried im the 
Daily Record. Particularly telling 
are the two double-spreads im 
which the colour process is ex 
plained, the description is printed 
on a bright yellow ground, and 
the many illustrations are linked 
together by blue and red lines 
Colour-advertisement rates are 
given on the back page 

A testimomals from Caxton 
Publishing Co., Ltd., on the pull 
ing power of a two-colour adver 
tisement in the Daily Record is 
included in the brochure on a 
loose leaf 


4fter recurrine incidents like the 
at Leeds decided to experime 

, 
The result is shown mt hte err 


where the board carries gl 


inently displaved, are 


. 
Film Poster 
. 
Drive Soon 

The Film Industry Publicity 
Circle is to issue between 
60-100,000 quad posters to exhi- 
bitors throughout the country, 
advertising a series of 12 “indus- 
try shorts’ about the film in- 
dustry. This is part of the cam- 
paign to bring the public back 
into the cinemas 

Before the posters are issued 
the Circle is to put an eight-page, 
two-colour inset into the three 
film trade papers, publicising the 
scheme to exhibitors 

The better business campaign 
also provides for a Stills Exhibi 


tron this year 


L.C.C. COLLEGE 
INVITATION 

The importance increasingly a'- 
tached to display by educational 
authorities is indicated by the in 
vitation from the L.C.C. College 
for the Distributive Trades to the 
British Display Association, to 
nominate a member to join the 
Board of governors of the college 


Mr. 1 J. H. Pryer has been 
nominated 
Other tie-ups between the 


B.D.A. and educational bodies 
are 

Councillor H. J Anderson, 
chairman, Medway branch, 
B.D.A.. who has just been ap 
pointed ai governor of the 
Rochester College of Art 

Mr. H. P. Huggill, principal of 
the Liverpool College of An, is 
also chairman of the North 
Western region of the B.D.A 

Odhams Kine matograph 
Weekly will publish in serial 
form, starting neat Thursday. a 
survey of the Board of Trade 
Films Branch This is the first 
time that any trade paper has 
been allowed to report the inside 
workings of a Government 
department, it is claimed, 


one on the right, station authorities 
with a new type information board 
believed to be the first of its kind, 
mted cases in which handbills, prom- 
drawn out from below 


June 15, 1950 


Odhams 
held its Spring meeting at Moor 


Press Golfing Society 


Park on June 5. Here are W 
Surrey Dane (centre), captain, 
with H. F. Knapp. secretary, and 


c A. Bull, match secretary, 
checking over the prize list 


70 At Odhams Press 
Golf Meeting 


At the spring meeting of the 


Odhams Press Golfing Society at - 


Moor Park, on June 5, over 
seventy members turned out. Mr. 
A. (€ Duncan, chairman of 
Odhams and president of the 
Society, lunched with the players, 
and Mr. W. Surrey Dane (joint 
managing director) and captain of 
the Society was there all day 
Mr. W. H. Parrack (joint manag- 
ing director) returned from his 
holiday to join the party in the 
afternoon 

The Captain's prize was won 
by J. E. King (sales and promo- 
thon). 


a] 
New Ink Glows In 
. 
Daylight 

A new ink that fluoresces in 
daylight and glows in the dark 
is now to be seen on a Coventry 
Street “Crazy Gang” poster, silk- 
screen printed by Greenwood 
Developments Lid., a subsidiary 
of James M, Greenwood Adver- 
tising Lid 

The extra vividness during the 
day, explained Mr. U. Skinner, 
of Greenwood Development. is 
due to the fact that the ink is 
activated by the ultra-violet light 
present in daylight. It can be 
used with particular effect on a 
part of a poster, such as a title 
line, a pair of eyes, or a girl's 
lips. In pitch dark it will, of 
course, glow brilliantly under an 
invisible ultra-violet ray 

A new dimension in colour 

neon in print” is how Greenwood 
describe the new product. Its 
use has been licensed to a num- 
ber of silk-screen printers. of 
whom Greenwood are the only 
ones in England entitled to apply 
the name “Hypnocolor” to the 
finished poster or advertising 
medium 

Under the name Day-Glo the 
ink js manufactured by Switzer 
Brothers. of Cleveland, Ohio. 
and under licence in England, by 
Dane & Co. Ltd. Green, red, 
orange, and two yellows are the 
colours used 
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CLUB NEWS 


lliffe Tells How Ads. Are 


Guarantee 


“A widely advertised article 1s 
invariably a good article, for if 
the quality and price are mght, 
advertising it pays. But it never 
pays to advertise a poor article 
that is a sure and certain way to 
lose money.” 

Lord Iliffe, president of the 
Coventry Publicity Association, 
who said this to members at 
their monthly luncheon meeting 
on Wednesday, of last week, 
emphasised the help that the 
advertising agent could offer the 
manufacturer both in the field of 
design and jn economical mar- 
keting. It was important 
for agencies to be satisfied with 
the quality of the goods they were 
trying to sell 

Lord lliffe concluded: “The 
message we have to give to the 
public is that advertising breaks 
down prejudice and tends to re- 
duce prices, improve quality, en- 
courage imventiveness and stimu- 


Ireland 


Year Of Progress 


A year of steady, if unspectacu 
lar, progress was commented on 
by the outgoing chairman, Mr 
Michael J. Clarke, at the annual 
meeting of the Publicity Club of 
Ireland at the Metropole, Dublin 
last Thursday. Membership 
showed a slight increase, but the 
report of the hon. treasurer, Mr 
Albert Price. showed a slight 
deficit on the year's working 

A new Constitution was 
adopted at the meeting. Main 
changes are the reduction of the 
Council from 26 to 20 members 
and the increase of the annual 
subscription from £1 Is. to £2 2s 

The following were elected tu 
the 1950/51 Council: Liam Boyd, 
George S. Childs, Peadar S 
Doyle, Leslie A. Luke, Edward 
F. MacSweeney, Jack O'Sheehan. 
Albert Price, Samuel S. Suttle 
Victor M. Woods, Miss Winifred 
Stacey, Michael J. Clarke, C. ! 
Furlong, Gordon Sutton Kelly, 
William G. King, David P. Luke 
( E McConnell, Brian D 
O'’Kennedy, Feargus O’Shechan 
John W. Tate and John H. Webb 


©, & | 


4t last week's luncheon of the 
Publicity Club of Leeds Henry 
J. Sutcliffe was installed as chair 


man by his predecessor, Stanley 
Gray (right), who is now presi 
dent. Left the speaker C. M. Rait 


. . 
Of Quality 

> 
late interest and understanding of 
the problems of the world. lt is 
up to labour to give that message 
to the country.” 

The speaker was introduced py 
Mr. J. Taylor, chairman, and a 
vote of thanks was proposed by 
Mr. W. Beresford, secretary 


Wolverhampton 


Retiring President 
Gives Dinner 
Members of the present counci! 
of the Publicity Club of Wolver- 
hamptdén—headed by Messrs 
H. S. Adams (chairman), F. K 


Avery (vice-chairman), A. SS 
Mattox (secretary), and W. | 
Doughty (treasurer) — together 
with members for the 1949-50 


period, were entertained at a din 
ner last Friday evening, given by 
the retiring president of the Club, 
Mr. A. S. Bishop 

The dinner followed the initial! 
meeting of the Council, at which 
the following were appointed 
chairmen of the respective sub 
committees: Messrs. L. J. Stallard 
(speakers), D. Preston (member 
ship), A. E. Upton (education), } 
Corbett (social), F. K. Avery 
(vigilance), A. S. Mattox (public 
relations). and Miss B. Shinton 
(delegate to C.D.C.) 


Bradford 
Ads, A “Luxury” 


Addressing Bradford Publicity 
Association last Thursday, Mr 
J, M. Gordon declared that many 
Bradford businessmen did not 
work to a specific sales objective 
They regarded advertising as a 
luxury 

Really efficient 
combination of advertising and 
individual salesmanship, but 
was a mistake to use advertising 
to try to balance when 
demand did not exist 


selling was a 


sales 


North Wales 


Some of those who 
Agents v. Reps, bowls match, at 
left to right, ares G. B. Orr 


Tavior, E. Metcalfe 


Bournemouth 


BRITAIN EXPORTS 
BLOCKS TO U.S.A. 


British exports to the Ameri 
can market of photo-engraved 
blocks for printing run into many 
hundreds of thousands of pounds 
per year 

Mr. George Evans, of C. & E 
Layton Lid. the process en 
gravers, mentioned this during a 
luncheon talk to the Publicity 
Club of Bournemouth last Pr 
day. to discount the general bebe 
that American magazines were to 
a class of their own in colour re 
production The knowledge we 
had gained during the last ten 
years had placed us in the fore 
front of technical ability, he 
claimed 

Mr. Evans said that much 
trouble in colour blocks could be 
avoided if good orgimals were 
supphed, and that a conference 
between client, agent, blockmak +r 
and printer on important produc 
would avoid 


tions delays. save 
money, and ensure a perfect job 

Mr. W. Howlett, chairman, 
Paul E. Derrick Advertising 


Agency Lid., has been appointed 
a vice-chairman of the Publicity 
Club of Bournemouth 


‘Through Publicity To Prosperity’ 


The object of the Publicity 
Convention being held by the 
Publicity Club of North Wales, 
at Llandudno in September, wi!! 
be to show how and where pub 
licity can improve prospects for 
the tourist and holiday trades, in 
dustry and agriculture in North 
Wales, with special reference to 
the part North Wales can play in 
the Festival of Britain 

The theme will be “Publicity 
for prosperity in North Wales” 
and the business sessions, to be 
held at Llandudno Town Hall 
will cover: “North Wales, its 
place nationally and internation- 
ally in the holiday and commer 
cial markets"; “Publicity ways 
and means”; “Outlets for tourist 


and holiday publicity”; “The 
economic approach to commer 
cal and industrial publicity” 
“Advance, North Wales,- through 
publicity to prosperity.” 

There will be an exhibition of 
publicity material, and a display 
of books on publicity procedure 
and practice The social pro- 
gramme will include a publicity 
dinner and dance 

LORD LYLE’S ADDRESS 

POSTPONED 

Lord Lyle. who was to have 
addressed members of _ the 
Aldwych Club on Tuesday, was 
unable to do so because of illness. 
He will visit the Club in the 
autumn 


attended the lunch which preceded the 
Higheate last week 
Edgar Ainger. 


J. B. Bottell, 


ADVERTISER'S WEEKLY 


> Lo r a 
ts eon 
annual 
4i the top table 


Tipton, G. A. 
Albert Farr 


Harold 7 


Agents Beat Reps. 
At Bowls 


The advertising agents, cap 


tained by Jack Bottell (Alfred 
Pemberton Lid.) defeated the 
Newspaper Representatives 


(under Albert Farr, of Psycho- 
logy) in the annual bowling match 
for the Belfast News-Letter 
trophy, on June 7, by 90-55 

The match took place by per- 
mission of the North London 
Bowling Club on their Highgate 
green, and was arranged, with the 
luncheon which preceded it, by 
George Taylor (formerly of G 
Street & Co. Lid) Ernest 
Metcalfe, London manager of the 
Belfast News-Letter welcomed 
the players and guests, and read 
a goodwill message from James 
Henderson, managing director 


Sir Alan Herbert 
To Judge 
Goodman Cup Final 


Sir Alan Herbert is to be guest 
of honour at the annual dinner of 
the Publicity Club of London 
Public Speaking Section, to be 
held on July 14 

He will also judge the finals of 
the Leon Goodman Cup contest, 
to be held on that occasion 

This was announced on Tues- 
day when the eliminating round 
of the competition was held. Out 
of twelve entrants, the three 
speakers selected to go on to the 


final were Miss Pot Kris, Mr 
J}. H. Harris and Mr. RR. A 
Sherman 


The judges were Commander 
A. Robertson-Macdonald, Mr. 
W. R. Balch, and Mr C. D 
Rant, editor of ADVERTISRR'S 
WePKLY Mr. S. T. Holmes, 
chairman of the Public Speaking 
Section, presided. and the judges 
were thanked by Mr. P. Murray 
Milne 


Reeent Activities is to be pub- 
lished in its new format during 
the first week in August. and 
subsequently every month. Editor 
is Miss Pat Meyrick (not Mr 


Meyrick as stated last week). 
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ADVERTISER'S WEEKLY 


*Journalist-P.R.O. Is Not 
Qualified To Administer 
Paid Advertising” 


“As an advertising manager, 
| am intrigued to notice how 
advertising is being increasingly 
used for public relations pur- 
poses in Great Britain A similar 
ondition i pretty obvious also 
in the U.S.A. according to the 
American magazine Editor and 
Publisher “Advertising is cap- 
turing predominance in Public 
Kelations communications.’ ’ 

These were the opening words 
of a thought-provoking address 
on “Public Relations in Adver 
tising” given by Mr. Hubert W 
Craddock, president, Incorporated 
Advertising Managers’ Associa 
tion, to the Institute of Public 
Relations yesterday (Wednesday) 

Illustrating his talk by enlarge- 
ments of advertisements of 
various companies and public 
suthorities, Mr. Craddock said 
that there was nothing altruistic 
about any of them; they were 
designed for good business 
Their long-term objective was to 
build up public goodwill. Like 
all other weapons of warfare. the 
art of their use must be studied 
before they could be employed 
to the limit of their effectiveness 


“We have always held that 
public relations is professional 
work, whereas advertising is 


candidly commercial,” he said 
1 maintain that if the public 
relations officer is recruited from 
the ranks of journalism, he is 
hardly qualified to administer 
paid-for advertising policy, Up 
to a recent time, the P_R.O. con 
veyed his ideas through liaison 
with the news editor To-day 
circumstances demand that more 
and more of those ideas shall be 
conveyed through the medium o/ 
advertising, and the administrator 
of a financial advertising budget 


is the advertising manager. In 
turn, the «average advertising 
manager admittedly has little idea 


of public relations problems. His 


OBITUARY 
S. A. Wood 
Mr. Sydney A. Wood, founder 
of Sydney A. Wood Advertising 


died suddenly on Wednesday last 
week 

Mr Wood established tis 
agency in Liverpool, his home 
town. im 1907, and brought it to 
London a few years later 

He claimed to be one of the 


first agents to book a full page 
in a national newspaper 

The agency continues under 
the management of Mr G 


Whiddett 
R. S. Tomlin 


Mr. Robert Stirling 
senior partner in Henry 
Co., died on Monday after 


Tomlin 
Squire & 


1 fall 


daily job is devoted to com- 
mercial selling in print 

‘At this juncture many of our 
functions in public relations and 
advertising Management integrate, 
and 1 made this clear at the last 
Advertising Managers’ annual 
dinner, suggesting at the same 
time that our two societies should 


seck closer contact 
Commenting on the = Steel 
Federation's advertising. which, 


he said, tended to err on the side 
of modesty and understatement. 
Mr. Craddock asked “Why not 
come right out in favour of the 
advantages of private ownership 
and say--as do the American 


Iron and Steel Institute —Profits 
protect jobs; Profits heep the 
mills going’ 


“The Socialist system maligns 
the principle of profit-making and 
makes a virtue of operating at a 


loss Stec! has always been a 
target to be shot at, for price 
fixing, cartels and monopolies 


So why not take one’s case direct 
to the public? Why not empha- 
sise that profits are quite ethical? 
Say that the bulk is spread over 
wages, taxes, better works rela 
tions improved methods of 
production, better plant, better 
equipment, etc The numerous 
benefits to both consumers and 
producers far outweigh the divi- 
dends of the stockholders.” 

Quoting the first American 
President, “I am sure the mass of 
citizens mean well. and I firmly 
believe they will always act well 
whenever they can obtain a right 
understanding of matters.” Mr 
Craddock said that, in the main, 
all the British public had been 
told so far was about the truly 
wonderful job of work that had 
been done regarding steel pro- 
duction output. By this means he 
feared that the predatory instinct 
of the nationaliser had only been 
whetted still further’ 


from a balcony at Canada House 


Strand, W.C.2, where the firm has 
offices He was 66 

At one time manager of the 
billposting department of Wills 
Ltd. Mr. Tomlin joined Henry 
Squire & Co. on May 1. 1913 
He was a member of the Solus 
C lub nd was) chairmar of 
Venables Tyler & Co. pauper 
makers 

The inquest is to-morrow 
(Fnday) and the funeral is on 
Saturday, at Kensington Ceme 
tery, Guanersbury, at 10.30 am 


r . 
K. W. Robinson 
Mr. K. W. Robinson, publicity 
manager of the Polytechnic Tour 
ne Association, died on June § 


after a long illness, aged 41 


William Porter 


J. N. Marshall c. 


E Tiffen 


J. N. Marshall Is “ Evening News” Editor 


Joha Norman Marshall, 
deputy editor, Evening News, has 
been appointed to the editorship 
of that paper, in succession to 
Mr. Guy Schofield, now editor, 
Daily Mail. C, R. (Reg) Willis 
will be Mr. Marshall's deputy. 

Mr. Marshall joined the Even- 
ing News from the Press Associa- 
tion as a reporter, in 1930. H- 
has since been political and diplo- 
matic correspondent, industrial 
correspondent chief reporter, 
news editor, assistant editor and 
diary editor. During the war he 
was a war correspondent with the 


Barry Horniblow 
Editor Of 


“Sunday Graphic” 


A. J. Josey, editor, Sunday 
Graphic, has been appointed 
managing — editor Sunday 


Chronicle. Mr. J. McDowall is 


editor. 

Barry Horniblow, day assistant 
editor, Daily Graphic, succeeds 
Mr. Josey as editor of the Sur- 
day Graphic 

. . * 

Awarded the M.B.E. in this 
year's Honours List is H. E. 
Boulter, chairman, H. E. Boulter 
Publicity Ltd., Sheffield, and hon 
treasurer, Publicity Club of 
Sheffield. He was concerned in 
the organisation of Sheffield’s 
Pageant of Production: is chair 


ommittee of the 
and during 


man, Sheffield ¢ 
Air Training Corps 


the war was hon. director of 
A RP. publicity in Sheffield 
. > . 


S, Smith, formerly in the mar 


ket research division of Erwin 
Wasey & Co., is founder and 
partner in the recently formed 


Smith's Agency, of Dewsbury, 
Yorks. The agency already holds 
three accounts 

* * * 

John Wills, formerly assistant 
space buyer with James M 
Greenwood Advertising Ltd. i 
now general manager of Strand 
Publicity Ltd 


Royal Navy, and took part in the 
invasion of Normandy on D-Day 
He is 45. 


W. Porter “Record” 
Ad. Manager 


William Porter has been ap- 
pointed advertisement manager, 
Daily Record, Glasgow, and act 
ing advertisement manager, Sun- 
day Mail in succession to the 
late John Robertson. 

Mr. Porter joined the advertise- 
ment department of the Daily 
Record and Sunday Mail 20 years 
ago under Mr. Robertson. After 
demobilisation he returned to Glas 
gow, and in 1949 was appointed 
London advertisement manager of 
the Glasgow Evening News and 
Aberdeen Evening Express, a 
position he occupied until early 
this year. 

* 


* - 


Cc. E. Tiffen joins Scientific 
Publicity on June 26 as P.R.O 
He will also manage their associ- 
ated company, Scientific Photo- 
graphic and Editorial Services 
Ltd., where he will be assisted by 
Miss Jane Le Fevre. 

* * * 
lan McLean has been ap- 
pointed advertising manager, 
Boosey & Hawkes Ltd., and is 
now supervising the installation 
of the advertising department in 
new premises at Frederick Close, 
Stanhope Place, W.2 

* * * 

Phyllis Preston, assistant P_R.O 
to the Liberal Party for two and a 


half years, has been appointed 
P.R.O. in succession to the late 
1. M. Sinclair. 
* * . 
Patricia Kelly, formerly with 


C.J. Lytle (Advertising) Ltd., has 
joined Mather & Crowther as a 
copywriter. She began her career 
in advertising with G. Street & 
Co 
+ . * 

Kenneth Lamble has left Pub- 
licity Arts Ltd. to join the Design 
Research Unit as a senior pack 
aging designer 
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Typical Features from recent issues: 


The Antique Dealers Fair 


Geoffrey Harmsworth 


Fast Bowlers I have known 


lan Peebles 


Beachwear 
Jean Colombel 


i The Faree of the Divisions 

; Christopher Hollis, M.P. 
Kenwood House 

a Horace Shipp 

4 

| Poem 

: by Siegfried Sassoon 

# 

Ps) 
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WORLD AFFAIRS - FASHIONS - 
ART « HUMOUR - 


SPORT - MUSIC - TRAVEL - FILMS 


THEATRE « FICTION - NATURAL HISTORY ° SCIENCE 


erybodys 


ADVERTISEMENT DIRECTOR 


G. LINDLEY 


SPARKES 


114 FLEET STREET 
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Time To Get Together 


URING the past year, articles and letters in ADVERTISER'S 

Week y have reiterated the need for more circulation data 

for trade and technical journals. This demand has come 
spontaneously both from advertisers and from agents. 

Because we recognise it as something that matters, we have 
gladly given much space to its discussion. The time has come 
when we think we should state our own opinion, 

For nearly ten years, until last March, paper for periodicals 
was rationed. This meant that sales of most journals were deter- 
mined, not by reader demand, but by availability of paper. 
Net sale figures therefore had little significance, and without a 
net sale established under competitive conditions, no breakdown 
could give a fair picture. 

During the latter part of this ten-year period, advertising was 
easy to get. Publishers had no incentive whatever to provide data 
it would have cost time and money to ascertain. Neither, until 
latterly, have advertisers evinced any marked desire for such data. 
While the sellers’ market lasted, it was not all-important for them 
to know who read their advertisements. 

Publishers, therefore, can be excused for not having provided 
hitherto the mass of information about circulations of their 
journals that has come to be taken as a matter of course in the 
United States and Canada. 

But the position has changed. Advertisers, in a buyers’ market, 
must have means of knowing that their advertising money is well 
spent. Publishers, now that paper is free, can furnish figures that 
faithfully represent the demand for their journals. 

Net sales, in the case of trade and technical journals, may not 
in themselves signify greatly, but they are essential as a means 
to an end. What advertisers ask is a breakdown of net sales on a 
geographical and occupational basis, in so far as this can be 
ascertained by analysis of controlled circulation. Such data, it 
may be argued, would only confirm facts already known about 
well-established trade and technical publications. This may be 
true, but there are many publications, not so well-established, 
that offer space to advertisers. Is it too much to ask such journals 
to justify the claims they make? 

Even in such cases, however, it might be asking too much that, 
in this competitive age, one publisher should reveal data where 
another refuses. Nor is it suggested that every publisher should 
reveal data about every journal. But, ideally, all should be prepared 
to accept the principle in a matter which, onalong-term view, would 
be to their advantage in appealing for the advertisers’ support 

Yet before such uniform action can be taken, there must be 
agreement, first on the kind of data required and, secondly, on 
the best method of making it available in a form that will leave 
no room for doubt{of its authenticity. _Is it too much to hope 
that publishers and advertisers’ organisations should get together 
at an —_ date to seek such a: ? 
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To-morrow’s Topics 


LATEST COMMENT on the dis- 
appearance of The Strand, News 
Review and The Leader comes 
from The Church of England 


Newspaper, which 
FUTURE 


observes with r- 


SMALL gret that “apart 
OF from the special- 
MAGAZI 


ised Press only mass 

circulation period: 
cals can survive under modern 
conditions of production and 
finance.” The editorial note goes 
on to deplore the fact that ‘n 
this country, as compared with 
America, the periodical Press 
suffers from “an advertising 
policy that will not look at any- 
thing with a circulation less than 
a million.” 

There is, of course, some 
truth in this. But there is 
a conceivable remedy, though 
it would entail a degree of 
co-operation among the pu>- 
lishers of the smaller magazines 
of which there is as yet no evi 
dence. Local newspapers, par- 
ticularly in the London area, have 
found it well worth their while 
to form advertisement groups 
(Greater London's Greater Press 
is the most outstanding examp'c) 
which can offer advertisers a mass 
circulation available by means 0° 
one order placed with a central- 
ised advertisement office. With 
some adaptations, a scheme of 
this kind might be the salvation 
of magazines that find it hard 
otherwise to compete on a circu- 
lation basis, But it would involve 
a degree of standardisation  f 
page sizes that might go much 
against the grain 

—_— —_— — 
Now petro. is no longer 
rationed, there seems to be no 
legal reason why skywriting for 
advertising purposes should not 

be resumed. One 


AD. BLIMPS enterprising firm 
OVE has already an 

R nounced that it has 
LONDON? 


booked up what is 
claimed to be the 
only aircraft in the country 
equipped for the purpose. A pre 
vious attempt, it will be recalled, 
failed because the Ministry, under 
fuel control regulations, banned 
the use of fuel for this purpose 
With smaller newspapers and less 
advertisement space, demard 
from advertisers of consumer 
products with a mass market ap- 
peal should be strong. There may 
even be a call for blimps such 
as those which carry advertising 
slogans over American cities! 
One uncertain factor, however, 


is the reaction of public opinion 
to such sensational forms of ad- 
vertising. How, one cannot help 
wondering, will these stand in 
relation to the “amenities” about 
which the outdoor advertising in- 
dustry hears om much? 
— —_— 
Soap, the newspapers tell us, may 
shortly be de-rationed, or even if 
it is not de-rationed, rationing 
will be so relaxed that the aver- 


age consumer be- 


comes unconscious 
THE DETER- of it. Should this 

happen, much of 
GENTS the credit must be 

given to advertis- 
ing, for but for the advertising of 
symthetic detergents the demand 
for soap would remain very much 
higher than it is. 

Synthetics, of course, have 
come to stay. The manufacturers 
are satisfied that this is so. or 
Thomas Hedley would hardly 
have introduced Tide, or Colgate 
Fab, to contest the market with 
Dreft and Wisk. Neither would 
Lever Bros., as has been stated 
without denial, contemplate add- 
ing yet another synthetic to the 
list. 

—_— —_ - 
THERE May, however, be some 
falling off in the demand for 
detergents when soap can be 
freely bought, for there is still 

more than a linger- 
MEANING ing prejudice im 
OF favour of soap in 

the minds of many 
PRICE CUTS housewives. A sur- 

vey carried out by 
London Press Exchange last year 
showed that at that time two- 
thirds of women interviewed used 
synthetics, but that only half of 
these proposed to continue doing 
so when soap became freely avail- 
able. But since then a lot has 
happened, and many of these 
women may well have changed 
their minds. Nevertheless, the 
price cuts for Dreft and Fab are 
doubtless a preliminary move in a 
competitive battle which will be 
at the same time a civil war be- 
tween the detergents and one 
between the synthetics and the 
soaps for which they are a sub- 
stitute. But observation of ad- 
vertising can only give a super- 
ficial view of a complex of mar- 
keting operations that can only 
be understood by a knowledge cf 
the complexity of the manufac- 
turing organisations concerned in 
the battle. 
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NET SALE IN BXCESS OF 80,000 A MONTH. THE NATIONAL MAGAZINE co. LTD. 23/30 GROSVENOR GARDENS, LONDON, 5.W.1 
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The Sunday Pictorial is a family paper with a sale of over 5,000,000 every week. It is not surprising then, that 
G. S. Royds Limited should advertise this famous household product “in the Sunday Pictorial; for the 


Electrolux cleaner and the Sunday Pictorial have one point in common—deep penetration. The suction 


of the Electrolux penetrates deeply into carpets and fabrics. The Sunday Pictorial penetrates deeply into 


the family population of the country on the very day they have time to read, reflect and remember. 


Sunday Pictorial 
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Gleaming white plastic that can 
he wiped clean with a damp cloth 


RS. BEETON, so far as 

I know, never produced 

an export edition of her 
famous cookery book It is 
sign that enterprise — sti!l 

fl unshes in Britain that two 
tinct editions of a cookery 
hook, one for home and one for 
,oort have been published by 
Paroall (Yate) Ltd.. who manu 
facture clectric cookers rhe 
ison s that one series of 
wkers is made for the home 
irket while another serics was 
lesigned specifically for export 
Since the export cooker follows 


504 


Plastic Book Covers For 


Kitchen Cleanliness 


American practice--popular in 
many countrics—-of having the 
griller inside the oven, cooking 
technique is obviously different 
and separate cookery books be 
come necessary 

The distinctive features of these 
Parnall books are the covers 
These are of gleaming white 
plastic which can be wiped clean 
with a damp cloth should they 
become soiled with grease or any 
of the other materials that litter 
the cooking table This logical 
choice of cover materials is, it is 
believed, something quite new for 
a cookery book, The Company's 
trade mark and the words 
Cookery Book are blocked in 
gold, while the binding of the 
home edition is a brilliant red 
Plastoic and of the export edition 
blue Plastoic 

These books have also another 
ingenious novelty 1 bound-in 
wallet at the back into which the 
housewife can put recipes she 
cuts from periodicals or culls 
from friends 

The flyleaf acknowledges W. H 
Gollings & Associates Ltd. as the 
designers and Adam Bros. & 


we 


SOUTH 


—Well over 


165,000 


people read the 


WALES 


ECHO 


% Get your message home to South Wales 
and the West of England through the 


SOUTH WALES ECHO 


& EXPRESS 
HEAD OFFICE: ST. MARY STREET, CARDIFF. Te/. 7000 
ADVERTISEMENT MANAGER : G. S. REAY 


LONDON OFFICE : 176 FLEET STREET. Te. Centra! /459 
MANAGER : GEORGE |. STUDD 


Shardiow Ltd. as the printers 

For those interested in such 
typography it may be worth 
recording that headings are in 
Perpetua Bold and text in Plantin 
110 There is a foreword in 


PRINT REVIEW 
by 


Brian Hilton 


Perpetua italics. Illustrations are 
in black and white except for a 
colour frontispiece 

> > > 

ANOTHER cookery book just 
to hand js that for the General 
cooker Produced by 
Alabaster Passmore & Sons Ltd, 
it has a varnished pictorial cover 
in full colour, and half a dozen 
excellent full colour plates 

This is an elegant book. There 
is plenty of white space on a!! 
the introductory pages of each 
section, which are adorned wit! 
decorative humorous line sketches 
appropriate to the food with 
which each section deals. Mar 
gins are ample so that the recipes 
have room to breathe. Times is 
used for text with Gill Bold for 
headings of the recipes 

* * * 

THe tarest Mazda Lamp Cata 
logue is certainly the best I have 
seen from this division of the 
British Thomson-Houston Com 
pany, Lid. It has a more modern 
appearance, is more lively and 
in My Opinion, is better printed 
The cover is all black with the 
famous Mazda gir! in her yellow 
ballet frock and the wording in 
white 

On the inside pages the 
and sub-titles are in white 
black panels 10 ems wide running 
down the outside of cach page 
from top to bottom, except for 
margins This treatment is ex- 
tremely effective being not 
merely decorative but also provid 
ing a black background against 
which to show white tubes and 
clear lamps when necessary 
Bodoni bold has been used for the 
text and Gill for tabular matter 

* * * 

For THE FIRST time in 102 
years, Oetzmann & Co., Ltd., the 
London furnishing store, have 
had their catalogue printed offset 
litho. The cover ts in full colour 
en all four pages, the inside is 
black and white. The offset print 
ing is becoming to the drawings 
of wood and furnishing fabrics, 
giving them a soft air of quality 
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The text is in Gill with Gill Bold 
for headings, and if the precision 
of the letter is not exactly repro 
duced because offset js soft rather 
than sharp, at any rate it is not 
badly served. Advertising mana 
ger Malcolm Archer should be 
well pleased with the result of the 
experiment 
* 


* * 
As THE London Passenger 
[ransport Board discovered, 


people love pictorial maps, So 
the cover of Tees-side Enterprise 
which carries a_ delightful 
coloured pictorial map of the area 
is certain to appeal to a great 
number of people to whom the 
book is sent both at home and 
ibroad This 104 page quarto 
olume was produced by Bemrose 
Publicity Company in conjunction 
with the local Development 
Board and Chamber of Com 
merce. Set in Plantin og a cream 
irt paper, its format follows well 


Mareins of the General gus 
cooker book are ample so that the 
recipes have room to breathe 


tried practice. The pictures, some 
of which are excellent, might have 
been given more space; a whole 
page or even a half page bleed 
off here and there would have 
added to the dramatic value of 
the story, and made the book 
more exciting to look at 

The book contains 31 pages of 
idvertisements between the title 
page and the foreword There 
ire more pages of ads. at the 
back Would it not have been 
better to start the editorial earlier 
than the 32nd page? The editors 
have to wait so long before they 
can establish the character of the 
book. Why not put all the ads. 
in a section at the back with an 
introductory page to say that here 
are announcements by manufac- 
turers and local authorities whose 
enterprise has built up the great 
Tees-side industries? 
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The other fellow's course may 
not always be yours —but... 


OVER 400 shrewd and experienced advertisers 
use THE SPHERE. They are impressed by the 
stability of this great illustrated newspaper and 
they know it brings results in sales. 

Now. with paper rationing at an end, they can 
have half-pages and full pages at reasonable cost. 
Indeed, many of our advertisers are surprised to 
discover this new facility. 

Superbly printed, THE SPHERE arranges 
advertisements with the care they deserve, and our 
advertisers who give preference to high attention 
value are impressed by the way they are seen in 


THE SPHERE. 


We sugéest that you USE 
THE SPHERE 
and be SEEN! 


ome 
- 


FRANK J. DUNN, Advertisement Manager, Commonwealth House, New Oxford Street, London, W.C.1 HOL, 6955 
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SHOULD AN ADVERTISING AGENCY HANDLE 
EDITORIAL PUBLICITY FOR ITS CLIENTS? 


Yes, Provided It Has A Properly 
Staffed Department 


says DAVID GRANT, Director of Public Relations, Foote, Cone & 
Belding Ltd. and former editor of the “Sunday Pictorial,” replying to last 
week's article in which Peter Hope Lumley expressed the contrary view. David Grant 


rP\HE answer to the question Since most people dislike what relations specialists who, when fore, the P.R.O. who is not at- 
whether or not an adver- they don’t know and distrust what the need arises, can produce a_ tached to an advertising agency, 
tising agency should undertake they don't understand, the. main powerful concerted and varied What are his objections? 
public relations work is, of P#t of any P.R.O.'s job is to sup- effort which an individual is Let us look at the case against ; 
course, “Yes”, provided the ply authentic information about incapable of equalling advertising agencies handling 5 


his client. Can this be done by The client has the advantages of _ public relations, presented by Mr. 


agency has a properly staffed a P.R.O. attached to an advertis- being able to concentrate infor- Peter Lumley. Most of this case 
department for the purpose. ing agency? Why not? mation about his firm under one he rends to shreds with his own 
Many who object to P.R.Os. in He has the following advan- roof, of more casily ensuring co- independent views. Consider thesc 
advertising agencies scem still to (ayes ordination of his advertising and arguments: "i 
onfuse them with the old He is usually an ex-news- information policy, of dealing “Advertising agencies toak 
ashioned type of publicity man paper man, used to obtaining with a firm which has already up public relations because, 
ho by hook, crook or subter- facts and knowing how to pre- created goodwill! for itself by a owing to the scarcity of news- 
uge, got his client’s name men- sent them for publication; sound record in the advertising print, advertising space was 
ioned in a newspaper. He is, in the case 6f my own - field curtailed.” 
Public relations are not some- agency, at least, part of an The saving in costs and over- When advertising space is cur- 
hing that can be switched on and established organisation with heads to a client whose advertis- tailed, editorial space is propor- 
ff like a light. We all have them. world-wide ramifications which ing and public relations opera-  tionately curtailed. If the adver- 
hey are the sum of the effects we cannot fail to be advantageous; tions are carried out from under _ tising agencies chose this time to 4 
roduce on everyone else. He is in close touch with his one roof is also a consideration. enter the shrunken field already 
hether we are selling a product clients advertising account Who objects to advertising overcrowded by established in- ; 
r not, it is pleasanter for us if executive, with whom he can agency P.R.Os? Surely not the dependent P.R.Os. and gained a ‘. 
ur public relations are good, and conveniently exchange infor- clients who employ them or the foothold, they were better men 7 
he P.R.O. helps to make them mation newspapers which use their in- than Gungha Din. . 
J 


He is one of a team of public formation? Presumably, there- “When extra newsprint was 
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THE ROYAL SHOW GOES ROUND THE WORLD 
THROUGH THE PAGES OF 


British Farm 
Mechanization 


The August issue, on sale 29th July, will contain 
a full report of the Royal Agricultural Show 
being held this year at Oxford 4th-7th July. 


Stand to stand inspection by the editorial staff 
of this journal will result in a concise and 
informative report of all that is new in British 
Farm Machinery. 


Whether or not you are an exhibitor your 

representation in the advertisement pages of 

this issue will bring ‘by products before the 

large and influential readership of BRITISH 

FARM MECHANIZATION, a readership that 
covers the entire agricultural world. 


You cannot afford to miss this important 
issue. Send your space instructions now. 
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TEMPLE PRESS LIMITED 


BOWLING GREEN LANE, LONDON, E.C.1. TERMINUS 5636 


THE MOTOR «THE COMMERCIAL MOTOR CYCLING THE MOTOR BOAT AND YACHTING © LIGHT METALS 
PLASTICS - THE OVERSEAS ENGINEER « THE AEROPLAN® CRITIH FARM MECHANIZATION moroR CYCLING 
THE MOTOR SHIP © THE LIGHT CAR TME OF, ENGINE AND GAS TURING 
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Worth looking into... 


OF WALES 


P THE TOPICAL ILLUSTRATED WEEKLY OF WALES | 


WORTHCLIFFE NEWSPAPERS GROUP LIMITED 
(R. H. PENNEY Advertisement Director) Carmelite House, London, E.C.4 CEN 6000 

p Friday the LANCASTER GUARDIAN 

goes into nine out of every ten homes in 

the busy town of Lancaster. The whole Gin, 

Guardian series circulates in an area 

of 1,000 square miles, giving an 

average coverage of over 75 My Y 

per cent. What an oppor- 

tunity for selling in the My 


Lancaster area! 


Ss 


Cotton and Rayon 

e Dyeing and Painting 
Dairy Farming 
» Sheep and Cattle 


LANCASTER GUARDIAN SERIES 


(Member of the Audit Bureau of Circulation) 
ERNEST LUMSDON: § London Advertisement Director 
WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LTD. 
167-170 FLEET STREET, LONDON, £.C.4, Tel: CENeral 3265 


Leeds Office 
Russell Chambers, Merrion Street, 
LEEDS 2. Tel: Leeds 24998 


Manchester Off ce 
Midland Bank House, 26 Cross S¢., 
Manchester 2. Tel: Blackfriacs 3930 


Editorial Publicity —continued 


grudgingly allowed, newspapers 
on the whole did not print more 
news, but allocated extra adver- 
tising space. Popular news 
papers became very column- 
minded. More ‘mentions’ and 
more opportunities for public- 
ising clients have been pos- 
sible.” 

More advertising space—fro- 
portionately less editorial space. 
No more news but more space 
for the publicity men? To me it 
seems a funny way to run a rail- 
road. 

“News and ideas emanating 
from an advertising agency 
concerning a client are suspect.” 
Everything is suspect to a news 

editor if it does not come from 
a known and reliable source. Any 
P.R.O. who does not establish a 
reputation for complete reliability 
is useless. News—which is merely 
the disclosure of information 
hitherto non-existent, unknown oF 
unrevealed—is news, whether it 
comes from a P.R.O. attached to 
an advertising agency, or from 
a star newspaper correspondent. 

There is only one standard of 
judging material sent to news- 
papers and periodicals by P.R.Os. 
Does it stand up on its own merits 
as a news story or feature? 

“Having realised that their 
material was suspect, advertis- 
ing agencies, with a_ certain 
mental blindness, brought in as 
their publicity executives ex- 
newspapermen—who, with a 
few well-known exceptions, do 
not make good publicists.” 

At the week-end conference of 
the Institute of Public Relations 
held at Hastings last month, it 
was revealed that a comprehen- 
sive questionnaire answered by 
95 per cent of British leading 
P.R. practitioners showed with 
overwhelming certainty that the 
best training for public relations 
is journalism. The second best, 
incidentally, is advertising. What 
training does Mr. Lumley sug- 
gest? 

“An agency with advertising 
and public relations depart- 
ments exchanging information 
etc.. becomes a cumbersome, 
eggbound morass.” 

An eggbound morass would not 
stay in competitive business long 
enough to make any independent 
P.R.O. get hot under the collar 
No advertising and public rela- 
tions organisation with a proper 
traffic and routeing system be 
comes egebound. Advertising anJ 
public relations men can and do 
interchange useful information 
without any noticeable binding 
On the other hand. if he is the 
cluttering, ege-binding type, an 
independent P.R.O. can develop 
a malfunctioning ovaduct all by 
himself. in his own private office 
just the same as a hen does in 
its littl egg-box, without the 
help or hindrance of any adver 
tising men 

“To prove my point, I quot 
from a letter 
It proves pothing to show that 
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a certain American agency does 
not maintain its own publicity 
department. To prove my 
point, if we must quote from that 
letter: “Quite a few of the large 
agencies do have their own pub- 
licity departments, but there are 
some who follow our procedure.” 
(How many more than “some” is 
“quite a few,” by the way?) 

“To carry out a successful 
publicity campaign, the pub- 
licist must be completely un- 
cluttered. Advertising men and 
P.R. men can co-operate with- 
out working in each other's 
laps. Haven't they heard of the 
train, telephone, aeroplane and 
taxi?” 

What, more cluttering? I can 
assure Mr. Lumley again that our 
advertising men and our P.R. men 
do not sit in each other's laps 
But if I can get some information 
by picking up the house-phone 
and talking to someone on the 
next floor, | would rather do that 
than by scouring the country for 
it in taxis, trains and aeroplanes 

Mr. Lumley’s “final word” 
surely gives his case the “coup de 
grace” : 

“P.R. departments of adver- 
tising agencies proudly an- 
nounce that they have obtained 
so many inches of free editorial 
space valued, if assessed at ad- 
vertisement rates, at sO many 
hundreds of thousands of 
pounds. This is puerile, grossly 
misleading etc... .” 

If this were true, I would be the 
first to agree with Mr. Lumley. 
All experienced public relations 
practitioners condemn the assess- 
ment of the worth of their pub- 
lished news at advertising rates 
Obviously, an item of informa 
tion which proved worthy of 
publication in all the newspapers 
and periodicals in the country 
could be proved by this means 
to be worth a fantastic sum. We 
certainly do not do it, and | 
don't know anyone’ who does. 

In some minds there may lurk 
the feeling that the advertising 
agency P.R.O. uses his connec- 
tion as a lever. Nothing could be 
further from the truth! News- 
paper men are neither to be 
bullied nor bought. The easiest 
way to rouse an editorial man is 
to give him a paragraph and say: 
“Get this in. We have taken a 
full double column ad. in to- 
morrow’s issue.” You would 
probably get the paragraph 
‘thrown in your teeth. 

The P.R.O. attached to an ad- 
verlising agency therefore gets his 
news into the paper in spite of 
the fact that his client advertises 
as well, rather than because of it 

The advertising agencies, over 
1 long period of time, have raised 
advertising to a high ethical and 
artistte level They have built 
up a reputation which they would 
not lightly jeopardise. Their P.R 
standards must be at least as high 
as those of the rest of their organ- 
isation, otherwise the whole 
escutcheon is blotted 
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Sticklebacks—delight of schoolboys—live in fresh and 
brackish waters all over Europe. In the second spring of 
his three or four years, the male builds a nest of rootlets 
etc., which he fiercely defends against intruders of his own 
species and sex. There, females deposit 3O to 100 eggs : 
each, leavingthem to the father’s protection during the 10 = 
to 18 days of incubation. R 


Man’s life is complicated by his social system in which, by progressive industrial 
ingenuity, he and his fellows get the products and services they need individually. 
Today, British Industrialists know that replacement of out-dated equipment is a vital need if they are 


to produce goods of competitive price and quality for export, export, export. 


Technicians are well provided with news of the latest developments in plant and machinery. But it is 


TRIE eer 


Top Management which has the onerous responsibility for decisions on purchases of capital equipment. 
Advertising coverage for plant and machinery is therefore immeasurably improved when it includes the 
men on whose decisions sales finally depend. Without doubt, first on the list of the right publications is 


THE FINANCIAL TIMES, Britain’s exclusively industrial and financial daily newspaper. 


Industrial Advertising in 


THE FINANCIAL TIMES 


reaches Top Management certainly 


SIDNEY HENSCHEL * ADVERTISEMENT MANAGER * 72 COLEMAN STREET EC2 * MONARCH 88355 
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GO BY BUS= | 1: mm 


Advertising Department 


to the Provincial | oc" 
Markets enlaces 


1,300,000,000 passengers 
a year. Maps showing the 
coverage and routes of the 
individual companies are 
available on request. 


BIRMINGHAM AND MIDLAND Motor 
Omnisus Co. Lrp. (MImpLanp Rep’) 


East Miptanp Motor Services, 
Lrp. 


GATESHEAD AND Dtstaict TRAMWAYS 
Co. 


Hessitz Motor Services, Lrp. 


NortHern General TRANSPORT Co, 
Lip. 


Nort Wesrexn Roap Car Co. Lp. 


Porrmxizs Motor Traction Co, Lrp. 


Rissite Motor Services, Lrp. 
Sovrm Wares Transport Co. Lrp. 


SUNDERLAND ae a Omnisus Co. 
TD. 


Trent Motor Traction Co. Lrp. 


TyYNemMouTH AND Dtsreict 
Transport Co, Lrp. 


‘Tywestos TRAMWAYS AND 
Trammoaps Co. 


Western Weis Omnraus Co. Lp, 


THE B.E.T. FEDERATION LTD. } [<_< 


~ Yorxsutee Wootten Distaicr 
88, KINGSWAY, LONDON, WC. TELEPHONE .. HOLBORN 7888 Transport Co. Lr. 
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Technical Session Will Break New Ground 
At Searborough 


On Sunday the 1950 conference of the British Poster Adver- 
tising Association will open at the Royal Hotel, Scarborough, 


and will continue until Wednesday. 


Well over 100 delegates 


and their ladies are expected to attend, and a large number of 
visitors from advertising agencies, kindred associations and 
advertisers will more than double this figure. 

A varied programme has been arranged in which business 
and pleasure are nicely balanced. For the first time for many 
years delegates will be able to take part in a technical session. 
It will be held on the afternoon of the third day of the confer- 
ence, and promises to be a valuable trade forum. 


T the technical session, 

five important aspects of 

the trade will be con- 
sidered. A panel of speakers, 
each an expert in his particular 
field, has been recruited; and 
after each has had his say, dele- 
gates will be able to have theirs. 
Presiding over the session will be 
Mr. P. D. O'Connell, manager 
of the Bristol branch of Mills & 
Rockleys Ltd. 

At 2.15 p.m. on Tuesday, June 
20, Capt. Arthur F. Bourdas, 
M.C., F.R.LC.S., will start the ball 
rolling by addressing delegates on 
“Rating.” For 25 years, Capt 
Bourdas was city valuer to the 
City of Westminster, with its £11 
million rateable value. He is # 
chartered surveyor, and his talk 
will deal mainly with the impli- 
cations of the 1948 Local Govern- 
ment Act as far as they concern 
outdoor advertising 

Ai the end of his talk, the 
meeting will be thrown open for 
a general discussion. Next, there 
will be a debate between Mr. R 
Ellery, manager of Southampton 
Poster Services Ltd. and Mr 
F. C. Burton, of Rochester Bill- 
posting Co. Ltd. Their subject 
will be “Dry Posting.” with Mr 
Ellery supporting and Mr. Burton 
opposing 

Next comes to-day’s No. 1 
topic—the advertisements regu- 
lations. With the heartening 
memory of Winchester fresh in 
his mind, Mr. H. G. Ellinger 
(director, Mills & Rockleys Ltd.) 
will no doubt bring a reasoned 
optimism to the platform when he 
gives his address, at the end of 
which delegates will have the 


opportunity of thrashing out their 
problems. 

The merits and demerits of 
petrol and electric vehicles will 
be debated by Mr. J. Mills (Mills 
& Rockleys Lid.) and Mr. H. 
Ogden (Manchester Billposting 
Co. Ltd.) in the section devoted to 
“Transport.” 

The technical session will 
conclude with 25 minutes’ con- 
sideration of construction details, 
illustrated by photographs cf 
members’ displays. 

So much for the technical side 
What else is on the programme?’ 


Scarborough from the air. 


The Royal Hotel can be seen behind 


the gardens to the right of the big building in the centre. 


border, in the course of which he 
has spoken to various loca] out- 
door advertising associations. 

His talk at Scarborough—to be 
given at 10.30 on the morning uf 
June 21—-should be most inform- 
ative, for he has assembled an 
impressive library of films to 
illustrate his words 

The conference begins on 
Sunday, June 18, with the annual 
golf competitions. In the morn- 
ing, B.P.A.A. members, agents 
and visitors will compete for the 
Mills & Rockleys cup, playing an 
18-hole medal round off club 


(A.A. 
S Right 


Notably, an address by Col. 
John Paver, one-time US. Air 
Force officer and now president 
of the National Outdoor Adver- 
tising Bureau of America, which 
may roughly be described as the 
U.S. counterpart of the B.P.A.A. 
Col Paver has been in_ this 
country for some weeks, and has 
been engaged upon a species of 
Grand Tour, a over the 


sand 


_ 
TEMPLE BAR 2468 © 112, HIGH HOLBORN. W.C. 


Left: The retiring pre- 
sident of the B.P.A.A., 
= J. Mackenzie Beable 
; Sites 
Basil Sheldon 
(Sheldons Ltd.) 
on Tuesday will take 
BS over the office for the 
ensuing year. 
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handicaps. The Leicester Cup, an 
18-hole, two - ball foursome 
competition, will be the after- 
noon’s event. 

On Sunday 
B.P.A.A. council 
meeting 

Soon after breakfast on 
Monday, delegates and their 
guests will set off on a motor 
coach tour through some of the 


evening, the 
will hold a 


beautiful country which  sur- 
rounds Scarborough, and will 
stop for refreshments at Hayburn 
Wyke Hotel. After lunch, and 
weather permitting, the British 
Poster Advertising Association 
will play the London Poster 
Advertising Association at cricket 
on the Scarborough College 
ground. Though this is alleged 
not to be a “needle” match, it is 
known that the rival captains 
have already tossed up for the 
privilege of including Mr. H. 
Mallatratt, B.P.A.A. secretary, 
their teams. Mr, Mallatratt 

a redoubtable cricketer, but 
whether his multifarious duties at 
Scarborough will allow him to 
take an afternoon off for play- 
ing cricket is by no means certain 
Should duty be too demanding, 
however, he will at least have the 
satisfaction of recalling that his 
prowess on the pitch was in 
great demand. 

The rigours of the cricket 
match will be tempered by tea 
(for players and spectators) 
thoughtfully provided by the 
directors of the Scarborough, 
Filey & District Billposting Co 
Ltd. 

Tuesday the 20th starts with 
a civic welcome by the Mayor 
and Corporation of Scarborough 
This will be followed by the 
annual general meeting, at which 
Mr. J. M. Beable (A.A. Sites 
Ltd.) will hand over the robes and 
cares of presidential office to Mr 
Basil Sheldon (Sheldons Ltd.) 

While the men are having their 
technical session in the afternoon, 


(Continued on page 513) 


] © (General Manager 


G L. McLELLAN 
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ADVERTISER'S WEEKLY 


June 15, 1950 


Transport advertising planned to ensure 


a smooth passage 


When we started to specialise. in the business of 
transport advertising, an omnibus was a horse-drawn 
vehicle. In the intervening sixty years we have come 
to know the technicalities, complications and diffi- 
culties of transport advertising very thoroughly indeed. 
Transport, like any other advertising medium, will 
always have its own individual snags. We step 
in to relieve you of these unavoidable difficulties, 
and you may be sure, when you table a schedule 


J 


* <a Su haptics ate 


ON 


MAS 


a comprehensive transport advertising 


FRANK MASON & CO. LTD., 33. NORFOLK STREET, STRAND, LONDON, WC.2 Phone 


of transport advertising planned by this organ- 
isation, you will have in your hands a plan that 
works. You can, moreover, ensure a continued 
smooth passage for your campaign by entrusting 
us with the remainder of the task, for we are well 
equipped to finish it—from the design of the 
advertisement, step by step, to the routine inspec- 
tion and complete maintenance of all your Transport 
Advertising wherever it appears. 


OLAS ISPI AIIM 


service MASON | 


Temple Bar 2044 i} 
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June 15, 1950 


More A ppeal Decisions 


1. Refusal on grounds that 
the proposed advertisements 
would be injurious to the ameni- 
ties of a residential locality. The 
appeal was dismissed, the Minis- 
ter being of the opinion that the 
general characteristics of che 
locality are such that the display 
of an advertisement on the site 
proposed would be prejudicial to 
amenity. 


Accrington Billposting Co. 
Site: 80 Wellington Street, 
Accrington. Authority: Lanca- 
shire County Council. 


2. Refusal on grounds that the proposed advertisements would 
be injurious to the amenity of the locality. The appeal was 
the Minister's opinion being that such advertisements would not be 
out of keeping with the characteristics of the locality. 


Mills & Rockleys Ltd. Site: Adjoining Baldry’s stores, Warwick 
Road, Clacton. Authority: Clacton Urban District Council. 


3. Refusal on grounds that the proposed advertisements would 
be injurious to amenity. Appeal was allowed, the Minister's opinion 
being that such advertisements would not be out of keeping with the 
characteristics of the locality. 


Mills & Rockleys Ltd. Site: Wooden fence adjoining 148 St. Osyth 
Road, Clacton. Authority: Clacton Urban District Council. 


4. Refusal on grounds that the proposed advertisements would 


be injurious to amenity. The a 


| was dismissed, the Minister's 


opinion being that the display of advertisements of this type would 
not be in keeping with the characteristics of the locality. 


Bais & Raciiove £48. Site: Post office and stores, Warwick Road, 
Clacton. Council. 


uthority: Clacton Urban District 


5. Refusal on grounds that the proposed advertisements would 
adversely affect the amenities of the immediate area. The appeal was 
allowed, the Minister being of the opinion that advertisements of this 
type would not be out of keeping with the characteristics of the 


locality. 


Mills & Rockleys Ltd. Site: Bridge Farm, Bridge Foot, Belper. 


Authority: Belper Urban District C 


TECHNICAL SESSION AT SCARBOROUGH 


(Continued from page 5i1) 


the ladies will be engaged upon 
no less technical a session—at 
Marshall & Snelgrove’s, in St. 
Nicholas Street, where they will 
witness (and no dou discuss, 
both volubiy and expertly) a 
fashion parade. In the evening, 
the Mayor and Corporation will 
receive the company, and 
entertain them at a dance. 

Col. Paver's address is the sole 
event during “working hours” on 
Wednesday; but the evening 
contains the high spot of the 
whole conference—the annual 
dinner. The new president and 
Mrs. Sheldon will receive 
delegates and guests at seven 
o'clock, and dinner will begin at 
7.30. The principal guest will be 
the Rt. Hon. The Lord Luke, 


T.D., chairman of Bovril Ltd, 
and it is expected that about 300 
will sit down to dinner. 

One item which has, of neces- 
sity, been arranged too late for 
inclusion in the printed pro- 
gramme, but which will constitute 
an additional attraction for 
delegates and their guests, will 
be an exhibition of Swiss 
sent over specially for the 
occasion. Twenty - seven in 
number, these posters are some of 
the latest to come off the presses 
in Switzerland, and include some 
very fine designs. They follow 
up the Swiss poster exhibition 
recently reviewed in ADVER- 
Tiser's Weexty, and it is under- 
stood that they will be on show in 
London after the nee, 
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ADVERTISER'S WEEKLY 


FORTIFY YOUR SALES 
WITH POSTERS 


GOODS 
ARE KNOWN 
IN EVERY 

HOME! 


A peep into any week-end shopping basket will surely reveal 
more than one package bearing a famous name—a name 
consistently seen on the hoardings—a name turned by Poster 
advertising into a household word. 


@ Posters, with their bright colours, dominating positions and 
easy-to-read messages exert their influence on every house- 
wife, every buyer, every traveller. 


@ Posters are persistent, forceful, irresistible. They sell to every- 
one. They cannot be ignored. 


@ Tobe complete and effective, every selling campaign needs the 
additional punch that only Poster advertising can give. 


|THE POSTER PULLS - YOU C4VT GET AWAY FROM IT/\ 


ISSUED BY THE BRITISH POSTER ADVERTISING ASSOCIATION AND LONDON POSTER ADVERTISING ASSOCIATION 
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OUTDOOR ADVERTISING 


a R.A.F. Farnborough dis- 
play poster won first prize for 
its designer, 25-year-old Flying 
Officer Anthony Appleby, in a 


competition which attracted 126 
entries from 97 R.A.F. and Air 
Ministry competitors. Flying 


WY ot 


gems 2 


ROVAL ANG POREE 


PROCHEDS TO Tet BAF SENEVOLERT FHED 


Officer Appleby, who was a flying 
instructor during the war, is a 
member of Durham 
Air Squadron, He is taking a fine 
arts degree at King’s College, 
Durham. His poster was produced 


University 


by Dorland Advertising Ltd. 
* * * 

N ARCONIPHONE dealers are 

now receiving through their 


wholesalers copies of the latest 


display poster to be issued by the 
Marconiphone Co. Lid. A realistic 
colouring effect has been obtained 
by the use of an 8-colour litho- 
graphic printing process, and the 
design incorporates sketches by 
David Wright. 
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ENT & Sussex Advertising 

Service Ltd. produced the 
silk screened poster for Silver 
Waves Chalets Hotel. It is being 
displayed on main line stations 
in the Midlands and Home Coun- 
ties, at London termini and sub- 
urban stations, and on the Rom- 
ney, Hythe and Dymechurch 
Railway. 


Nate 


DYMCHURCH 
@8 FOLET STONE Cunt PHONE 24) 


“.* 


OSTERS included in the new 

Watney, Combe, Reid & Co 
campaign are now up, and fea- 
ture the single theme of the cam- 
paign—the court card. In addi- 
tion to appearing on static sites, 
the posters are being displayed on 


WATNEYS 


KING OF ALES 


buses and trams in the Greater 
London area. 
* * * 

HE National Cash Register 

Co."s new poster at London 
Bridge station overlooks the con- 
course facing platforms 12 and 
13, and is seen by a lot of the 
“commuter” traffic using this 


station. The site measures 21 ft. 
Sin. x 8 ft. S in. The poster is 
a full colour illustration hand- 
drawn from the original rough by 
Bruce Angrave, and was painted 
in the studio of Willing’s Press 
Service Lid.. who then trans- 
ported it to the site and erected 
it as one complete board. 


A Cecuie Cleaned Up 


The man-in-the-street has given 
his unqualified approval to the 
change that has come over the 
corner of Kings Road and Watling- 
ton Street, Reading, near the home 
of Huntley & Palmer Ltd. 

Where there was once a piece of 
waste land, unrewarding to the eye, 
there now stands an advertising 
hoarding of modern design in its 


own garden neatly fenced with 
chain link The “before” and 
“after” photographs show the 
transformation which took place. 

This improvement to amenity 
resulted from the enterprise of 
Hill & Sherwin Lid., who suggested 
the idea to Reading Corporation, 
the owners of the land. After nego- 
tiations, the Corporation agreed. 


The Kings Road corner before and after “treatment” by Hill & 
Sherwin Lid. 
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O c.: 


(NEWS) 
OPSA DATA 


PALESTINE POST. Note 
change of name to JERUSALEM 
POST as from April 23rd, 1950. 
Format, etc. unchanged. 


AL HATIF. A new Arabic 
daily is now appearing in 
Baghdad. Claimed circulation 
2500. Copies and rates are 
available. 


CYPRUS MEDICAL JOURNAL. 

A limited number of speci- 

men copies have arrived and 

will be sent to firms inter- 

ested, on request. 

All Particulars on Middle East Press from 
GEORGE YOUNG 


OVERSEAS PUBLICITY & SERVICE AGENCY [°° 
10 Fleet St.London. EC4 Cen 549467870 


} 


HEY -SITES 


IN NAME 


KEY-SITES 


IN NATURE 
POST WITH 


HE-SITE 
KEYSITES 


LONDON 
NORTH, SOUTH, EAST, WEST 
ALL ENQUIRIES 
OSBORNE HOUSE 
12, MOUNT EPHRAIM ROAD, 
TUNBRIDGE WELLS, KENT 


MEMBERSOF THE SOLUS OUTDOOR 
ADVERTISING ASSOCIATION 


MANCHESTER BILLPOSTING CO.L7? 


29 BOOTIE STREET 


DEANSGATE 


MANCHESTER 2 


Fresh- readable -interesting 


» MECHANICAL WORLD 


AND ENGINEERING RECORD 


1S INDISPENSABLE TO ENGINEERS 
Put it on your schedule for technical advertising 


EMMOTT & COMPANY LIMITED, 21 BEDFORD STREET. LONDON WC? 


MANCHEITER OFFCE O Gi 


STREET wEST mancreston 5 
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Mm OUTOOOR ADVERTISING 


JUNE 15, 1950 


POSTERS—A SECOND 
SHOP WINDOW 


Extracts from an address given to the N.W. branch of the 
British Display Association by Mr. J. 8. BROWN, N.W. 
area manager for David Allen & Sons Ltd. 


OSTERS provide an excel- 

lent medium for anything 

which falls into one or 

other of the following categories: 

Goods which are easy to 
buy; 

Goods which can be readily 
illustrated in use, and 

Urgent reminders, such as 
the end of a sales period or 
the date on which some special 
offer is to be withdrawn. 

On the other hand, posters 
cannot be regarded as suitable 
for advertisements of a day-to- 
day nature, or for introducing 
some complicated commodity the 
use of which requires detailed 
explanation. They are suitable 
for use as a follow-up, but not 
as a means of introduction. 

For the suitable commodity, 
posters can provide one or two 
special advantages. First, colour 
can be used on a grand scale. 
Next, the medium gives a flexi- 
bility which leads to the elimina- 
tion of waste circulation. By 
careful selection of sites an adver- 
tiser can literally confine his 
publicity to one particular area 
of the country, or even to one 
particular area of any given city. 
The advertiser can put his adver- 
tising where he wants it. 

These remarks should not be 
taken as a “knock” at the Press, 
because all forms of advertising 
are complementary to each other. 
Each medium has its own par- 
ticular role which, when blended 
with those of other media, 
produces a well-thought out and 
properly balanced campaign. 
Undoubtedly, in any campaign 
the Press will play its due part; 
but for economical and insistent 
reiteration I claim that the poster 
stands supreme 

I recommend that any 
campaign should be in the nature 
of a combined operation. The 
advertiser should allot to posters 
that role for which they are so 
eminently suitable—as the heavy 
artillery of advertising—and let 
them help to pound his message 
home. 

This is no new or upstart 
business. Evidence of outdoor 
advertising has been found in 
Pompeii and in the ruins of other 
ancient Roman cities. Without 
tracing the progress of outdoor 
advertising through the subse- 
quent 1900 years or so, it can be 
said that during medieval times 
the flag was kept flying by trade 


insignias, inn signs, town criers 
and the like. 

Let us skip these years and 
examine the scene as it was in 
the 1850's. What a sight meets 
our ¢eyes—every town and city 
covered with a rash of flyposting 
of bills of every conceivable size 
and shape! Just to add to the 
general confusion, these sites were 
used by all and sundry. Your 


Mr. Brown deals with: 
When—and when not—to 
use posters. 

How the “private billpost- 
ing station” was born. 

Do’s and Don’ts for poster 
The history 


of outdoor 
advertising. 


personal billposter was employed 
partly to display your posters and 
partly to obliterate those of your 
opponents—whose billposter had, 
of course, received precisely the 
opposite instructions. This 
method was marked by much 
broken continuity of display, and 
led to some pretty bouts of fisti- 
cuffs when the _ billposters 
concerned happened to meet at 
the same site. 

In fact, it was after such a 
brawl in the 1860's that a certain 
Leeds billposter came to the 
justifiable conclusion that there 
must be a less strenuous way of 
earning one’s living. It occurred 
to him that if he were to rent 
sites properly, their use would 
become exclusive to him, and 
then he could stand aloof from 
the hurly burly 

It was thus that the “private 
billposting station” was born—a 
revolutionary step which brought 
in its train, first, continuity of 
display, and secondly a higher 
standard of tidiness than had 
been possible under the old 
system. There followed much 
good work in the raising of the 
then deplorably low standard of 
poster design; witness “The White 
Lady” and the still-remembered 
“Bubbles” poster. 

During this time much thought 
was also being given to improving 
the quality of presentation, and 


(Continued on page 518) 
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G. A. Shankland Ltd 


GRAFTON WORKS, GRAFTON RD.,N.W.5 
GULLIVER 5595-6 


4m 


5 THE SYMBOL OF FINE QUALITY 


. and everyone is pleased because it is a 
separation between individual Posters, That is 
& good thing for advertisers and is a feature 
that has been steadily developed on Sheldon 
hoardings over many years. Posters thereby 
are given a semi-solus appearance, cach one 
separated by cither blank paper, paint, or 
moulding from its neighbour by anything from 
ten to forty inches. For progress in Poster 
Advertising consult Sheldons. 


Sheldons It¢ 


Established 1840 
SHELDON HOUSE, QUEEN STREET, LEEDS | 


| I heffields 


POINT of VIEW 


near the point of sale 
for the million people 
of BIRMINGHAM 


Poster sites by 


LIMITED 


PUBLICITY HOUSE CORNWALL ST 
BIRMINGHAM 3 


tt & our constant aim to provide 
an outdoor advertiving§ service 
which is unrivalled and equally 
eficiem throughout the whole of 
our territory To thi end, 
new suggestions and idcas are 
continually being considered 
Whether «a client takes 6&8 
compictec ordinary display. & 
sous display, of just a single site, 
for a long or short period, he 
may rely upon it that our full 
resources are at his command 


POSTER ADVERTISING 


by Mills & Rockleys 


Watest Street, Leicester, 
Another example of an improved poster display 


Mills & Rockleys Ltd. 


Central Offices 21 OVBENS ROAD. COVENTRY 
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| Hail by the Cily Bowen 


The advertising Agency buying from CHARLES 
AND READ is sure of two things: the finest pos- 
sible reproduction of the art-work provided and 
the benefit of the convenient London location of 
self-contained works here in Chancery Lane. 


TELEPHONE: 


CHARLES AND READ LTD 
> yA Chencery Lona ME # 


HOLBORN 2883 


ce 
A COMPLETE PHOTO-LITHO SERVICE \, iN THE VERY HEART OF LONDON 
Tat © 


aie 


ENGRAVING 
URING CO. (Lowvon) LTD, 
WI. Tes mvs 2093/7 


RIES ESPECIALLY INVITED 


EPLATE MANUFAC 
32. TOTTENHAM ST.,LONDO 
ADVERTISING AGENTS E, 


DIALS & GAUGES, PERSPEX 
DISPLAYS, ADVERTISING 
NOVELTIES, etc. in Plas- 


OUTDOOR ADVERTISING 


Posters: A Second Shop Window—continued 


JuNE 15, 1950 


it Was appreciated that a hotch- 


potch of posters stuck to a 


broken-down fence could hardly 
be regarded as attractive to 
potential advertisers. So, through 


course of time, the following steps 


towards respectability were 
taken; 

1. The elimination of the 
multitudinous number of sizes, 
and the adoption of the 16, 32. 
and 48 sheets as the standard 
sizes for normal trade advertising 
purposes. 

2. The raising of the “broken- 
down fence” to the status of the 
modern trellised hoarding 

3. The separation of each 
poster from its neighbour by 
neutral tinted paper or mould- 
ings, thus lending a picture frame 
effect to each. 

Advertisers have noted the 
evolution of outdoor advertising 
and, step by step, the poster has 
come to be recognised as an 
established and effective medium. 

To ensure that the greatest 
benefit is obtained from poster 
publicity, I should like to suggest 
the following rather elementary 
“do's and don'ts” to advertisers: 
DO Decide whether posters are 

a suitable medium for your 

product. 

Define the precise part you 
want billposting to play in your 
campaign. 


Make full use of colour and 
bold design—and make sure 
you illustrate the particular 
“angle” of the commodity 
concerned 

Get a full-scale drawing 
made. Any billposter will be 
glad to tack it up on a hoard- 
ing so that you can judge its 
effect under “active service” 
conditions. 

Select your sites with care, so 
that each poster is strategically 
sited to do the job you want 
it to do. 

DON’T Use small lettering or 
illustrations that will stand 
ground level display only. 

Put your name at the bottom 
of the poster. Put it at the 
top, where it will be out of 
reach of malicious damage by 
children — bless their little 
hearts! 

Keep your billposters short 
of posters for renewal. Nothing 
is more damaging to your 
prestige (and theirs) than 
posters remaining on display 
in a damaged and unsightly 
condition. 

I do not suggest that these few 
suggestions are all-embracing, but 
they are, I feel, factors which 
should be taken into account 
when one is planning any outdoor 
campaign. 


Religious Posters 


Publication of the story **Invita- 
tion to Show Religious Posters” 
last month (p. 324, May 18) has 
aroused much interest, and brought 
to light the fact that a similar 
campaign was conducted in Scot- 
land more than twenty years ago. 

Mr. R. Bruce Farquhar, 
Northern Scottish area manager 
of the General Billposting Co. 
Ltd., reports that in the late 1920's 
his company displayed on their 
sites in Edinburgh a number of 


Rate so ES 
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Aberdeen Campaign 


The ‘General Billposting Co. 


Ltd. have just concluded a 
campaign on 16-sheet sites in a 
large number of English and 
Welsh towns for the Aberdeen 
Corporation. The campaign 


One of the posters displayed in Lothian Road, Edinburgh, over 20 
years ago 


Of The Twenties 


religious posters (48-sheets) which 
they had obtained from the U.S.A. 
The posters were the cause of 
much favourable comment. 

Mr. Farquhar remarks: “*Sur- 
prisingly, although the figure of 
Christ was depicted, no adverse 
criticism was received.” 

The wording on these posters 
was, at the top, “Righteousness 
Exalteth a Nation,” and at the 
bottom, “Come unto Me and I 
will give you rest.” 


formed one section of a combined 
drive, planned by the Corporation's 
publicity department. The motif 
of all advertising and literature is 
an Aberdeen terrier. The 16-sheet 
poster was silk screened in seven 
colours by J. Pirrie, Aberdeen. 
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Son BPITAIN 


With workers and managements directing all 
their efforts to help win the battle for Britain's 
economic recovery. 

AGRICULTURE—Northern Ireland's mayor industry saves 


dollars. The value of Northern Ireland's agricultural output for 
the past twelve months was £46,000,000. 


SHIPBUILDING —Situated at Bellast Lough 1s the largest 
shipbuilding yard in the world——that of Messrs. Harland & Wolff 
Limited. 


IRISH _LINEN—Belfast, its capital city, is the centre of the : 
Irish Linen industry, and the output of the workers in this key { 
industry is a household word famous throughout the world | 
earning dollars, especially in hard currency countries 


Also in the dollar-earning category must be included ROPE 
MAKING. ENGINEERING and the manufacture of TEXTILE 
MACHINERY and AIRCRAFT 


The industries of Northern Ireland bring high wages to the 


workers. who, therefore, have money to spend—a splendid 
market for the National advertiser 
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Belfer t Celegrap! 


Head Office- ROYAL AVENUE - BELFAST 
London Office U2 FLEET STREET, E.C4 


THE NEWSPAPER WITH THE LARGEST CIRCULATION IN NORTHERN IRELAND 


a a 3 . ae 
ee 
2 ~ . 
is a - , 
_— | | . | | | 
i =< . 
: Z 
a, — - — 
f : “—E 
s : AR —_ ———— ‘ 
. oe 2 a | | 
su =e re, | 
vfs : Z . YY ; . - a ) . 
hig — K ae 2 7 
* Zk og Se a: 
; CS, * g 
3 =, p fe > ve v Y bs 
me — oe fee “* AVI Nee : 
nei a - \ \ wor 5 i 
vane ; oe wz x | ‘ 
hi Sm LA : 
Pe \ ee — . 
it =" =. — : - 
§ —Lae” SS — ss 
se SS —S | 
~~ ar Bz = Hs 
ta os ~—— ~~ eRe = a 
eS —. ‘es - > ~ 4 
“ ax as ' 
OF = —<—<= | : 
fo — —— . — — : 
ne Z 1 4 a> g = | 
es ————* . ° p = 
Zz : s : = —s 
: = = 9 - a + 
{Kz vt = a _- 
Eas ¢ woe! es > — “ — — a 
sn x F . = ae ‘ P 
Lac vos Sa hte 2 ms _ : 
\\\\ -~ = 
ef (} \\ou® 6! , =e — 
%, ae = | 
ie oe : — 
| 
fe 
. 
Pas 
te 
} ue - ——!, ‘ 
} “ae ie ee Oe ss ta ; 


ADVERTISER'S WEEKLY June 15, 1950 


This rich and important agricultural and industrial 
area is well covered by National Solus Sites. 

Each Solus Site is carefully chosen to give your 
advertisement the maximum display. 


Cydach 


Mancygte 
Tredegar Ebbw Vale 
MON M O UT H 
Abertillery Abersychan 


MERTHYR TYDFIL 


NATEONAL SOLUS SITES LIMITED 


LONDON + W.C.2 TELEPHONE TRAFALGAR 4922-3-4 


§$6/60 STRAND 


Members of the Solus OutdoortAdvertising Association 


No sales campaign is complete which fails to take into account the consumer 
capacity of South Wales. No South Wales campaign is complete which does 


not include the ten weekly newspapers comprising 


THE MERTHYR EXPRESS & 
PONTYPRIDD & RHONDDA SERIES 


The “Welcome Week-End Visitors” in over 64.2300 Homes (Certified Net Sales) 


For combined Advertisement rates write to Advertisement Manager, 50 Taff Street, Pontypridd, Glam. 


MERTHYR EXPRESS - ABERDARE & MOUNTAIN ASH EXPRESS - RHYMNEY VALLEY 
& MERTHYR EXPRESS - WEST MON. & MERTHYR EXPRESS - PONTYPRIDD OBSERVER 
LLANTRISANT OBSERVER - RHONDDA LEADER - RHONDDA FACH LEADER 
PORTH GAZETTE - GLAMORGAN COUNTY TIMES 


GLEBELAND STREET - MERTHYR TYDFIL Telephone: MERTHYR 195 
50 TAFF STREET + PONTYPRIDD + GLAM. Telephone: PONTYPRIDD 2453 
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Trading Estates Are Reviving 


A Sick 


Market 


by DAVID PICKARD, 
of Research Services Ltd. 


a Welshman, then the chances 

are two to one on that he 
comes either from Glamorgan 
or Monmouthshire. From the 
table at the foot of the page it 
will be seen that although geo- 
graphically these two counties are 
comparatively small (only a sixth 
of the total area of Wales), between 
them they account for nearly two- 
thirds of the population and nearly 
four-fifths of the industry. 

The five central counties on the 
other hand (Brecknock, Cardigan, 
Merioneth, Montgomery and Rad- 
nor) cover nearly half Wales, but 
contain only 9 per cent of the 
population and a negligible pro- 
portion of industry. These five hill 
counties form a natural barrier 
between North and South Wales 
which even to-day is a formidable 
one for the traveller—although the 
helicopter service started a few 
months ago between Cardiff and 
Wrexham may be a portent of 
things to come 

The four northern counties are a 
mixed group. Denbigh and Flint 
contain 11 per cent of the popu- 
lation of Wales and the same 
proportion of its industry, much of 
it concentrated into the north-east 
corner on the borders of Cheshire 

Most people, if asked to name 
the most highly industrialised area 
of Wales, would guess correctly 
the southern counties. But prob- 
ably fewer would realise the 
importance of this area for Welsh 
agriculture—more than two out of 
every five agricultural workers in 
Wales live in the four counties 
that border on the Bristol Channel. 

The traditional picture that most 
people have of South Wales is one 
of pit-heads, slag heaps, and the 
grim mining villages of the valleys. 
Yet south-west of the main mining 
area of the Rhondda is the Vale of 
Glamorgan, a narrow ten mile 
wide strip of some of the best 
farm and grass land in Britain, 


LE: a man describes himself as 


while west of the steelworks of 
Swansea the fertile Gower peninsu- 
lar is an area of prosperous market 
gardens. Nearly 6,000 of the 
inhabitants of Glamorgan are 
engaged in agricultural work of one 
type or another. A further 6,000 
work on the land in both Car- 
marthen and Pembroke; between 
them these two counties account 
for more than one-quarter of the 
acreage under grass and crops in 
Wales. 

The central counties are sheep 
country; two-fifths of their total 
area is given over to rough grazing, 
and a further two-fifths is under 
crops or grass. The four counties 
comprising North Wales have a 
varied agricultural economy, with 
market gardening, poultry farming, 
grain crops, and cattle and sheep 
farming all well represented 

Evidently any marketing survey 
of Wales must concentrate mainly 
on the four southern counties in 
which three out of every four 
Welshmen live, but before going on 
to consider these it is worth while 
looking at the pattern of population 
movements in and out of Wales 
over recent years. 

In 1931 the population of Wales 
was 2,611,000; in the years of 
depression many Welshmen joined 
in the migrations to London and 
the Midlands that were character- 
istic of that era 

The exodus was greater from 
South Wales than from North 
Wales— it has been estimated that 
the two areas lost 160,000 and 10,000 
respectively during the ten years 
before the war. By 1946 the 
population of Wales was increasing 
again, but even to-day, at 2,587,000, 
it is still short of the 1931 total; nor 
is the population of Wales in- 
creasing as fast as that of England 
Even between 1946 and 1949 
Wales's share of their combined 
populations declined from 6:1 per 
cent to 5-9 per cent. 

Since 1931 the two northern 


counties of Denbigh and Flint have 
increased their share of Wales's 
population by 2 per cent, the 
central counties’ share remains 
unaltered, while the proportion 
living in Glamorgan, Monmouth, 
and Carmarthen has diminished by 
per cent. This does not 
necessarily mean any Werease in 
the economic importance of North 
Wales, but simply reflects the fact 
that, on the whole, and with the 
exception of one or two black 
spots, it has a healthier economy. 
South Wales is one of the most 
important of the Development 
Areas. The story of the catas- 
trophes of the early thirties, when 
places in the Rhondda Valley were 
recording 80 per cent of their 
workers unemployed, has been 
told too often to require elaborating. 
Apart from the susceptibility of the 
major industries to trade cycles, 
South Wales has always had the 
additional difficulty that her coal 
industry is an exporting one and 
sensitive to any decline in pros- 
perity overseas. Any such decline 
affects not only the mining areas 
themselves, but also other industries, 


for example the service industries, 
the ports which are closely 
geared to the coal trade. 

The tale of the rising tide of 
economic troubles in South Wales 
is told as well as can be by the 
story of coal exports. In 1913 the 
Welsh ports exported 35 million 
tons; by 1938 this total had been 
more than halved, and only 17 
million tons of Welsh coal went 
overseas. Js 1946 the figure was 
as low as 2 million tons, although 
since then the figure has been 
creeping up again, but slowly. 
Last year it reached 8 million tons. 

The future of the Welsh mines, 
and therefore of all South Wales, 
will be affected by any change in 
the price policy of the National 
Coal Board. At present Britain is 
being strongly criticised by other 
European countries because she 
sells coal at a comparatively 
moderate price to the home 
market, but charges foreign 
countries what she thinks the 
market will stand. While there 
was a shortage of coal in Europe 
we could maintain this dual price 
system without fear of anything 
stronger than criticism (against 
which the British are thoroughly 
immunised); but Europe last year 
declared, rather surprisingly, a 
coal export surplus amounting to 


DISTRIBUTION OF POPULATION, INDUSTRY, AGRICULTURE 
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Anglesey 


Total 
CENTRAL COUNTIES 
Breaknock 
Cardigan 
Merioneth 


Montgomery 
Radnor 
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SOUTHERN COUNTIES 
Carmarthen 
(;lamorgan 


Monmouth 
Pembroke 
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*Less than 0:5 per cent 
@) Based on total acre 
(b) Based on 1949 popu 
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Three Important 
Towns 

IN SOUTH WALES 
with a population 
of over 100,000 


= eres 
wy and the 
HEAT centre for a rich 
agricuitural area. 
Home of the world's biggest 
steelworks project. 


PORTHCAWL 


Ove of Wales’ most noted 
seaside resorts. 


Complete coverage by 

NEATH GUARDIAN 

PORT TALBOT GUARDIAN 

PORTHCAWL GUARDIAN 
A.B.C. Membership 


Head Office: 
GUARDIAN PRESS LTD. 
10 Loudon Road, Neath, Glam. 


London Office + 
E. J. WILLS 
118 Fleet Street, E.C4 


Without her FAN how 
stands the DANCER? 


Presenting sales points without 
ideas is like a fan dancer pirouvetting 
in conventional dress because she 
has left her fan at home—the 
ustomers just won't look. On the 
ther hand an idea which isn't dress 
lor a sales point is like a fan without 
ts dancer—useless plumage. But 
hen they combine, when a good 
ales point is married to a good idea, 
a bell is rung and—ping-g-g! Then, 
when Mrs. Brown (or Mrs 
Cadwaladar, indeed to goodness!) 
stands at the counter she will 
remember the sales point in your 
last ad. because it was spiced with 
a Good idea—and your brand is 
sold. Marrying good sales points 
to good ideas, plus thorough- 
minded research and careful plan- 
ning, and an insistence on top 
quality art, typography and printing, 
and a continuous objective watch on 
results, has made it necessary for 


—needing more space MOVE 10 


to house larger staff, to 


DS PRINCES DRIVE COLWYN BAY 


Broader agency 
variegated talents bringing fresh 
inspiration, mean that we can 
extend our list of clients further yet 


TELEPHONE COLWYN BAY 2889 


facilities, more 


» WREXHAM LEADER 

® BORDER COUNTIES ADVERTIZEX 

» ¥ CYMRO—* The Weishuss ” 

® MONTGOMERYSHIRE EXPRESS 
and RADNOR TIMES 


Offices 
Wresbam - Oswestry - Shrewsbury 
Webvhpool . Newtown - Mold - Barmouth 
Dotgeticy - Liandriadod Wells - | tangefni 


EDWIN GREENWOOD LTD. 
THANET HOUSE 
231/2 STRAND, W.C.2 


south 
Wales 
Voice 


The Home paper for the 
thickly populated Industrial 
area of West Glamorgan with 
its Anthracite Coalfields, Tin- 
plate and Steel Works, Clock 
Factories, etc. 

It also covers a rich Agricul- 
tural district. 


Head Office : 
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600,000 tons. Thus a competitive 
price will become of increasing 
importance in the next few years 
in the export market. The dilemma 
is, however, that if we charge less 
for our exported coal, the National 
Coal Board will find its income 


depleted. 
The only ready solution to the 
problem it will then have of 


balancing its accounts will be to 
close down some of the less efficient 
pits, and it is precisely here, in 
Wales, the exporting area, that 
such inefficient pits are to be found. 
How this particular vicious circle 
is broken will be of more than 
academic interest to South Wales. 

Economic ill-health is contagious, 
and the disease spread throughout 
Wales in the thirties. The decline in 
employment meant that pits were 
closed, and machinery and equip- 
ment were not replaced —if, indeed, 
much had ever existed. The 
National Coal Board has spent no 
less than £8 million since national- 
isation on capital equipment for the 
South West Division as a whole, 
and this is already proving its 


| value. 


Perhaps the most encouraging 
news from South Wales since the 
war has been the improvement in 
the costs of extraction. In 1947 the 
South-West Division (of which 
Wales forms the major part) lost 
9s. 7d. on every ton of coal sold. 
A year later this had been reduced 
to a loss of 4s. 9d. a ton—still a 
higher loss than any other area of 
Great Britain, but also a rate of 
improvement four times greater 


| than any other area. A profit is 


forecast for this year. 


The story of Wales's second 
major industry has a _ happier 
ending. Coal and steel almost 


always live side by side, but the 
South Wales steelworks have 
tended over recent years to move 
down out of the valleys and to 
cluster round the ports through 
which much of their raw material 
passes. 


Steel Records 
Spell Prosperity 


The steel industry throughout 
Great Britain has been setting up 
new records one week only to 
break them again the next, and so 
it has been in Wales too. In the 
first three months of this year, 
production was at the rate of sixty 
to seventy thousand tons a week, 
an improvement of about 6 per 
cent on the comparable period last 
year. 

The most interesting develop- 
ment of recent years has been the 
building at Margam, near Port 
Talbot, of the enormous and 
technically highly efficient strip 
rolling mill. Some of this plant is 
already in production, and when it 
is completed it will be the show 
piece of the industry—and little 
wonder, for £15 million was spent 
on it in a period of only twelve 
months, and this is less than a 
quarter of the total estimated costs. 

The Steel Company of Wales 
plans further expansion in East 
Glamorgan and in Monmouth. 


A happier ending this may be, but 
some doubt whether or not there 
is not a twist still to come, for 
Europe's steel production is getting 
7 close to equalling 

f any competitive period to come, 
South Wales's up-to-date equip- 
ment will stand it in good stead. 


Trading Estates 


Defeat Depression 

The outstanding feature of 
Development Area policy has been 
the introduction into areas such as 
South Wales of new light industries 
offering both employment for 
women and alternative employ- 
ment in time of need for men. 
Such developments date from pre- 
war days as far as Wales is con- 
cerned, for it was in 1934 that the 
national conscience first awoke to a 
realisation of the plight of the 
people in the * Depressed” Arcas. 
In 1936 the first of Wales’s trading 
estates, covering over 250 acres, 
was set up in Treforest just outside 
Pontypridd. Since the war the 
enormous Royal Ordnance Fac- 
tories at Bridgend and Hirwaun 
have similarly been converted into 
trading estates, to which firms are 
attracted by Government con- 
cessions and even direct assistance. 

So far as Wales is concerned, 
one problem seems to have been 
largely overcome—the provision of 
sufficient employment for women. 
Over 200 factories have been 
completed in Wales since the war, 
many of them offering scope for 
work for women, with the result 
that fewer than 10,000 women are 
now out of work. The problem of 
the men who are unemployed 
(more than 25,000 of them) still 
remains, and is complicated by the 
fact that many of them are pneumo- 
coniosis victims. The industries 
which have been attracted to the 
area do not always provide much 
employment for men—for example, 
the 21 new factories completed in 
Rhondda since the end of the war 
have found jobs for fewer than 
2,000 men. One major difficulty is 
that local authorities are reluctant 
to give any priority on their housing 
lists to key workers of firms'moving 
into the area. 

The whole policy of the Develop- 
ment Areas has been criticised 
recently on the grounds that, 
whatever the social virtues of the 
scheme may be, it is economically 
unwise to spend vast sums of 
money attracting industries to 
areas where they can only work at 
a reduced rate of efficiency. ! 
criucism has some weight when 
directed at South Wales, for the 
valleys are often not an ideal place 
for industry. Not only is it 
difficult to transport workers from 
one valley to the next, but the 
standard of the area's roads has 
recently been described by the 
British Road Federation as “hope- 
lessly inadequate” for a highly 
industrialised region. 

Efforts have been made to help 
the new light industries of South 
Wales to make a larger contri- 
bution to the export drive, but 

(Continued on page 524) 
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New Industries Develop 
South Wales Market 


by Hugh Busher 


HE steady influx of light 

industries to the five Trading 
Estates of Wales at Treforest, 
Bridgend, Swansea and Hirwaun 
(Glamorgan) and Wrexham (North 
Wales) is giving considerable satis- 
faction to those far-seeing industri- 
alists who pioneered this scheme 
to ensure continuing employment 
in the Welsh Valleys. 


During March the export of 
miscellaneous goods manufactured 
in the South Wales 
area alone reached 
the peak total of 
9,855 freight tons, 
and a new arrival 
in the area, Sterling 
Textile Industries 
Ltd., Mountain 


less than 60 per 
cent of their high 
tonnage through 
the South Wales 
Docks. 

Millions aie 
being expended on 
the improvement of 


operation by March 1951, and 
that they will rapidly re-establish 
Welsh tnplate in world markets. 

At one of the thirty factories of 
the Metal Box Co., in Neath, cans 
of various types are being produced 
at the rate of 1,000 million a year 
in addition to general miscellaneous 
types of cans and containers. The 
new industry which British Nylon 
Spinners Lid. brought to Mon- 
mouthshire last year, and housed 
in a 3 million sq. ft. factory near 


coal and stee!| This section of a new steel works is evidence 
of prosperity 


enterprises, and 

in particular on 

the great new strip mill at Margam, 
Port Talbot. General improve- 
ment to the blast furnace plant and 
extension of soaking pits at the 
Ebbw Vale Steelworks of Richard 
Thomas and Baldwin Lid. will 
enable them to increase their 
present production of steel ingots 
sy nearly 17 per cent by the end of 
this year. This improvement in 
ngot production will make the 
Ebbw Vale Works independent of 
steel from outside sources. 

This year is seeing great changes 
in the steel industry, with the 
reconstruction of the Margam 
Steelworks and the continued con- 
struction of the new Abbey Works 
adjacent and the Trostre Works at 
Lianelly. It is proposed that, on 
completion, 7,000 tons per week of 
steel strip in coil form will be sent 
from the Abbey Works to Trostre 
where it will be manufactured into 
tinplate by the most up-to-date 
methods. It is expected that these 
two new works will be ready for 


in South Wales 


Pontypool, now turns out all the 
nylon yarn made in Britain. 

Most recent addition to the light 
industries are two advance factories 
at Tredegar (Mon.) for the Crown 
Cork Co., of Southall, Middlesex. 

The Bramber Engineering Co. 
recently commenced production 
at a factory in the Rhondda 
Valley of laminated and coil 
springs for the motor trade. 

Murphy Radio Ltd. on the 
Hirwaun Trading Estate, have 
doubled their labour force. 

Other works stepping-up their 
output are British Industrial 
Solvents Ltd., Port Talbot, Cam- 
brian Wagon Co. Ltd, George 
Elliot and Co. Ltd. Frickers 
Metal and Chemical Co. Litd., 
Metallurgica! Chemists Lid., New- 


port Rivet Co. Ltd, Thomas 
Owen and Co. Ltd., D. Morgan 
Rees and Sons, Ltd., Saunders 


gear Ltd, 
Chemical Co. 


and the Treforest 
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(aernarvon Herald 


Limited 


FoR more than a century Printing has been 

one of the major industries of Caernarvon, 
both in the publishing and newspaper spheres 
—in Welsh and English. Its newspapers have 
been famous throughout the teaginsnny: A and 
have had an enormous influence upon Welsh 
culture. 


The Caernarvon Herald Series began as the 
Caernarvon Herald in 1831. Today, the Series 
comprises Caernarvon and Denbigh Herald and 
North Wales Observer (Est. 1831); Yr Herald 
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Werin a'r Echo. With a Net Sale of about 
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shire, having a population of over 373,000. 
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papers, Ltd., Caernarvon. 
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| WALES AND THE BORDER COUNTIES 


Removing Black Spots In 
North Wales 


TORTH Wales, in bygone 
days, excelled in the quality 
and artistic merit of the articles 
produced by her skilful crafts- 
men. They fashioned their own 
ironwork, furniture, tools, cloth, 
leather and boats and, although 
many of the old trades are dead, 
North Wales still breeds a clever 
and hard-working race adapting 
themselves to the new and strange 
trades being introduced to the 
Welsh countryside 

To-day the prosperity of Wrex- 
ham does not depend solely upon 
the fortunes of the coal industry. 
The war brought to nearby March- 
weil a Royal Ordnance Factory 
providing employment for 17,000 
men and women. 

Work has commenced on clearing 
a site on the estate for a new 
£2,000,000 British Celanese factory. 

The industrial life of Flimtshire 
has made tremendous strides during 
the past fifteen years. At the east- 
ern end there is the noted steel firm 
of John Summers Ltd., the aero 
engineering factory of Short Bros., 
and Graessers Chemical Works. 

The most important develop- 
ment in the county is the intro- 
duction of the manufacture of 
fibro. Feeling that large scale 
production of this revolutionary 
product was essential Courtaulds 
decided in 1934 to build the 
Greenfield works at Holywell 

Equally important are the pro- 
duction achievements of Court- 
aulds’ other Flintshire factories 
Over 7,000 workers are employed 
in their four factories 

Near the western boundary of 
Flintshire are Rhyl and Prestatyn, 
two enterprising and up-to-date 
seaside resorts. 

The manufacture 


of slate has 


by Norman Stewart 


long been the staple industry in 
Caernarvonshire. 

Despite the efforts of the 
Industrial Association and the 
Development Council, Caernarvon- 
Shire still has its black spots. At 
Festiniog, where many are suffering 
from silicosis, and in the Nantile 
Valley problems have yet to be 
solved. It is the same at Amlwch, 
in Auglesey. 

Mr. Harold Wilson, President of 
the Board of Trade, visited the 
area last year, and he has been 
instrumental in facilitating the 
building of a £50,000 factory at 
Nantile He has promised the 
Welsh Industria! Association that 
everything possible will be done to 
steer industry into the district. 

In many parts of Anglesey and 
Caernarvonshire, however, there 
are bright spots of industry. At 
Beaumaris, for instance, there is a 
thriving factory constructing motor- 
bus bodies for the London Trans- 
port Executive and for export; at 
Caernarvon big efforts are being 
made to break into the American 


market by a firm which manu- 
factures refrigerator equipment; 
while at Holyhead a factory is 


turning out clocks at the rate of 
650,000 a vear. 

In addition, the British Electricity 
Authority propose to develop 
hydro-electric stations at an esti- 
mated cost of £20,000,000. 

Among major schemes already 
started are the Coast Pro- 
tection Works at Llandudno, Rhyl 
and Prestatyn, at an estimated 
total cost of £500,000, 

Nearly 5,000 workers are now 
employed on post-war projects, 
ind this figure will be more than 
doubled if firms achieve their 


irgets. 


(Continued from 


here again there are practical 
difficulties. The ports are good 
and well equipped, but more suited 
to heavy work than to general 
cargo, and many of the new firms 
are too small to be able to under- 
take the costly process of hard 
selling overseas It is this con 
sideration among others that has 
led to the recent proposal for a 
co-operative rather than an indi- 


| vidual effort. 


Wales has another Development 
Area —the district immediately sur- 


| rounding Wrexham in North Wales 


Mining was the major pre-war 
industry, but the seams are be- 
coming exhausted and increasingly 
difficult to work Here, too, a 
trading estate has been made out 
of a converted ordnance factory, 


page §22) 


and new industries are being 
attracted into the area. 


Wales faces the future with one 


advantage that she has never 
before enjoyed—a recognition of 
her peculiar economic vulner- 


ability and a consciousness that her 
problems impose both economic 
and social responsibilities on the 
rest of the country For many 
years Wales was a sick man left 
unattended Now the case has 
interested the doctors who havs 
applied all the best and most 
ip-to-date economic remedies. How 
far these will be successful—or, 
indeed, whether the diagnosis has 
been correct—only the future can 
tell. At the moment the most that 
can be said is that the patient looks 
healthier than for many years past. 
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Prosperity In The Busy 
Border Counties 


I EREFPORD, centrally situated 
in one of the richest agricultural 
counties of England, has none the 
less a well balanced distribution of 
light industries. Many of these are 
directly or indirectly connected 
with the principal industry of the 
county, farming. 

Everything from agricultural 
machinery to animal medicines 
plays a large part in the local 
economy. Two of the largest 
concerns of their kind in the world 
form subsidiary branches of agri- 
culture in the manufacture of 
cider and pectin—both big dollar 
earners in the export trade, not 
forgetting Hereford’s trademark, 
the famous white-faced Hereford 
cattle, now to be found in herds in 
all parts of the world 

A high level of employment is 
maintained in city and county, and 
a big factor in this state of affairs 
is the existence of a steel con- 
structional firm. They are to 
extend their already large plant in 
the near future to cope with big 
Overseas orders for bridgework 
and power pylons An inter- 
nationally famous sports car firm 
makes its car bodies in the city 
Work has been made available 
since the war for hundreds on the 
Ministry of Supply Trading Estate 
in industries ranging from furniture 
making to the manufacture of 
electrical equipment, while there is 
a good seasonal trade for an ever- 
growing tourist traffic in the 
beautiful Wye Valley 


yous best known as a 
county town, and marketing and 
shopping centre for a prosperous | 
farnung community, Shrewsbury 
has in recent years developed 
considerably on the industrial side 
To-lay there are no fewer than | 
240 separate manufacturing firms 
in the town. 

The latest development has been 
the establishment on a large scale | 
of Hartley Electromotives Ltd., at | 
Monkmoor, electrical and mechani- 
cal engineers. 

The largest works are those of 
Sentinel Ltd., now actively engaged 
on a big order for steam waggons 
for Patagonia, and with a new 
Diesel lorry for which there is a 
heavy demand. 

Chatwood Safe and Engincering 
Co., Ltd., are busy at Harlescott 
which is the industrial zone of the 
town. 

Other manufactures include 
clothing, agricultural machinery, 
and processed food. Saw mills, 
leather tanners, tarpaulin makers 
and oil blenders are all busy. 

Major public utility schemes 
which are planned include extensive 
sewage schemes to open up new 
housing areas, and a new by-pass 
on the north side of the town. 

The level of employment is high 
and steady. Unemployed amount 
to less than one per cent (which is 
a better return than the national 
figure) and these are mainly physic- 
ally unfit and aged. 


Display And Packs Are Helping To 
Sell Welsh Home Rugmaker 


— EIVED by a Welshman 
gand manufactured in North 
Wales is the ingenious “Air- 
lyne" Home Rugmaker. This 
foot-operated machine makes rugs 

even carpets—much more easily 
than by any hand method—and five 
times as quickly. 

Retail outlets are 
through wool wholesalers—it 1s, of 
course, a good “‘sideline™ to help 
wool sales. Staff operators give 
free demonstrations at stores up 
and down the country 

The makers did their own ad 
vertising—they admit it was spas- 
modic—until March this year, 
when Good Publicity Ltd., of 
Colwyn Bay, were called in to 
handle sales promotion seriously 
The first small national scheme, 
appealing mainly to those en- 
thusiasts who had made rugs the 
hard way, coincided with the 
widespread interest in Queen 
Mary's rug and ran until May, 
the end of the peak selling period 

Promotion during the summer 
months is being concentrated upon 
demonstrations in stores at holiday 
resorts and elsewhere. In this way 
the revised procedure, for arranging 
and co-ordinating demonstrations 


supplied 


and publicity, is being tested prior 
to the main selling season. After 
initial arrangements are made, 
striking local Press advertising 
precedes cach demonstration, and 
continues for some weeks after it, 
to sustain interest. The store must 
allocate window space for the new 
window display pieces (designed 
for easy transport and assembly). 
Other dealer aids——display posters 
and folders in full colour for counter 
distribution or circularising—are 
supplied. 

The copy theme has been 
broadened. It presents “ Airlyne™ 
rugmaking as a family pastime 
an easy, fascinating and economical 
way to brighten the home. Another 
Airlyne machine, for Candlewick 
embroidery, is also being demon- 
strated and advertised. 

Separate national campaigns for 
both machines are being planned 
for the autumn and winter, and 
there will be displays at exhibitions. 

Meanwhile, the packs have been 
“stylized” and include simple 
operational instructions; publicity 
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has been added to the packing 
“outers” and export markets are 
being developed with specially | 
Prepared material. | 


PLASTICS 


An industry with a bright future. 

Some of the largest plants in the country for the 
manufacture of Plastics are now taking shape at Sully, 
within the Borough of Barry. 

Watch Barry, the town with a future, and use 


BARRY HERALD 


an A.B.C. publication. 
General trade advert. rate 4s. s.c. inch. 


BARRY HERALD LTD., 3! Holton Road, Barry, Glamorgan 
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CHATTING the other day, 
in aristocratic Whites Club, 
to the pleasant and courteous 
Sir Harold Bowden, [ got the 
impression that the Incorporated 
Society of British Advertisers 
could not have made a better 
choice for their new president. 
Not only is he a devout believer 
in advertising, but in the days 
when the great Raleigh cycle 
concern of which he is chairman 
was much smaller than now, he 
used to draw up much of the 
advertising and catalogue material 
himself. Incidentally, the officers 
of the Publicity Club of London, 
of which he is a vice-president, 
would have been delighted to 
hear his quite spontaneous tri- 
butes to their “go-ahead” and 
“live” qualities. 

Also, he has had practical ex- 
perience of the selling side. After 
he had come down from Cam- 
bridge his father saw to it that he 
worked his way through the 
various departments of the busi- 
ness and also went “on the road” 
in the Eastern Counties. At about 
25, he became a director, now and 
again travelling abroad for bis 
firm, where the knowledge of 


Mainly Personal— 


By CONTACT 


languages acquired during 24 
years in Switzerland stood him 
in good stead. 

He tells me that when Raleigh 
took the very big decision to give 
up making motor vehicles of 
various sorts and concentrate on 
cycles, their profits went up by 
£110,000 in two years! 

Vice-president of the Federa- 
tion of British Industries, Sic 
Harold has also done good work 
for the cycle and motor cycle 
manufacturers’ organisation and 
for the Motor & Cycle Trade 
Benevolent Fund. Also in his 
day he had quite a notable career 
as a rowing man and a cricketer, 
and Nottingham clubs in both 
these sports have benefited from 
his performance in the past and 
his support since. 


* 22 


NOW on holiday in Italy is 
A. H. Mclsaac, director of 
National Sales for Younger 
Budget Films. When I met him 
on the day before his departure, 
he told me that Younger Publi- 
city Service is celebrating its 25th 
anniversary this year. The actual 
date falls in September, when, I 


Head Office 
MAIDSTONE 


H.R. PRATT BOORMAN 


London 
80 FLEET STREET 


ARTHUR CLAY 


gather, there is going to be a party 
worthy of the occasion. 

Incidentally, Younger’s original 
client, Corona, the soft drink 
manufactured by Thomas & 
Evans Ltd., is still with them, and 
MclIsaac says there have been 19 
new ones so far this year. 

Younger Publicity introduced a 
novelty into the advertising film 
business two years ago with 
their black and white films with 
colour endings, a speciality they 
have found very popular with 
their clients. 


ie ae 

FIRST advertising agent to de 
chairman of the London branch, 
Incorporated Sales Managers’ 
Association, is Shaun P. 
O'Connor, chairman and manag- 
ing director, S. P. O'Connor & 
Co., Ltd. He has been a member 
of the Association for 27 years 
His wife, known to the ad. world 
as Marjorie Bateman, is a member 
in her own right; she is joint man- 
aging director and space buyer of 
O'Connor's, as well as handling 
a number of their textile and 
fashion accounts 

O'Connor, who started as 
printer’s apprentice and reporter 
on the old Liverpool Courier 
worked subsequently in a number 
of companies’ advertising and 
sales departments. Now he holds 
managing directorships (or simi- 
lar positions) with Bankwin 
Displays, the exhibition stands 
people: Abbott, Booth, trade 
mark and patent agents; Inter- 
Trade Corporation. who sell 
foreign rights on British patents 
and inventions; and the Wadding- 
ton Fishing Tackle Co 

A man of wide interests, he 
belongs to the Royal Economic 
Society. Institute of Industrial 
Administration, British Associa- 
tion for the Advancement of 
Science, the Federation of Sales 
Executive of America and, of 
course, the Institute of Incorpor- 
ated Practitioners in Advertising 
Apart from military service over- 
seas, he has .travelled widely in 
many countries. 


i 

W. H. GOLLINGS, who has 
succeeded Col. George Warden 
as chairman of the Publicity 
Club of London, has nearly thirty 
years in advertising behind him. 
He started in advertising in Cad- 
bury’s in 1922 and actually drew 
the first full-size colour drawing 
for the famous “glass of milk 
in each block” poster. Attracted 
by the opportunities on the agency 
side of the business, he hit the 
trail that has led him, over a path 
not without hills, to his present 
impressive office in Hertford 
Street. 

Bill was in the R.A.P. durine 
the war (achieving two and a half 
rings), and went to Washington 
on a special mission to speed up 
deliveries of urgently required 
secret apparatus for our aircraft 

Within a few days after his 
demob., in November 1945, he 
started W. H. Gollings & Asso- 
ciates Ltd.. and drove it to suc- 
cess in a remarkably short time 
Soon afterwards, he joined the 
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Publicity Club of London, and 
one of his first jobs was the or- 
ganisation of 
the still-re- 
membered 
Music Hall 
Night at 
Lyons Cor- 
ner House in 
Coventry 
Street. In 
1947 he was 
elected to 
the Council 
and was 
promptly put 
in charge of 
Club fin- 
ances—to 
which fact 
the Club largely owes its present 
stability. 

Bill is as charming as a host as 
he is forthright in business dis- 
cussions. A wit, and a bewilder- 
ing amateur conjuror, he enjoys 
as much as anything good food 
in good company. Perhaps such 
occasions recall his schooldays 
when he walked five miles each 
way with a penny bun in his 
pocket for lunch! 

* 


JOHN WARE, who has, I gather, 
a job after his own heart as 
director of publicity for Twen- 
ticth Century-Fox, has introduced 
a novel and, he believes, very 
effective method of obtaining ad- 
vance publicity for his com- 
pany’s films 

This consists in giving preview 
shows to selected audiences the 
members of which are likely to 
talk about the film to their clients, 
customers or friends. Most of 
these previews have taken place 
in London stores, by arrange- 
ment, of course, with the man- 
agement, the staff—or as many of 
them as care to attend—constitut- 
ing the audience. The idea is 
that an assistant, if he or she 
enjoys a film, will tell customers 
about #t, and say “You really 
ought to see ———— when you 
get a chance.” It all sounds so 
simple, and, according to John, 
it works. 

Another innovation he has in- 
troduced is the use of the strip 
cartoon type of advertisement in 
provincial newspapers. Here 
again, I think he has something 
These strips are a welcome 
change from the rather stereo- 
typed film advertising commodity 
in vogue. 


W. H. Gollings 


WEEKS WISECRACK 


or a 

“I don’t care if the art 
director did design them, 
Miss Smith—you will not 
wear those frilly things 
at the office tennis party.” 
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A powerful personality 


entered advertising when CYRIL LORD introduced his fabrics to a wider 
public early this year. The driving force of a great enterprise in textiles 


. . a designer with a flair for the use of brilliant colour, an expert with an 


instinct for good business, Cyril Lord’s brief 


was simple and dramatic—-break with the conven- 


tions of fashion-fabric advertising ; plan a cam- 
paign that is “ definitely different”. Here was 
an advertiser looking for the right team to tackle 


a highly competitive market. He decided to... 


see GREENLY’S 


about ADVERTISING 


GREENLY’S LTD., INCORPORATED PRACTITIONERS IN ADVERTISING 
5, Chancery Lane, London, W.C.2. HOL 8400 
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A new bold face italic for 
display and body matter... 


GROTESQUE NUMBER NINE ITALIC is a new typefounders face 
complementary to the other “ grot.” roman types in the Layton range. Itis 
available in all sizes from |4pt. to 72pt. The Grotesque series can put great 
power into a hard-hitting display line and they possess a * mechanical 
stiffness” and certain decorative qualities when carefully used. Grot. No.9 
can be stereo or electrotyped : its bold, clean cut character ensuring good 
impressions whichever you specify. This is one of the 200 display and body 
types the Layton Group offers to advertisers and their agents. 


%-POINT SOLID 


_abedef ghijklmnopqrs 
-ABCDEFGHIJKLMNOP 


30-POINT SOLID 


| abcdef ghijkimnopqrstuv 
4 -ABCDEFGHISJKLMNOPORS 


4 abedefghijkimnopqrstuvwx yz& 


1&@POINT SOLID ' a 
abcdefghijkimnopgrstuvwxyz& ABCDEF y's» Von me vce 
\ GHIJKLMNOPORSTUVWX YZ £12345678 type cabin t, are now available for 
Grotesque Number Nine Italics. These 
14-POINT SOLID sheets display the alphabet in all sizes 


abcdefghijkimnopgrstuywxyz& ABCDEFGHIIM LM i ene ral ‘manaer a 
NOPORS I U ¥ WXY. f4 £ 1234567 890 Standard House —full address is 
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LONDON 

Standard House, Farringdon St., London, 
E.C.4. Tele phone: CENrral 2020. 
BIRMINGHAM 

65 Livery St., Birmingham, 3. Telephone: 
CENtral 7971, 

BRISTOL 

669/671 Fishponds Road, Bristol. Tele- 
phone: FISHPONDS 55373/4. 
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June 15, 1950 


CURRENT ADVERTISING 


Scottish Oils, Makers Of By-Prox, 
Appoint Cuthbertson 


ACCOUNTS MOVING 


To D. C. Cuthbertson & Co. 
Led., Glasgow: Scottish Oils Ltd. 
Orders are now being issued in 
Scottish dailies and weeklies for 
the firm’s jubilee. No plans are 
in hand yet for By-Prox synthetic 
detergent, which is manufactured 
by the firm and distributed by 
Irano Products Ltd 

To Norman Davis Ltd.: Percy 
Trilnick Ltd., fashion house 

To Pratt & Co. (Advertising) 
Léd.: Finch & Knight Ltd., manu- 
facturers of Biomised products 
(fertilisers). 

To Nicholls Dorrity Advertis- 
ing Ltd., Birmingham: Becketts 
of Bromsgrove Ltd., caravans 
NEW ACCOUNTS 

To R. S. Caplip Ltd.: Arthur 
Berton Ltd., manufacturers of 
surgica! dressings and Dr. White's 
products for feminine hygiene 
This firm has not advertised since 
its foundation in 1850. Re-styling 
and re-packaging now in progress, 
preparatory to national cam- 
paign, later. 

To Alexander Cox Ltd.: New- 
Skin Co., Ltd.. makers of New- 
Skin protective waterproof coat- 
ing. (Daily Mirror) 

To Nevin D. Hirst (Advertis- 
ing) Ltd.. Leeds: Atkinsons 
Agricultural Appliances Lid 
(farming Press).—Clarkson Bros. 
Ltd. (trade Press).—Austin Davies 
& Co. (provincials).—Butterfields 
& Massies Ltd. (provincia! store 
advertising).—Executive Perfumes 
Ltd. (class magazines).—P. 
Thorpe Ltd. (motor journals and 
trade Press). 

To Gee Advertising Ltd, 
Leicester: R. L. Jones & Co., Ltd. 

To White Advertising, Birming 
ham: A. D. Foulkes Ltd., house- 
hold equipment and accessories 
Selected “class” magazines and 
provincials in Central England 

To Strand Publicity Ltd: R. 
Demuth Ltd., manufacturers of 
Spic deodorant and antiperspirant 
(summer campaign in nationals, 
provincials. and women's maga- 
zines) and Frozocologne and 
Frozo Lavender (Sundays and 
London evenings).J. & S. New 
man Ltd., radio component manu 
facturers (radio and technic. 
Press)._-Tretol Litd., industria! 
paints and finishes (architectural! 


and building Press).-Scott & 
Reed Ltd., mail order (nationals) 

Sheer Metal Craft Ltd. 
kitchen furniture makers 
(national dailies, Sundays, and 
women's magazines) J B 
Manufacturing Co.. Ltd. radio 


and television cabinets (technical 
Press) 


NEW CAMPAIGNS 

For Avon Tyres, introducing 
the new Avon H.M.. large spaces 
in national dailies, Sundays, 


provincials, and in general in- 
terest magazines and motoring 
journals starting June 17. Agents 
Nelson Advertising Service Ltd. 

For Oprim domestic rotary 
ironing machine, manufactured 4, 
Aircraft & General Engineering 
Co,, Ltd, in nationals and pro- 
vincials. Agents: George Murray 
(Advertising) Ltd. 

For Old England shirts, manu- 
factured by Hogg & Mitchell Ltd. 


—5O IF YOU WANT TO HAVE THE 
LAUGH OF A UFETIME, GO SEE 


"WHEN WILLIE COMES 
MARCHING HOME: 


AT YOUR LOCAL CINEMA 29 
‘ ‘ 


Twentieth Century Fox's new director 
of publicity, John Ware, has 
introduced the strip technique to 
film advertising with this insertion 
running in provincials 


in nationals, trade Press, Lilliput, 
Punch and Radio Times, until the 
end of the year, with a possible 
extension. Agents: C. R. Casson 


For Holbrooks Ltd, makers of 
sauces and other food products, in 
nationals, provincials. women's 
journals and grocery trade Press 
Agents: White Advertising, Bir- 
mingham. 

For Williams & Williams Ltd.. 
makers of metal windows and 
Aluminex patent glazing, in 
national dailies, Punch, and 
double page spreads in architec- 
tural and building journals 
“Agents: Clifford Bloxham & 
Partners Ltd. 


For R. R. Whitehead & Bros 
Ltd., felt manufacturers, in music 


paper, and shoe manufacturers’ 
journals. Agents: Stowe & Bow- 
den Ltd.. Manchester. 

For Punch Bar, new Fry's 
chocolate product, in nationals 
Agents: Leadon Pres FE 
Ltd 


For Regent Royale fountain 
pen, re-named and re-styled pro- 
duct of Summit Pens Lid. in 
trade Press. No consumer cam- 
paign planned at the moment 
Agents: S. C. Peacock I 
Liverpool 

For Swallow Gadabout motor 
cycle, in Punch, Country Life and 
technical Press. Agents: 8. D. 
Toon & Heath Ltd., Birmingham 

For Secto D.D.T.. in Star and 
provincials, mostly in the north 
Agents: Paul E. Derrick Advertis- 


lamb's wool 
blankets, autumn and winter ad- 
vertising in nationals, full colour 
ads. in women's journals and 
Picture Post Small summer 
campaign now running in na- 
tionals suggesting Moderna blan- 
kets as wedding gifts. Agents: 
Max Ritson & Partners Lid. 


In our Denmark Supplement 
last week, Mr. A. Truelsen, M.Sc.. 
author of the article “Trade 
Papers Saturate Specialised 
Fields.” was described as being 
“of The Engineer.” Mr. Truelsen 
is connected with Ingenioren, of 
Denmark, and not the British 
journal The Engineer 


ADVERTISER'S WEEKLY 


Hovis In US.A. 
Appoint C.P.V. 


Hovis bread is now being 
launched on the American market 
by a newly formed subsidiary, 
Hovis (America) Inc , 
Prentis & Varley Inc.. New York. 
have been appointed to handle 
advertising. 

An arrangement has been made 
with a miller to produce the 
special flour used in the bread 
Bakers (generally large-scale 
manufacturers supplying retail 
outlets, and not smal! units as in 
this country) are now being ap 
proached. 

As in this country, Hovis sell 
the flour and advertise the bread 
The U.S. campaign will, at the 
beginning, concentrate on a single 
weekly sponsored programme on 
the radio station owned by the 
New York Times The pro 
gramme is a symphony conce/t 
conducted by Sir Thomas 
Beecham, and is broadcast at a 
key listening period—8 p.m. on 
Wednesday evenings. Choice of 
a classical music programme sets 
the atmosphere for the whole 
campaign which, for a product 
strange to the American public 
and selling at 25 cents, a high 
price for bread, aims chiefly a' 
the quality market. 


A percentage of profits made 
on the sale of every bag of flour 
will be retained in USA... and 
some of the funds thus obtained 
are to be spent on further pro- 
motion, It is planned to intensify 
the present coverage before cx 
panding to new markets 


NATIONAL CAMPAIGN 
INTRODUCTION OF 


A new product about to be put 
on the market in a big way is 
Cyclemaster, the latest and, it is 
claimed, the most logical method 
of providing the pedal cyclist 
with power assistance. It will be 
shown to the Press on June 20 at 
Hayes, where it is being manu- 
factured by E.M.1L. Factories for 
Cyclemaster Ltd. a £50,000 
British company formed to mar- 
ket the invention. 

Cyclemaster is simply a back 
wheel, embodying a 25 c.c. two 
stroke engine which will do 20 
m.p.h. and 300 m.p.@ The wheel 
(“The Magic Wheel” for publicity 
purposes) can be fitted to any 
26 in. cycle in twenty minutes and 
costs £25. It is to be marketed in 
the most thorough fashion, with 
leaflets. posters, streamers, signs 
display stands, and many other 


sales aids. Already nearly 200 
main dealers have been ap 
pointed 


Handling all public relations 
are the Warren Seymour Com- 
pany Ltd., who were appointed 
nearly a year ago. before Cycle 
master Lid. was formed; before. 
in fact, negotiations with the in 
ventors had been concluded. 


PLANS READY FOR 
“MAGIC WHEEL” 


Their first task was to design a 
leaflet for the public. They have 
also designed notepaper, display 
stands, posters, streamers, envel 
ope stuffers—even the Warranty 
form. They designed and wrote 
a manual for salesmen, the 
owner's instruction book, and the 
Service Manual for mechanics. 


It was agreed in the carly days 
that no announcement should be 
made until the wheel was actually 
in production, and every main 
dealer had one for demonstra 
tion purposes. It was also agreed 
that until the initial heavy 
demand was satisfied (orders for 
approximately £100,000 have al 
ready been booked) the only Press 
advertising should be in the pro 
vincial papers, which dealers 
themselves would place. Adver 
tisements (6 in. and 4 in. dc. and 
4 in. sc.) were prepared, and 
stereos made available 


A national Press campaign has 
been planned; and is ready to be 
put in hand at the appropriate 
moment. Kt will be handled by 
Gedbold Ltd. and supervised by 
W. J. Seymour in his capacity as 
a director of that company 
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ADVERTISER'S WEPKLY June 15, 1950 


9 MEDIA SPACE RECORD 
5 PERSONAL GIFTS THAT MEAN Se ere For week ending Sunday, June 11 


alt 
OUR ILLUSTRATED CATALOGUE IS NOW length 
AVAILABLE SHEWING AN EVEN GREATER 
RANGE OF ADVERTISING GIFTS 
* 
Please write for your copy now or telephone CE Ntral 1812/3 
for a representative to call 


* 
R. SCULTHORP & CO. LTD 
BLACKFRIARS HOUSE, NEW BRIDGE ST., E.C.4 
THE PEOPLE WITH A GIFT FOR ADVERTISING 
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SPECIALISTS 1N DESIGN AND 
PRODUCTION OF BROCHURES, 
CATALOGUES AND SALES 
PROMOTION MATERIAL. 


xx NNR EMR NR REM ew RH 
SuiuBye! =e 
2 
— 


RESGSRRERSNw 


= 


% 
ess 
igiis 

fetes 


Provincial Mornings 
Aberdeen Press & Jul.| 
Biruungham Gazette 


ASTRAL ARTS GROUP LIMITED 


24s, Vauxhall Bridge Koad, London, 8.W.1. Tel. » View 9909/6 
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PACKAGING 

Cartons, outers and display pieces made 

to order, in immaculate style and in the 

best traditions of Industrial Design — 
functionally and visually 

WM. W. CLELAND LTD 


STAPLE HOUSE, HOLbore 2521 
CHANCERY LANE, W C.2 & BELFAST 
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it must be borne in mind when reading 
number of newspapers are still unable to 
advertising offered them. 

In many instances classifieds are still published in “A” and “B” 
j ewe copies. Figures given here and on the opposite page represent space 
. aa rtist's ¢ 3) | occupied in one copy. 


DISPLAYS - v9 
HOR FONE DRAWone C BETTER whiting 


EXHIBITIONS STANDS 
JOSEPH GILLOTT AND SONS LTD., 


Victoria Works, Birmingham, 1 


DISPLAYS LTD. 
London 


45 VAUXHALL BRIDGE ROAD C 
28, New Bridge Street, E.C.4 


oT 


Editors To “Star” Best Three Ads. 


The Architects’ Year Book has 
notified advertisers that in its 
1951 Festival Edition advertise- 
ments will be the subject of 4 


of the information given, and (2) 
the quality of the typographical 
layout, 

In previous numbers, it is 


2 
VICTORIA-S.W.t. TEL. VIC 0912.3 


POSTER SITES 
BULLETINS 

PADDINGTON 

ADVERTISING 
COMPANY 

37, Spring Street, W.2 


PADOINGTON ole 


SIGNS 


surrur RENOVATION 


REGINA STUDIOS (SIGHS A DISPLAYS) (TD 
BOSTON ROAR HANWELL Ww? 


RECTION 


competition on somewhat unusual! 
lines. 

All advertisements in the Year 
Book will be assessed by a panel 
comprising the editors and 
editorial board, and the three 
considered to be the best designed 
will be marked with a red star 

Points to be taken into account 
by the judges are (1) the clarity 


stated. the good design of the 
letterpress has been marred by 
some badly designed advertise- 
ments. It is felt that the compe- 
tition will ensure that the ad- 
_ Vertisements are read as an in- 
tegral part of the book, and im- 
prove both the standard of 
advertising and the efficiency of 
the advertisements, 


: Las = i. er 2 « y i; wae 40 . De ed % a” CO f ar i 
. : \ x 
: Po “a 
f et ae 
| Deuply Classified EEE TOTAL; ie 
1,973 2,109 a 
ae i | 1723 ap 
ia |i ' Qo “" 
a 2s 1,827 cecil 
- 2,057 | 3368 : 
= : = , wu a : 
: The Ticnes Mm mx 2 10824 oost ; t cise mee 
Evening News --| @ mx 1,323 1,179 2,535 ‘ ‘ 
Eveuing Standard so §1Sx I 1,611 ~~ | ges a 
Star " Bu 1Spx 1 Le $17, i ze 
ousting | Et 6 ee RRR ~ a ON News of the World =. % 
7 Otmerver ; 10 rs 
e a en ; | 0 Sj 
- Reynolds News 1) i. ee 
sunday Chromicie 10 a7 
- - Sunday Dispatch } _*2 
Suaday Empire News 10 i , 
Suaday Express w . 
Sunday Mail Dw * 
ch. Sunday Mercury Be 
r : Suaday Pictuna) 18 ee 
: Va ian Sunday Sun . 10 ‘<2 
Sunday Times _ 10 ao 
Western | t 16 2 
S - 
x I Se 
ee Tungbain Post 4ax 2 | hi, 
Glasgow Daily Kecord sox! 3 Beda 
Manchester D. Dis 2x1 (os 
n TTT | Manchester Guardae Ml 23 x if ie. 
- ‘ Newcastle journal & +s, 
A \ ——— — : ete — North Mail . — 
Sheffield Telegraph ..| i beg 
| CLELAND || ee a 
: iS 
SN "= 
YN f Provincial Evenings 2 
| meNo VOR aes = ee } 
| i By Aberdeeu E. xpress x it ! 730 a 
( : Belfast Telegraph x 2 j a. a? 
: { 3\) Smee na tan BE: % 
‘ é x i 10 | 7 
Vi"e 26 Bolton Evening News x1 i 1,722 | “ a 
| —~ Bradford Ta a Argus x1 i | 1,662 : i 
Coveatry x 1 1 \ 1,447 = 
\ iY Eastern Svening News x ' | 788 
; \ ASS Glasgow E. Citizen zt " | 1,169 ae 
} \ Glasgow Evening News sx 1 1 | 716 Sue 
\ = SD Manchester E. Chro. iS x | | 2372 | e 
y Co Manchester E News | @xt 2612 | 
ee SE | c 3 Middlesbrough E Gas isxit i230 « 
4 SESE RIEY | Ng am Northern D. Telegraph Hie ' t's038 a 
FOR LITHO Shefheld Star iS x I aS gat ie ee 
CARTONS } : \ W. Lanes, BE. Gasette 16x 1 | 1,750 3,941 yt 
: A eee . ( 4 drawing pen cou d be man- * Yorkshire E. Press x} | 1,052 = Sei A 
Phe Ashaging Spacsalecte he. 
; JOHNS, SON & W tele 
2-4 EpwoaTh ST.t pos 
Peeee Le =e 
¥ - Say ie 
| es a 
2 te 
a 
ea ns 
ef. 
ae 
‘ eae 
3 “el ae 
a | ra" 
ow” ee 
3 >| | a 
r ; 
a: a 4 
. ie 
oa —— aii ays 
| es ' 3 
nee 
5 SF A ey 
: “ aN “a aS eo ee ee a's 3 - Va. seo 7 ae BS 


June 15, 1950 


aT | | gx 
Ties =. 2x 1 
Berrow’s Worcester 
i- mx i 
News | ™ 

Group 2m {6 «2 
Blackpool Gazette & 

Herald » wx it 
Bournemouth Times .. i maxi 
Brights &AHoveGee CO 
Bucks Pree Press ; at 
Chester | 0 | mx 2 
Cumberiand News i— ax Me 
Dertingtan & Stocktoe | 

Times © | mx 
Dudley Herald $s; 
Eastbourne Gazette ™ i6)x I 
Bases Chromicie | 2 | Ox ft 
Fvesham @ | 

Four § Adve, 10 2x 2 
Harrogate Advertiesr.. 10 or 232 
| ey 7 nema i Hex 
Hertdondshioe tdewoury | 10 22 

' x2 
Lal W Cnet Pa | © | @x2 
Kent & Sussex Courter, 10 22 x Ij 
= Sa 10 | 

tish Express — maxi 
Kentish Times — | x HY 
Laton News & Bed- | 

Advertiser! 10 “ue tt 
Manchester City News |  — 17 x 
Middieses Chronicie j 

0 | ax 
Prescot & District j 
s ax? 
Observer — | anu & 
Sckewy apie | 
& Winchester 
1 | 
Somerset County Gas, 10 2 If 
Senos as 6 nz 2x2 
Advtr. _ x1 
South Yorkshire vas : 

Series Cy ea 4 seem if 
Stourbridge . Exp. x 1 
St Helens Reporter ..| 12 ax? 
Surrey Comet .. --| “xi 
Sussex Express hx 1 
Walsall Observer to 
Warnngtoo Gvantian 10 29x 1 
Wellington J 10 216 * 
West Herts & Watford 

Obes: ver 10 on 3 
Worthing Herald 20 | 16x 1 


MEDIA SPACE RECORD ¢ owinued) 


SPACE IN COLUMN INCHES 


| 
| 


oo | 20 M7 1168 
aa) 4as ms 1,107 
$s sm 252) | 1005 
1,143 203 le 1,482 
sar |e | te Oo 
74 ; i te 
~~ ™ 8 oa 
a) 60,178 |i Be 
374 286 3s |lO8O 
m= 
| 
37% 22 375) | 1,008) 
+a) 202 Ss) | 850 
Te 1a 4s 1,030 
se wee 168 1088 
sis “en 1,100 
17% 274 1.098 
7 1s4 49 1,168 
S84 32 10 1,004 
616 ee 187 1,167 
+‘ 24 322 976 
40K ARG 312 3,104 
820 BRS m0 1,475 
730 om 71 1,402 
San 614 oN 1,254 
405 2590 148 807 
Ae 206 oe 1,221 
Os 23 240 1,108 
ons 282 7 1444 
ye. 611 St 2,008 
merit 24 1273 11784 
748 a4 Ins 1,335 
S$ 276 61 Koes 
7% 23 13u4 
748 13 #7 1168 
Pl 1,216 
szi | 812 ao2 1,135 
25 | 488 2784 10824 
457 | 88 Th 955 
706 | Soe 84 1,087 _ 


When more then one edition is published, Agures are for main edition only: 


So Ad. Went 3,000 Miles Astray 


How an advertisement intended 
for the Montrose Standard ap- 
peared, three thousand miles 
away, in the Montreal Standard 
was explained in last Thursday's 
issue of the former paper. 

The mix-up is described in an 
open letter in the Montreal paper 
addressed to the advertisement 
manager of the Montrose Stan- 
dard: 

“By this time you've probably 
had an angry telephone call from 
Grant's Furniture Store asking 
what happened to that ad. that 
should have been inserted in your 
issue of Thursday, May 18 You 
probably replied that you dinna 
ken. 

“Well, we jolly well ken over 
here at the Montreal Standard. 
Because through some slight 
oversight of a few thousand miles 
(and the British Post Office) it was 
delivered to us instead of to you.” 

The open letter continues 
“Advertising being what it is. we 
are sorry that this happened. The 
least we could do. we thought. 
was to publish the ad. After all, 
where cise could you get an at- 


tractive hide pouffee for only | 


£1 138.2” 


And thus, alongside the letter | 


quoted above, appears the adver- 
tusement which should have been 
published in the Montrose Stan- 
dard three weeks earlier! 


Brochure of Ad. 
Gifts 

R. Sculthorpe & Co. Lid. 
manufacturers and suppliers of 
personal advertising gifts, have 
issued a brochure describing and 
illustrating some of their lines. 
such as pocket and desk diaries, 
blotters, wallets, note or key cases, 
penknives and pencils Costs 
quoted usually include cost of 
blocking the advertisement 


The British Federation of 


Master Printers’ mobile exhibition 
“Putting it in Print” will be on 
view at Southport School of Arts 
and Crafts, from Monday July 17 
to Saturday July 22. 


ARTISTS AND 


22 CHENIES STREET: WC: 


ADVERTISER'S WEPKLY 


PHOTOGRAPHERS 


BRIGGS: 
NUS un BL 


of bweng 


(Ese 


GUERNSEY 
BRITAIN’S OLDEST POSSESSION 


% second to none for the high quality and output of is 
Agriculture and Horuculture produce 


The populetion of nearly 45,000 enjoys a good standard 
Well over 100,000 tours: visit this island during the 
season 


This wealthy and compact market 6 covered by) — 
GUERNSEY’S OLDEST NEWSPAPER 
GUERNSEY 
1813) 
BORDAGE, ST. PETER PORT, GUERNSEY 
London Reps. C. H. G. Nida Led. 91 Se 
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ADVERTISER'S WEEKLY 


THAT FE. P. Ryan, advertising 
manager, Tootal Broadhurst Lee 
Co,, Ltd., has just returned from 
America. 
* * * 
THAT the Council of Industrial 
Design has placed the brochure, 
Circulation of the Manchester 
Evening News, on its 1951 Stock 
List. 


* * * 
THAT Georg Torsleff, of Joshua 
B. Powers’ Scandinavian Depart- 
ment, has just returned from a 
six weeks tour of Denmark, Nor- 
way and Sweden. And— 

* * * 

THAT Gustav Elm, manager of 
Powers’ Paris office, represented 
the Powers organisation at the 
Scandinavian Advertising Con- 
vention in Berges last month. 

* 


THAT Paul Kiba, Intam director 
in Cape Town, is paying a brief 


visit to England. He expects to 
return to South Afrca on 
June 28. 

* * * 


THAT a resident of the Gold 
Coast has written to Fry's for a 
free sample of their malted milk 
cocoa. He had just read an ad- 
vertisement in the News Chron- 
icle of February 6, apast 


We Hear— 


THAT Spa Brushes Ltd., formerly 
handled by Hedley, Byrne & Co., 
Ltd,, are in the process of ap- 
pointing new agents, 

* * * 
THAT Walter Maas, of Dorland 
Inc., of New York, is coming to 
London on July 1 

’ * * 
THAT R. L. Palmer, secretary of 
Southern Newspapers Ltd., has 
been elected to the Fellowship of 
the Chartered Institute of Secre- 
taries 

* * * 
THAT J. Ridley Brown, editor of 
the Galloway Gazette, has been 
awarded the Territorial Decora- 
tion. 

* * * 
THAT the combined staffs of 
Owen & Wells Lid. and Gros- 
venor Engraving Co., Ltd., went 
for an outing to the Isle of Wight 
on June 3. 

* * * 
THAT Frank Hugh O'Donnell, 
a member of the Council of the 
Publicity Club of Ireland, and 
president of the Federation of 
Irish Industries, has been ap- 
pointed to the Dollar Exports 
Advisory Committee just formed 
by the Irish Government 


* ADVERTISING MANAGER'S CORNER 


As Large As Life And 


in the same language. 


HARRIS ADVERTISING LIMITED, 
Tel 


that big figures are another Harris speciality 


Naturally Twice As Effective! 


When it comes to having the last word with a 
potential customer, there’s nothing like doing the 


job in a big way at the point of sale. 


Say it in big figures and you'll get the answer back 


We'd like to remind you 
-big 


figures printed and cut out of board like the grand 
5-ft. display unit we have just designed and pro- 
duced for another national advertiser. 


dustincline showeardé, clover out-ouls hy 


HARRIS 


THE FIRM WITH 


EXPERIENCE 


29.30 
REG 


KINGLY STREET 
3295-4 


LONDON, W.i 


Prizewinners in the £2,050 Johnson's Wax Polish competition were 


selected at Grosvenor House last Thursday. 
H. T. Tayleur, P.R. consultant. 


(standing) is W 
to right): Joanna Chase, 
Erwin, Wasey & Co.; 

Blair, home editor, 


editor. 


“Woman” 


THAT Phillip Kelleway, copy- 
writer with Mather & Crowther 
Ltd., has been presented by his 
wife, Angela, with a daughter- 

Sally Clara. Mrs. Kelleway’s 
father is E. P. Francis, circulation 
director of Kemsiey Newspapers. 

* * * 
THAT when products of local 
manufacturers were on view at 
n “Industrial Sunday” service at 
St. Margaret's Church, Kings 
Lynn, last Sunday, the Lynn 
News & Advertiser sent flong, 
blocks and type, specimen maga 
zines produced by their printing 
department, and formes 
* . . 

THAT a son (Michael) has been 
born to Marjorie, wife of George 


S. Yuille, of Sommerville & 
Milne Ltd., Glasgow. 
* ” * 


THAT F. W. Jefkins, who recently 
addressed the Llandudno Rotary 
Club on his work as publicity 
manager for Llandudno, has now 
been asked to talk on publicity 
to the Caernarvon Rotary Club. 
* . * 
THAT Harry Ferguson Ltd., the 
Coventry Tractor organisation 
have opened a new public rela 
tions department at 37 Davies 
Street, W.1. 
. * . 
THAT a survey planned by the 
Advertising Research Foundation 
(of America) will include “depth 
measurement” of magazine 
readership, designed to assess 
amount of magazine readership, 
attitude of readers to speci 
publications, response to adver- 
tising, and time spent in reading. 
« * * 
THAT an American broadcasting 
concern has developed three 
dimensional television by mount- 
ing two regular TV cameras side 
by side, to view the object from 
different angles in the same way 
that the spacing of human cyes 
produces depth effect. Signals are 
transmitted to two kinescopes 
and combined and viewed 
through special filters. 


“Woman's Own"; 
ct Mathew. B.B.C. Woman's Hour; Edith 


Briefing the judges 
The judges are (left 
Rodney Hobson, 


; Ruth Drew, Woman's Hour. 


THAT Pye (Ireland) Ltd. are con- 
sidering taking time for a spoa- 
sored show on Radio Eireann. 

. * * * 


THAT Colophon Lid., process 

engravers, Leicester, are holding 

their annual outing on Saturday. 

This year's wanes is Blackpool. 
* 


THAT the “Meet the Navy” 

travelling exhibition, now on a 

six months tour, has already been 

visited by a quarter of a million. 
* . * 


THAT taxicabs in New York are 
this month being fitted with an 
advertising device which shows a 
sales Message in moving charac- 
ters, and begins when the driver 
drops his flag. 

* * 
THAT Graphic Enterprises Inc , 
of Milwaukee, are reported to 
have developed a new letterpress 
process for printing full colour 
prints from glass plates, said to 
cost 50 per cent less than regular 
photo-engraving methods. 

* . * 


THAT the West-East Bengal 
political tension is having reper- 
cussions on Bengali language 
papers. The daily Jugantar, which 
sold 40,000 copies in December, 
1949, now has a circulation of 
74,000 a day. 


ADVERTISING 
DIARY 


Jane 19. 
Barish POSTER ADVERTISING 
ASSOCIATION conference opens at 
aun ie 


Pusiictry Cus Lonpon 
luncheon to Lord Maver of Lom 
don. Cafe Royal, 12.45 p.m 

. Jame 22 


PusLiciTy 
cheon mecting. Powolnys Restaur- 
ant, Bond Street, Leeds, 12.45 p.m. 

Saturday 


PusLicrTy cus oF NoeTs 
Wates steamer trip t Menai 
Bridge 

W cdmesday, 28. 

InstrruTe oF Pustic ReLaTiIONs 

luncheon Miss Dorcas Campbell 


on “Public Relations as practi 


Planning Centre King 
den, W.C.2 
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June 15, 1950 
COMPANY MEETING 


ODHAMS PRESS LTD. 


Satisfactory Result of Year’s Operations 
MR. A. C. DUNCAN'S REVIEW 


The thirtieth annuai gencral 
meeting of Odhams Press, Ltd., was 
held on June 8th, in London. 

Mr. A. C. Duncan, F.C.A., the 
Chairman, who presided, in the 
course of his speech, said : 

1 would like to pay a tribute to 
the memory of the late chairman, 
Mr. Arthur G. Cousins, C.B.E. 
He was a man of great personality, 
character and courage, whom we 
all held in the highest esteem. On 
the death of the late Lord South- 
wood in 1946, who laid the founda- 
tions of the business so well and 
truly, Mr. Cousins undertook a 
task of considerable difficulty and 
magnitude and discharged it in a 
manner which commanded the ad- 
miration of all with whom he came 
into contact, particularly of those 
who enjoyed the privilege of his 
friendship. . 

Our gross revenue is up by com- 
parison with the previous year by 
£2,489,000, and while the production 
costs are up by £2,152,000, the result 
of the year’s operations is a trading 
profit of £2,204,000, an increase of 
£338,000 over that for the year 
1948. To this trading profit is 
added our income from trade and 
other investments amounting to 
£16,000. This gives us a total profit 
of £2,220,000, from which has to be 
deducted provision for deprecia- 
tion. debenture interest, directors’ 
and auditors’ remuneration and the 
contribution to the employees’ 
insurance and endowment fund. 

After deducting these items, 
totalling £280,000, we have a net 
profit, subject to taxation, of 
£1,939,000, an increase of £327,000 
over that of 1948. There is, how- 
ever, an increased charge for taxa- 
tion of £195,000, making a total 
of £898,000 payable to the Inland 
Revenue. 

The net profit, after taxation, of 
£1,041,000, compares with £908,000 
for the previous year, an increase of 
£133,000. I am sure you will all 
agree that this is a satisfactory re- 
sult of the year’s operations. Of 
this net profit the parent company 
has earned £776,000 and the sub- 
sidiary companies £265,000. With 
the balance brought forward from 
the previous year we have a total 
amount available of £1,279,000. 


Dividend Increased 

Now we come to the dividends on 
the share capital of the parent com- 
pany, and to the outside share- 
holders in our subsidiary com- 
panies. Our Preference dividend 
remains the same as in the previous 
year at £70,500 gross. The Ordinary 
dividend recommended of 20 per 
cent, being an increase of 2} per 
cent on that of the previous year, 
requires £169,200, an increase of 
£21,150 gross over the previous 
year’s dividend. The dividends of 
£45,737 payable to outside share- 
holders are up by £4,181. 

The small increase in the Ordi- 
nary dividend of 24 per cent, which 


requires the sum of £11,600 net, is, 
in the opinion of your Board, a 
modest gesture of recognition to 
our stockholders in view of the fact 
that the share capital of the com- 
pany was written down by 60 per 
cent in 1924 and that this capital 
cut has never been replaced. The 
dividend represents a return of 8 per 
cent on the original £1 shares. 

It is interesting to note in passing 
that if the actua! capital employed 
in the business attributable to the 
Ordinary stockholders was taken 
into account, the dividend proposed 
is less than 3} per cent. 

These appropriations total alto- 
gether £1,029,000, leaving a balance 
of £250 000, which it is proposed 
should be carried AT 


Company's Activities 

The next page of our report 
gives the stockholders an overall 
view of the company’s activities, 
from which you will see that our 
interests are not confined to the 
production or publication of any 
particular type of periodical, but 
range over a wide field. This field 
covers our book publishing ac- 
tivities with its wide range of publi- 
cations, including a considerable 
contribution in the export market. 

The Borough Billposting Com- 
pany is one of the most important 
outdoor advertising concerns in the 
country. 

Other subsidiaries are interested 
mainly with the children’s market, 
and I am glad to report are in a 
prosperous condition. 

A very important section of our 
business is that which is responsible 
for the publishing of various trade 
journals, covering, as you will have 
noticed, a wide range of industries. 

I am glad to be able to report 
that the circulations of our news- 
papers are eminently satisfactory, 
and, in the periodical section of our 
business, our publications are not 
only on the up grade, but in some 
cases show large and satisfactory 
increases during the last year. 


The Outlook 

As far as the business generally is 
concerned, I do not propose to 
assume the mantle of a prophet, but 
I am happy to be able to assure the 
stockholders that so far this year 
the company’s operations are going 
forward on a satisfactory basis, and 
we hope that, whatever adverse con- 
ditions may be encountered in the 
future, we shall be able to copewith 
them bv the exercise of that in- 
genuity and resource which may be 
called for in the circumstances. 

The directors would like to record 
once more their appreciation of the 
loyalty and good service which the 
staff has rendered and is rendering 
in the interests of the company. 

The report and accounts were 
unanimously adopted and the divi- 
dend recommendation was 
approved. 


PERSONNEL MANAGEMENT & WELFARE 
flights your message every month to its 
target your REAL prospective client—at 
the moment he is most likely to be 


persuaded to buy. 

If you sell equipment or supplies for 
industrial use, or offer a service which 
improves’ output, cuts costs or promotes 
staff efficiency and health, PERSONNEL 
MANAGEMENT & WELFARE will be your 
sales representative in the private offices 
of thousands of top-level executives in 
industries of all kinds... 

The cost of such personal, on-spot repre- 
sentation is small indeed. To hit the 
bulls-eye every time for less than a half- 
penny per whole page per subscriber— 
knowing that you've reached your target 
—is surely extremely shrewd space-buying. 


Studied 


pt Nem AB 
complete ate a 
speci opy. every month 
gti by 17,000 
including :— 


Chairmen 
Managing Ovrectors 
Werks Directors 


Published by Trade Chronicles Ltd. 
180 FLEET STREET, LONDON, E.C.4. Tel: CHAncery 6844 
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ADVERTISER'S WEEKLY 
COMPANY MEETING 


ASSOCIATED NEWSPAPERS, 
LIMITED 


LORD ROTHERMERE’S STATEMENT 


on Forty-fifth Annual General 
—- of Associated Newspapers, 
re (proprietors of The Daily 
Mail, the London Evening News, 
and the Sunday gs will be 
held on Wednesday, July 5, 1950, 
in the —— a Farringdon- 
street, London, 

The following. i. an extract from 
the circulated statement by the 
chairman, Lord Rothermere. 

I am pleased to be able to say 
that the trading results show a 
gratifying improvement over last 
year. Every thought has been put 
into the editorial content of our 
newspapers to keep the public well 
informed on world-wide and home 
affairs. Not only are our news- 
papers served by the best informed 
and best paid journalists in this 
country, but our contributors in- 
clude leaders in political, scientific, 
sporting, artistic, literary, and all 
walks of life. Our foreign service, 
of which we have reason to be 
proud, has staff men positioned at 
key points throughout the world. 
There is no place outside the [ron 
Curtain to which a correspondert 
may not be moved within a matter 
of hours. 

The care and thought taken with 
our newspapers has continued to 
reflect itself in the demand for 
space in our advertising columns ; 
so much so that we have been 
unable, at any time during the 
year, to meet the demand. Both 
manufacturers and advertising 
agents continue to rely upon The 
Daily Mail as the essential medium 
in almost every campaign launched 
on a national scale. 

The Evening News, with the 
largest met sale of any evening 
newspaper in the world, continues 
to increase its sales and is now 
firmly established as the dominating 
advertising force in the Greater 
London area and the Home 
Counties. 

The Sunday Dispatch, with its 
increase in sales to more than 
2,400,000, enjoys an ever-increasing 
demand for space by advertisers 
who have had convincing proof of 
its great pulling power as an 
advertising medium. 

There is every reason to believe 
that the demand for space in our 
newspapers will continue to be 
maintained. Steadiiy rising circula- 
tions are the true index of our 
health as a business, and the fact 
that the net sales of The Daily 
Mail, The Evening News and 
Sunday Dispatch stand higher 
to-day than ever in their history is 
in no small! measure due to the skill 
with which our publishing and 
circulation departments and repre- 
sentatives throughout the country 
handle more than 26,000,000 news- 
papers every week. In this con- 
nection | would mention that our 
thanks are due especially to the 
newsagents and wholesalers who 
have continued to support us in 
spite of the difficulties of ‘ No 
Returns.” 


The provincial newspapers in 


which we are interested continue 
to prosper. 
SUCCESSFUL ENTERPRISES 

With regard to our overseas 
newspapers, the Continental Daily 
Mail continues to maintain its 
important position on the Conti- 
nent, and | think those of you who 
have been able to visit one or other 
of the countries in which this 
newspaper circulates during the 
past twelve months, will agree that 
it is not only a credit to our business 
but also to British journalism. 

The sale of the Overseas Daily 
Mail continues to increase and its 
Trade Supplements still play a 
vital part in Empire and Overseas 
trade 

Among the other enterprises 
in which the Company is engaged 
I am glad to tell you of the con- 
tinued success of the Ideal Home 
Exhibition. For the fourth year 
in succession more than one million 
visitors paid for admission. Reports 
from exhibitors clearly indicate the 
important part this Exhibition 
plays, not only in the home life 
of the country, but also as a show 
place for manufacturers serving 
the home market. The demand for 
stand space in future Exhibitions 
continues to exceed capacity. 

The National Film Award, 
organised by The Daily Mail, 
which this year recorded a million 
and a half votes, is now firmly 
established as the barometer of 
public taste in British film making. 

The Evening News Flower Show 
was held for the third successive 
year, and the fact that it attracted 
no less than four thousand entries 
is some indication of the success of 
this enterprise 

Since the end of the financial 
year the Government have given 
permission for the purchase for the 
last half of 1950 of a total quantity 
of 25,000 tons of Canadian 
newsprint. This has temporarily 
relieved a very difficult situation 
and comes just in time to keep 
alive the Canadian contracts. Unless 
we are allowed to import at least 
50,000 tons of Canadian newsprint 
during 1951, the year of the great 
Exhibition will witness smaller, not 
larger, newspapers. 

PRODUCTION COSTS 

Newsprint is a major cost factor 
in our business and absorbs more 
than one-third of the cost of pro- 
duction. Although we have been 
using newsprint at a lower cost 
than last year, I would forecast 
with some knowledge of the market 
that the price during the year under 
review looks as though it may have 
been the lowest price for some time 
to come, even though this is still 
three times the pre-war cost. 

As the price of pulp continues to 
rise, due to the limited source of 
supply, | can foresee only increased 
newsprint prices in the future. 
Indeed, since the end of the financial 
year, the price of newsprint has risen 
by £2 15s. Od. per ton, and a further 
rise is expected before’August. 
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PUBLICATIONS NEWS AND NOTES 


June 15, 1950 


New Magazine For 


15-17 Age Group 


A new 4d. monthly, "Teen-age 
Magazine, appears to-day (Thurs- 
day), published by Paramount 
Publicatiens, 38 Mersham Drive, 
Kingsbury, N.W.9. It contains 20 
pages 11 in. x 8} in., on imitation 
art paper with two-colour cover, 
Editor is Mr. Maurice Levinson, 
advertisement manager, Mr. 
Gerald Collins. The intention is 
to cater for the 15-17 age group, 
principally female, and for the 
magazine to become fortnightly 
soon, and weekly later. Initial 
print order is for 50,000. 


Huxley Writes In 
New Digest 


Man and Woman is a ocw 
monthly “digest of life and love” 
published at Is. 6d. by Vincent 
onal & Co., Ltd. 
sidiary of the Derricke Ridg- 
way Publishing Co. It contains 
much serious matter including 
quotations from the greatest 
writers and articles by Julian 
Huxley and other leading 
scientists, as well as lighter con- 
tributions and anecdotes, and a a 


~ Legal and 
Gazette 
New Companies 


Sitver Eagle Publications Lid.. Morris 


House, 1/5 Jermyn Street, S.W.1 
Nominal capital: £100 Directors: J. 
Lewis and J. W. Bedford 


Stns Display Services (Southern) 
Lad., 29. Ship Street, Brighton. |. Nominal 
capital: £100 Directors: H Burtermmhaw 
Nixon and Elizabeth R. White 

Waters Publicity Ltd.. 2 St. George's 
Piace, Brighton, |. Yo take over busines 
of a publicity agent carried on at 27 
Portland Sweet. Brighton. by N. PF 
Waters, as “Waters Publicity. Nominal 
capital: £500. Directors N. F. Waters 
and Mrs. D. M. Waters 

ind. 4 


Queen Street 
Queen Sweet, WI Nominal capital 
Subscribers: A. Ashbrook and 


Cc. & Fisher & Co. Led... 6. Cheapside 
E.C.2. Newspaper proprietors and pub 
Nominal capital £500. Directors 
CE. Pisher, A. W. Crouch, and N. S$ 
Richardson 

Buckmgham Paper Supply Co. (Reading) 
Ltd., 6-8, Blagrave Street. Reading. Berks 
Nominal capital £4000 Directors 


3. HS. Buckingham and Mm. LV | 


Buckingham 

(The above-mentioned particulars of 
new companies recently registered are 
— from a Daily Register complied 


Jordan Sens, Lid, Company 
Regietretion om ws on Lane. 
Londen, W 


WILLS 


Mr. Joun + aay Rowett. for 3 
years Newcastle mager of the General | 
Billposting Co lett £7,451 8s. 9d. gross, 
£7,417 2s. 6d. net 

Epwarp Haywoon, a director of | 
the Grantham Journal, left £13,875 gross, | 


£13,665 168. 8d. net 
ns. Horace Hexseer Teesisr. manag- 
i” 


ne resises, 
£6,815 17s. 11d. gross, £6,632 18. Id 
net 


Ma. Hartury Wrrwess, a former editor | 
of The Feonomist, icf {8.608 7s. 44. 
gross, £8.378 14s, &d. net } 
Mr. Jor CLEMENTS GLENDINNING, a | 
| 
| 
| 
} 


former proprietor of the Derry Standard, 
left £5,434 lis. 3¢ 

Me. Wriinmm Rawsroene Gasxrit 
late a director of the Liverpool Daily 
Pos and Echo. left £111,501 148 Sd 
gross. £108.384 19s. lid net (duty paid | 
£57,586) He left his management share 


his son, Daniel H. Gaskell 


Marriage quiz. Pocket size; 82 
pages plus covers; about ten pages 
of advertisements. 


First copies of Finishing Hand- 
beok and 


» 1950, 
claimed by the publishers, Sawell 
Publications Ltd., to be the first 
comprehensive directory of its 
kind in this country, will be 
shown at the Industrial Finishes 
Exhibition at Earls Court in 
August. This annual will contain 
ry pages, type area 7} in. x 

in. 


The June issue of F.B.1. Review 
contains an _ interesting case 
history of the “Leather Weeks” 
carried out in Canada by the 
Leather, Footwear and Allied 
Industries Export Corporation, 
and an article introducing the 
work of Betro to F.B.1. members. 


International No, 2 
contains a valuable survey of 
colour photography as applied to 
printing. 

Among the articles is one by 
Sir William Crawford, who 
asserts: “Advertising is truth well 
and persuasively told. What 
better medium can it use, there- 
fore, than the camera?” The in- 
creased pulling power of colour 
advertising is carefully analysed. 
According to American Statistics, 
colour displays are 50 per cent 
more effective than black-and- 
white. 

The survey is beautifully illus- 
trated in full colour, with a 
striking four-colour cover design. 

CHANGES OF ADDRESS 

Theatrical & General Advertis- 
ing Co., Ltd., to His Maiesty's 
Theatre Offices. Charles IT Street, 
Haymarket, S.W.1. from June 21 

John Swain & Son Ltd. to 89- 
92 Shoe Lane, E.C4, from 
June 19. 


Exhibitions and Fairs Division, 
Board of Trade: to Lacon House, 
Theobald’s Road, W.C.1 (Chan- 
cery 4411). 


WILL KITCHE JR LTD NEWSPAPER ABO 
ZINE REPRESENTATIVES WILL KIT 


R LTD NEWSPAPER AND MAGAZINE ADPRESE 


@SHOWCARDS - POSTERS 
@ WINDOW BILLS - DISPLAYS ETC. 
SILK SCREEN PRINTED BY 


PUBLICITY SERVICE 


39 WEST HILL, LONDON, S.W.18 
Phone VANdyke 6667 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LIMITED 

172a Plough Rd., Battersea, S.W.! 
Tel. Nos. Bottersec 5300 & 4856 
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(BARNET) LIMITED 
167 HIGH STREET - BARNET - HERTS. 


MAY WE PUT OUR 
EXPERIENCE AT 
YOUR DISPOSAL 


Specialists in 
Display and Design 


Holland's leading Catholic Daily goes into 160.000 
well-co-do homes with a high annual budget. No 
campaign in Holland can be complete without 


de Volk skrant 


(The People’s Journal) 


N.Z Voorburgwal 345, Amsterdam-C. 
Tel 64653 - 40759 - 42795 
Cables Votkskrant Amsterdam 


Ao independent readership survey can be 
obtained free on request trom: 


Displays by Morey mean increased sales 


Will Kitchen, Jr., 151 Fleet Street, London, 


Our Aim: Quality combined with economy E.C. 4. Teleph. CENTRAL 1960, 5155, 3754 


PRINTING DESIGN AND LAYOUT 


(3rd Edition) 


by VINCENT STEER Foreword by BEATRICE L. WARDE 


This Important Book gives you NEW AND HELPFUL IDEAS on every page and contains CONSTRUCTIONAL 
SUGGESTIONS for IMPROVING PRINTED MATTER. _ It is illustrated by 300 DIAGRAMS. 


LIST OF CONTENTS (abridged) 
Design and Layout 3% Charts for Casting-off Lettering for Layouts 
Limelight of the Layout Training the Mind to bo ag Decorative Use of Rules 
Romance of Type Design Development of Cali Choosing bee Paper 
Type and copy Calculations Principles of Type Se The Com T 
The Use of Illustrations Historic Styles of yeaa 
An International Parade of 510 of the World's Leading Typefaces 
300 DIAGRAMS INDEX of 900 REFERENCES 


ADVERTISER'S WEEKLY SIR WILLIAM CRAWFORD, K.B.E. T. 8. BROWNE, LTD. 


- This is not @ book for the man ... Tam very glad that a new edition Beets ene spat 

has come out, which improves on « 

book where I thought little improve- 

ment would be possible enough tyes, Pa to me which is not dealt with bere 

..» The new edition is a pleasure to the technicalities of ere — His detail, in word and in pactortal 
But it is a book that every serious prac bandle and study, and in this is an Besides being « useful work of refer- example, is as accurate as \t is comm 
titioner and student should buy, 1 example to all ars designers, ence, this book contains much know- prehensive... . 1 have read many books 
or borrow —— of practical value to the man on the subject, and once eva wrote 
Indeed, not to bave read it would be could —yt oy mee one myseli, | make co eaceptions 
pe poner eae oy mem ar A handbook for the promotion ( ) Konaco B. Beowns. when I say that Mr. Steer's seems to 
to study the stage directions of G.B of their craft. me by miles the best. 


To VIRTUE & CO. LTD., AW Dept., 53, Upper Parliament Street, Nottingham. 
FREE 


Please send me PRINTING DESIGN AND LAYOUT, in | volume. | will return it in one 
EXAMINATION week, or send you 7/6 deposit and 5 further monthly payments of 7/6 (cash price 42/6). 


OCCUPATION 
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ADVERTISER'S WEEKLY 


who understand photography 
allied services. 12 Soho Square, W.1. 


EXPERIENCED SALESMAN for 


advertising diaries, etc., on 


536 


CLASSIFIED ADVERTISEMENTS 


PHOTO-UNION require representatives 


basis required >lisher 


put 
Box 1012 Ad Wackiy 160 Plese St BC4 


"OLD ESTABLISHED 
s AGENCY 


has a vacancy for a ideas 
and layout man. ine with 
proved creative ability and able 
to complete good finished 
roughs. Here's an excellent 
opportunity for establishment in 
an interesting and progressive 
position. Send brief personal 
details and state convenient time 
for interview. 


Box 1013 
Advertiser's Weekty, 180 Fleet Se., E.C.4 


YOUNG MAN for Advertisi 


ARTIST 


Assistant 
Electrical Trade Publicity, Press and 
Direct Mail, etc. Letter only one H 
Tucker & Co. Led., Kings oed, 
Tyseley, Birmingham 1! 


IN LIVERPOOL. Advertising and sales 


promotion manager requires keen 
young assistant with experience of mail 
order catalogue work and direct mail 
preferably with an interest in corres- 
pondence liaison with small outmide 
sales force; must be good correspondent 
Permanent and pensionable post 
Pull a, including age, education, 
experience remuneration to Box 

Bhi Sue om | Lid, 36 
Dale Street, Liverpe 


CREATIVE ARTIST ~- printers who 


specialise in first-class colour work for 
leading Manufacturers. In addition to 
— creation of the layout, must be 
ible of finished artwork when re- 
quned High salary for the right man 
to work a five-day week in modern 
studio in London Opportunity of 
Secesareip in the future 
Box 1015 Ad. Weekly 150 Fleet St FC4 
Studio has a vacancy 
for an all round general artist. Position 
offers exceptional opportunity and 
high salary to a First-class man 
Holidays os arranged. Write in confi- 
dence stating age, salary and experience 


to 
Box 1117 Ad. Weekly 180 Fleet St BC4 


London 


McCANN-ERICKSON 
ADVERTISING LTD. 
require a 


FIRST CLASS 
CREATIVE 


TYPOGRAPHER 


experienced in 
National Advertising 


WRITE 


110 Jermyn Street, S.W.! 
WHITEHALL 54/1 


HAVE YOU AN orderly 
real liking tor detail 
—and a sticker 
ing Dept 
Assistant and Progress Chaser 
details please t 


Rox 1014 Ad. Weekly 180 Fleet St BC4 


GOOD LETTFRERS, layout 
and visualivers required 


wnat Tents 


Agency experience would be 


Renart Studio Led, 
Reed, Hi i, W.? 


mind and « 
Are you @ stickler 
Because our Advertis- 
needs a first-rate Production 
Full 


JUNIOR 


COPYWRITER required by 
Pleet Street Agency. Successful 
applicant will be of good education 
and have « flair for advertisement 
writing. He will work with « senior 
copy~ riter and receive valuable training. 
Pros = of advancement y very 


= . Write with full details » 
1007 Ad. Weekly 140 Fleet * St BC4 


HARRODS 


have vacancies for two young 
women in their Advertising 
Department : 


(a) to supervise Editorial work. 
(b) to write fashion and general 
copy. 


The work in both posts is 
varied and interesting and calls 
for initiative and a pleasant 
personality. Previous exper- 
lence of a similar character 
and a knowledge of fashion 
merchandise are essential. 


Write in the first instance to the 
Staff Manager, Harrods Limited, 
London, S.W.1, giving age, 
details of previous experience 
and salary required. 


AN OPPORTUNITY 


CAMERAMAN for 


in Advertising 
for ambitious girl 14-18 Varied and 
interesting office duties. Write statr 
education, experience, if any, 
salary required to Harris Advertisi 
Led., 20-30 Kingly Street, Oxfo: 

, W 

Hull Daily Mail 
and Hull & Yorkshire Times district 
office. Must be used to local coverage 
on own responsibility. Good prospects 
and working conditions. Please write 
Picture Editor, Hull Daily Mail, 
Jameson Street, Hull 


VERY PROGRESSIVE FIRM of Toy 


Manufacturers require Assistant De- 
signer, age 26; capeble of creative 
work and versatile in all forms of com- 
mercial art and design; must have good 
knowledge of packaging, display, 
lettering, catalogue work and reproduc- 
tion processes; excellent opportunities 
of advancement for right man; ideal 
conditions; modern factory; 
Pull details pees experience, 
required, etc., & t. Randall L 

Merit House, IS, Bar, Middlesex. 


If you are a 


FIRST CLASS 
LETTERING ARTIST 


there is a progressive post with 

top salary, pleasant working 

conditions and a 5 day week 
awaiting you at 


PUTNAM STUDIO 


Write or Phone GRO. 2585 for an 
appointment or call with 
specimens at 


It DOWN ST., PICCADILLY, W.! 


ASSISTANT to 


Advertising Manager, 
leading pharmaceutical house 
ledge of production essential 


Stating age, cxperience, and salary 
required to Z 
Box 1019 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS VACANT 


ASSISTANT ACCOUNTS 
EXECUTIVE 
required, for national accounts. 
Write, stating age, experience 

and salary required to 


KNOX & HARDY LTD. 
24 Tudor Street, London, E.C.4 


KEEN YOUNG MAN LADY 


“THE WESTERN 


PHARMACEUTICAI 


ARTIST used to general work of high 


calibre, preferably that of design of 
quality print. Pive-day week. Modern 
Studio 

Box 1023 Ad. Weekly 180 Fleet St BC4 
required 
with experience in advertising agency 
or publicity department, to work under 


direct control of Creative Director 
Knowledge of handling blocks, proofs 
and print essential Write in first 


instance stating age, experience and 
salary required to Crane Publicity Led., 
5-0 Quality Court, Chancery Lane, 
wc2 

DAILY PRESS” 
Bristol require & young man im the 
advertising depertment at their London 
Office. State in writing experience and 
details of career Gener Manager, 
Baldwin Street, Bristol 

copywriter re- 


quired by leading House, manufactur- 
ing ethical products Knowledge 
desirable 


priming, production, etc., 
rite stating age, cxpericnee, 
required to 

Box 1020 Ad, Weekly 180 Fleet St BC4 


salary 


CENTRAL OFFICE OF 
INFORMATION 


Applications are invited for a post of 
Principal information Officer (un- 
established) to take responsibility for 
the art-editing of a series of pocket-size 


magazines. Duties will involve co- 
operating with an editorial board, 
choosing photographic and other 


iMustrative material, handling personally 
the major layout work, supervising 
layout designers and typographers. and 
placing commissions with both artists 
and designers. First-class experience of 
visual presentation in iliustrated period- 
icals, a high standard of design, especially 
regarding type-faces, a knowledge of 
printing processes and an ability to 
evolve appropriate treatment for a wide 
subject range of texts, are essential 
qualifications. Experience of directing 
staff and stimulating others in the 
development of creative ideas is 
desirable. Salary £1,000 by annual 
increments to £1,200 (men), £830 by 
annual increments to £1,025 (women) 

Written applications giving date of 
birth, full details of qualifications and 
experience of posts held including dates, 
should be addressed to the Appoint- 
ments Office, Ministry of Labour and 
National Service, 1-6 Tavistock Square, 


W.C.1, quoting reference number 
FH32 in no circumstances should 
original testimonials be forwarded 


Only candidates selected for interview 
will be advised 


PRODUCTION ASSISTANT 


ADVERTISING 


with 
Excellent oppor- 
increase experience 
‘7 


Led., 


some layout ability 
tunity young man to 
Harwood Press Advertising 
West Street, Harrow 
COPYWRITER re- 
large West-End Depart- 
Must be thoroughly 
in all types of copy— 


quired for a 
mental Store 
expenenced 


fashion, general and prestige—and with 
a working knowledge of production and 
— Write in confidence, stating 


ence and present salary. 


Ad. Weekly 150 Fleet St BC4 


June 15, 1950 


APPOINTMENTS VACANT 


COLLINS THE 


xi 


PUBLISHERS have 


CHANGE is as good as a rest. = 
require a live representative capable of 
oelling show cards and cut-outs and a 
connection with national advertisers. 
Income can be comfortably over £1,000 
Telephone 


FIRST-CLASS POSTER wna: with 


knowledge of Silk-Screen required. 
ermanent position with one salary. 
Pull details in confidence t 

Box 1035 Ad. Weekly 180 Pleet St ECs 


NATSOPA FEEDER; a rt rota; 


SILK SCR EEN “MAN 


5-day week and O.T 
and Pay Apply Ss. Tenpie, sib Kine King 
Street, W.6. 
wired for 


London area. Good Le mene 
es ed 


— Muse 
1109 Ad. Weekly 180 Fleet | bare BCA 


ACCOUNT 
EXECUTIVE 


Fully recognised, medium sized, 
London Agency handling National and 
Technical accounts, requires an ex- 
perienced advertising man as account 
executive. The man we require should 
be able to introduce accounts of his own 
which he could develop in a happy 
atmosphere with che co-operation of an 
enthusiastic creative team. He should 
also be capable of securing new National 
andior worthwhile Technical accounts. 
Salary and remuneration commensurate 
with experience and ability 
Our own staff know of this edvertisernent 

Write in confidence to 


Box 9559 
Advertiser's Weekly, 180 Fleet St., E.C.4 


WANTED. 


First-class Commercial 
Artist who is also a capable signwriter. 
Experienced in painting advertising 
curtains. Age under 50. Good wage. 
Apply: M Advertising Co. Led., 
os — Newington Church Street, 
? 6. 


ARTIST—Male aged about 22—for W. 


London Printers & Packaging Manu- 
facturers. Experienced in creative and 
finished art work. Good at wg-= and 
preferably with knowledge 

graphy Five-day week. bene ales 
expected. 

Box 1106 Ad. Weekly 180 Fleet St EC4 


THE VILLIERS ENGINEERING 
co. LTD. 

The well-known manufacturers of 
small imternal combustion engines, 
require the services of a keen young 
man for their London Showroom. 
Experience in display work and some 
technical knowledge desirable. 
Write, giving age, experience and 
salary expected to Personnel Manager, 
The Villiers Engineering Co. Lad, 

Marston Road, Wolverhampton. 


WOMAN COPYWRITER wanted by 


TECHNICAL EDITOR 


) 


prominent London Advertising Agency 
to team up with a layout visualiser as a 
Group to initiate ideas and copy for 
National Advertising of Domestic 
Fashion and other Accounts. Exper- 
ience of Domestic Accounts essential 
and a good fashion sense 

Box 1032 Ad. Weekly 180 Fleet St BCA 


required by 
progressive trade publication dealing 
mainly with peckaging. Applicants 
should have previous journalistic 
experience and should possess a sound 
knowledge of the peckaging ———e 
This position offers plenty of scope and 
excellent ae for the right man. 
Box 1010 Ad eekly 150 Fleet St BC4 
XPERIENCED PRODUCTION 
MAN to work on a variety of interesting 
accounts. The right man will be expect- 
ed to work without supervision and to 
take full responsibility for all stages of 
production detail, including the order- 
ing blocks and typesetting. Write fully 
details past experience and 


salary re- 
quired to Secretary, Allardyce Palmer 
Lendon, W.C.2. 


Lid., 109 Kingsway, 
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June 15, 1950 


APPOINTMENTS VACANT 


ADVERTISING MANAGER. Manu- 
facturer of world-famous toilet article 
requires 4 young, up-and-coming 
Adverusing Manager xperience of 
sales «promotion presemation and 

roprietary brand advertising essentual 
Bor i 024 Ad. Weekly 140 Fleet St BC4 

PRINT SPECIALIST required two 
prepare and supervise all forms of high- 
quality printing Must have quick, 
first-class ability a typography, layout 
and correct use of artwork, photography, 
reproduction, and printing materials 
processes, with experience in dealing 
with block-makers and printers to pro- 
duce work of the highest standard within 
the minimum time and cost. F. John Roe 
Limited, Incorporated Pracutioners in 
Advertising, 20 St. Anne's Square, 
Manchester 2. BLAckfriars 9786 

GOOD COPYWRITER wih aedmins- 
trative ability required as assistant to 
Group Head in well-known London 
agency Excellent opportunity for 

ency traned man with ambition 
Write giving full particulars and stating 
salary required 
Box 1031 Ad. Weekly 1-0 Fleet St BC4 


ARMSTRONG-WARDEN 
require 
a young retouching artist. Write 
stating experience and salary 
required to Secretary 
Aw, LTD. 
69 New Oxford Sereet, W.C.! 


COPY CLERK, age about 20-25, re- 

quired with sound knowledge of Agency 
procedure, including copy details, 
schedules, instrucuons, dispatch, proof 
correction and filing. State any other 
experience of media, accountancy of 
roduction routine t John Roe 
4mited, Incorporated Practitioners in 
Advertising, 20 St. Anne's Square, 
Manchester 2. BLAckfriars 3756 

REALLY PROMISING layout artist, 
under 30, wanted to run art side of 
office equipment manufacturers’ pub 
licity department in West London 
Salary £450 upwards Full details 
please to Publicity Mi 

ox 1020 Ad. Weekly 

A MEDIUM SIZE AGENCY requires 
female Market Research Assistant 
Must be good shorthand-typist. Duties 
would include Secretarial work under 
direction from the Executive, as well 
as preparing samples, training and 
supervising field staff, tabulating and 
report writing Occasional travelling 
may be necessary. Please write giving 
full details of experience, salary, ctc 
Box 1034 Ad. Weekly 180 Fleet St BC4 


COMPETENT 
SHORTHAND TYPIST 
preferably with experience in Publicity 
Department required by the Royal 
Doulton Potteries, Doulton House, 
Albert Embankment, S.E.1. Write or 
telephone Publicity Manager (Reliance 

1241) for appointment 


cr, 
180 Fleet St EC4 


CORRESPONDENCE SECRETARY 
wanted to take charge (under the Editor 


of readers’ correspondence on girls 
magazine Qualificatiions—sumilar ex- 
penence, able to work on own initiative, 
real interest im teenage irks Write 
Box 1036 Ad. Weekly 140 Fleet St EC4 
giving details of experience and salary 
required 


SENIOR ASSISTANT 
Publicity Department 
and previous 
essential 
salary {70 


required in 
Writing ability 
publicity experience 
Age 20-3 Commencing 

Apply in writing giving 
full particulars of age, education anc 
experience to Publicity Manager, 
Marconi’s Wireless Telegraph Co. Ltd., 
Marconi House, Cheimsford 


APPOINTMENTS WANTED 


GENERAL ARTIST. Lettering, line, 
technical, etc Studio and Agency 
experience secks change to Southern 
I ngland 


Box 102! Ad. Weekly 180 Pleet St BC4 
YOUNG LADY (17) with year’s ex- 
perience as junior, secks position as 


improver im studio of reputable agency 
t publishing orgamsation. Capable of 
clean lettering and detail work 

Box 1011 Ad. Weekly 150 Fleet St BCs 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED 


YOUNG MAN socks 
Commercial Art Studio 


position with 
Knowledge of 
lettering, layout and illustration 
Box 1015 Ad. Weekly 150 Pleet St BC4 
EDITORIAL ASSISTANT. 
enced in writing publicity 
play and film script, 
Harrow. 


Experi- 
literature, 
descriptive 
commencing 
Regent 2600 


CHIEF AC COUNT EXECUTIVE 


seeks on wide ce Sarees experience, 
contact, cc production | 
work Pully paw to control and 


develop existing accounts 
uitroduce 
Box 1016 re 


can | 
ronal connections | 
Weekly 150 Fleet St BC4 


MARKETING 
EXECUTIVE 


Widely experienced young 
senior account executive, 
handling group of national 
accounts, seeks position as 
marketing manager, adver- 
tising manager or account 


executive. ss 


Experience gained in U.K., 
U.S.A. and Canada working 
on large scale operations, 
launching new products, test 
marketing, couponing and 
sampling. 

Capable of developing ad- 
vertising that sells, after a 
thorough study of the pro- 
duct and its market. 


Box 1022 
Advertiser's Weekly, 180 Fleet Sc, E.C.4 


ARTIST, good all-rounder also exper- 
ienced in scale work and producing 
perspectives, etc., from working draw- 
ings. Excellent letterer. Position sought 
in London area. Perren, A27b Du Cane 
Cr, S.W.l7 


TWO YOUNG ENERGETIC MEN 
require work during four months 
vacation, London or provinces im- 
material Both training as teachers 
economics and social science 
Box 1005 Ad. Weekly 150 Fleet St BCA 


EXPERIENCED space representative 
2s) secks post with established pub- 
lishing concern 
Box 1004 Ad. Weekly 190 Fleet St C4 

YOUNG MAN just 2) desires post as 
trainee process engraver, M.S. com- 
leted. Art School education 

yx 1000 Ad. Weekly 150 Pleet St BC4 


ASSET TO BUSY P.R.O. Need an 
intelligent woman assistant? Capable | 
orgamuser, varied experience Can | 
report, sub, jon/feature write, 


shesthand-type; deal with press en- 
quiries efficiently, has good contacts— 
and can face hard work 

Box 1026 Ad. Weekly 150 Pleet St BCs 


DESIGN-COPY-CONTACT. This | 
will be of interest to « medium sized 


London Agency in need of responmble 
serucr staf. Over 20 years’ cuperience 
handling a variety of National, General 
ami Technical Accounts. Keen to join 
« firm where wide knowledge and 
mihusiaem can be fully used either a= 
Art Director or Visualiser/Copywriter 
comrolling creative side Press of 
Prisma. Excellent credentials. Salary by 
arrangement 


Box 1026 Ad. Weekly 150 Fleet St BCA 


FREE LANCE SERVICES 


COPY 'VISUALISING 
nyed on leading 
undertake copy end 
technical and general eds, 
brochures, etc 

Box 100 Ad. Weekly 180 Pleet St BC4 


folders, 


THE 
TUDOR ART AGENCY LTD. 


representing 
FREE LANCE 
ARTISTS 


| Furnival Sereet, £.C.4. WOL B84! 


CREATIVE ARTIST with practical 
engineering cupericme wishes to con- 
tact new chents Ideas, finished art- 
work for press, display, peckaging, etc 
Box 1017 Ad. Weekly 180 Pleet St BC4 


BUSINESS OPPORTUNITIES 


cuT 
YOUR COSTS 


Advertising Managers 
consult 
UNIVERSAL SIGN ERECTORS 
For All Outdoor Publicity 


233 Gapham Road, $.W.9 
Brixton 427! 


EXPERIENCED AGENCY MAN, own 


office with good address, invites pro- 
als tO act as representative in RAST 
MIDLANDS. Agency, Display, in 

Studio, ttc. Good connection 

Box 1027 Ad. Weekly 150 Fleet St BCs 


HOUSE ORGANS 

Our pocket size House Organs written 
specially for YOU will help r sales 
men and create goodwill for « 
copy of ‘Food for Thought’ full of in- 
teresting little items of wit, humour and 
good sense. No obligation 

HOUSE ORGANS UNLIMITED Villa Read, 
Post Office, Box 134, Londen, 5.W.9 


‘ADDRESSOGRAPH’ 


Service 
MECHANICAL PLATE-CUTTING 
AND ADDRESSING. 
Private Mailing Lists « Speciality 
All Plates Accurately Checked 
Strict confidence guaranteed 

AUTOMATIC ADDRESSING ASSOCIATION LTD 

4 Playhouse Yard, Blackfriars Lane, E.C.4 
Telephones; CiTy 4877 & 4009 


ADVERTISER'S WEEKLY 


ACCOMMODATION. 


NORTH LONDON sign man cot most of 
day offers share large premises 
—— whose work « mainly inside, 


expenses 

Box 1080 Ad. Weekly 150 Fleet St BCs 
OPFICE TO LET, 2 light rooms, tet 

floor, in good building just off Baker 


Street, suit artist of printers London 
Office 
Box 1107 Ad. Weekly 180 Fleet St BC4 


or telephone Wel. 6350 
WweRLL FURNISHED = scound-floor 
Studio vo let for 3-0 months ee — 
installed, cleaning facilities, etc vail- 
able immediately a {5 per 
i} mins. from Fleet Street 
Box 1003 Ad. Weekly 150 Fleet St BC4 
PLEASANT OFFICES STUDIOS 


single or part offered, ECA. ¢ 
light, telephones Moderate terms 
Ring CITy iA 


TENDERS 


PRINTING OF OFFICIAL 
GUIDE, 1951 


Tenders are invited for the 
printing and supply of 
30,000 copies of the 195! 
issue of the Bridlington 
Holiday Guide. Specification 
and further information 
| | can be obtained from the 
| Publicity Manager, Informa- 
tion Bureau, Bridlington. 
Tenders must be received 
by 12th July, 1950, 


S. BRIGGS, 
Town Clerk. 


Town Hall, 
Bridlington. 
6th june, 1950. 


EXPORT MAILING LISTS 


| | GUARANTEED MAILING LISTS 
| | all classifications. Canada, U.S.A. Cen- 
tral and South America, Australia, and 
New Zealand. Ask for catalogue or 
special requirements, No obligations 
R. Aynsley-Cooper, \Villa Read, Post 
Office Box 134 London, 5.W9 


PRINTERS 


Quality Art Work to the Trade 


Midland Studio would like to meet 
Printers’ and Agencies, etc., wanting 
a studio “on tap” offering a confiden 


tial and personal service in Lettering, 
Layout, Design and Figures at fair 
cost. Your enquiries are invited 

Box 1006 
Advertiser's Weekly, 180 Fleet S¢., £.C.4 


See June 8 issue of Advertiser's 
Weekly, pages 484, 485 and 491 
for the Advertising Services 
& Supplies Section. july 6 will 
be the next issue containing 
these services. 


PRINTING 
Leaflets — Booklets 
Good work — Keen prices 
WINTERBOTTOM & SON 


25 Prince George St., Portemouth 
Phome 6662 


FOR ALL who require !2 copies and 
upwards, Screen Printing the cheapest 
process for Showcards, Posters, Signs 
Displays, etc. Por further information 
comuk (rahem T. hatcher ; 
Kingshoime Road, Westhury-on. I rym, 
Reistol 

LETTERPRESS, OFFSET, 

| pew 8 Colour a 


GRAY- 
Moanochr ome 

tan | anguage Jugdale Printing 
“ize Caan eodeus | a... Lendon, W.i 
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ADVERTISER'S WEEKLY 


Advertiser's 
Weekl 


Tuurspay, June 15, 1950 


D. a copy 
40/- a year 
Post tree 
(45 /- overseas) 


STO PRESS 


13 specialised publications which have 
established a high reputation through- 
out the World for the authoritative 
nature of their contents and their 


value as advertising media 


TOTHILL PRESS LIMITED 
WESTMINSTER 


TOTHILL STREET 


PRESS COUNCIL 
“DIFFICULTIES ’ 


Consideration of setting up of 
Press Council will be resumed 
vy NPA. and Newspaper 
Society in mid-July, when dele- 
gates return from Imperial 
Press Conference in Canada, 
saia tlerbert Morrison, in House 
on luesday. 

He told questioner that N.P.A. 
and N.S. had stated difficulties 
had proved greater than were 
expected last March. 

BEVERIDGE COMMITTEE 

REPORT 

Beveridge Committee on 
B.B.C. has been asked to report 
by end of year; its report will 
be published as soon as possible 
afterwards, said Herbert Morri- 
son in House on iuwuesday. 
Government will follow views of 
Committee as to whether evi- 
dence will be published in full. 


DORIS RICHARDSON 
WOMEN’S AD. CLUB 
PRESIDENT 


Officers elected at annual 
meeting, Women's Advertising 
Club of London, T y: 

President, Miss Doris Richard - 
son (Norman Kark Publica- 
tions); vice-president, Miss 
G. G. Thomas (Samson, Clark 
& Co.); hon. sec.: Miss V. \ 


Coglan (Sales Research ‘Ser- 


Committee: Miss M. Wenmoth 
(Griffiths & Millington L4td.); 
Mrs. Mary Gowing (8S. H. Ben- 
son Litd.); Miss E. E. Kidd 
(G. B. Hony Litd.); Miss Sybil 


cations); Mrs. Helen Cheney 
(Mather & Crowther Ltd.); Miss 
E. Yool! (Gossard Ltd.); Miss 
Gwen Ferguson (William Hol- 
lims) ; D Freeborn 


D. BR. Wijewardene, founder 
and managing director, Associ- 
ated Newspapers of Ceylon, 
died in Colombo on Tuesday. 


Financial Times Lid. annual 
statement shows profit before 
taxation £477,190 (£526,922). 
Final dividend 124 per cent, 
bonus 5 per cent. 


to-day (Thursday) “wo 125 


ing 
High Holborn, W.C.1. 


Wilfred S. Pettitt, Norfolk 
artist, joining Willsmore & Tib- 
benham (Norwich) as studio 
manager. Was studio manager, 
Norvie Shoe Co. for 23 years. 
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